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Last week, this week and next week, 
every day Monday through Friday, the 
famous Art Linkletter Show on CBS 
Television and Radio, is offering the 
World Premiere of ‘The Silver Chalice” 
as the prize to the city--large or 


small--which scores the highest 


mail sales during the first three 
days of the 1954 Christmas 
Seals Campaign......... 


Warner Bros. and 


Art Linkletter volunteered 


to spearhead this year’s 


efforts on behalf 


* 


of the good people 


in every community 


who annually support 


Christmas Seal sales. 
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There will be a five-times-a-week campaign 


over 69 TV stations and 203 radio stations-- 

with Warner Bros. proudly staging the 

World Premiere of ‘The Silver Chalice,” 

with Art Linkletter, in person, as Master of Ceremonies, 
and stars, lights, press, TV, radio and newsreel 


coverage in the winning city or town.* | 
* The results will be 
THE DATE OF THE WORLD PREMIERE: judged in proportion 


DECEMBER 17th to the population 


of the cities and 
Tell your patrons how you are co-operating... towns, Size of the 


how they can co-operate! community is not 
important... the only 


A GREAT CAUSE!...A GREAT PICTURE! condition is that the 
local theatre must be 


A GREAT PROMOTION! equipped to exhibit 


a CinemaScope 


From the Novel by THOMAS B. COSTAIN e AVICTOR SAVILLE Production starring 
VIRGINIA PIER JACK introducing PAUL 


Music composed & conducted by Franz Waxman 


production. 


The record-setting 
Best-Seller that 
has sold over 

3 million copies 
Written for the screen Directed by 


LESSER SAMUELS, CinemaScoPeE VICTOR SAVILLE 
Associate Producer 
WARNERCOLOR 


— and it's still 


going strong] 
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OTTO PREMINGER presents OSCAR HAMMERSTEIN’S 


CARMEN 
JONES 


from 20th Century-Fox 


CiNEmaScoPE 


Starring 


HARRY BELAFONTE - DOROTHY DANDRIDGE 
PEARL BAILEY - OLGA JAMES - JOE ADAMS 


Produced and Directed by Books and Lyrics by 


OTTO PREMINGER OSCAR HAMMERSTEIN, 2nd 
Screen Play by HARRY KLEINER 


color by DELUXE 
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Teamwork 


continual and acrimonious bickering engaged 
in by some individuals should cease before further 
harm is done to the industry’s public relations 

standing. It should be obvious to everyone that each of 

the branches of the motion picture industry is essentially 
dependent on the others. 

Is not this a time for a serious attempt to develop real 
teamwork between those who make, market and present 
motion pictures? 

A certain number of disputes over terms between the 
buyer and seller—distributor and exhibitor—is inevit- 
able. However, even in these matters public airing of 
controversies should be minimized. It is to be hoped that 
the industry trade parley proposed this week by Al 
Lichtman will result in a better understanding between 
exhibition and distribution. 

Hollywood, in its remoteness — both geographically 
and businesswise—from the major centers of population 
and from the Grass Roots often seems eager for an 
excuse to castigate the rest of the industry, especially 
exhibition. 

It is ridiculous for parts of the industry to character- 
ize others as “wasteful” (Hollywood), “inefficient” (New 
York) and “lazy” (all exhibition). Yet recently a series 
of virulent attacks on exhibitors has been printed on the 
West Coast, intended presumably to assuage Hollywood 
and to make a whipping boy of the exhibitor. 

Anyone who asserts that exhibitors do nothing but 
“sit on their fannies” is as remote from the current prob- 
lems and worries of exhibition as a citizen of Mars. 

One exhibitor understandably aroused at Hollywood's 
attitude as reflected in those who blame everything on 
exhibitors last week wrote The HERALD as follows: 


“The present method of selling film destroys 
the exhibitor’s incentive to spend money and 
time seeking greater audiences, because under 
the present method of selling pictures the 
greater the gross, the lesser the percentag: of 
profit the exhibitor is allowed to make; and this, 
of course, is peculiar only to this business. I 
agree there is a greater potential audience than 
is being dug out and brought to the theatres 
by the exhibitors, but the cure of this, in my 
humble opinion, is a method of selling film 
which allows the exhibitor a greater ratio of 
profit as the gross increases.” 


In order for the industry to function as a team Holly- 
wood must always remind itself that it is making pic- 
tures not for awards, not for critics but for mass audi- 
ences. Distribution needs always to seek the Fair Deal 
for every picture in every situation. Exhibition always 
needs to provide pleasant physical surroundings for 


MARTIN QUIGLEY, JR., Editor 
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Forever Disney 
NE of the proudest boasts of the motion 
picture is that a creative artist and entre 
preneur by the name of Walt Disney 
picked the film medium for his life's work. 

Long after most pictures made by the industr 
become faded memories known only to film his- 
torians of another day Disney's screen works wil 
live. The land of the imagination knows no boun 
daries of nationality or time, so his films may be 
expected to delight audiences of all ages into the 
indefinite future. 

The Disney Story, told in a special section of this 
issue of The HERALD, spans a quarter of a century 
in which more than four hundred cartoon shorts have 
been produced plus two dozen features and a group 
of nature subjects. Each has been stamped with the 
seal of quality. Most have won great acclaim at the 
box office. A number of them have been landmarks 
in the history of the screen. 

Disneyland, already on the air as a weekly tele- 
vision program, and under construction as a super 
amusement park and tourist mecca in Southern Cali- 
fornia, is the name of 1954 Disney innovations cer- 
tain to win an even larger audience for the theatri- 
cal releases. 

The Disney Story begins with Mickey Mouse. Its 
current milestone is Buena Vista, tailor-made di 
tributor. Its future is unending. 


screen entertainment and to do the most efficient job 
possible in “point of sale’ merchandising. Good team- 
work will accomplish good results. The future belongs 
collectively to all three branches of the industry. None 
can long prosper without the others being in good eco- 
nomic health. 


@ Allied Artists continues to make gratifying progress. 
Declaration of the company’s first dividend on its com- 
mon stock may be viewed with satisfaction not only by 
the officers, the organization and the stockholders who 
have made it possible but also by exhibitors generally. 
Exhibitors have good reason to encourage a company 
which has proved its ability to produce pictures theatres 
can play at a profit. Allied Artists’ future seems even 
brighter with more high budget features due for release 
late next year. As a mark of the company’s growth it 
recently joined the ranks of other leading Hollywood 
producers in membership in the Association of Motion 
Picture Producers. 


—Martin Quigley, Jr. 
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Government Control 
To THE EpiTor: 

Reading your last Morton Picrurre HEr- 
ALD, I was alarmed by the fact that there 
are plans brewing to call the Government 
in to “protect” the moving picture industry 
on film rentals, etc. 

I am four vears in this country, and came 
in 1950 from Indonesia, where I ran a thea- 
tre circuit of 42 theatres. For a time I was 
president of the filmbond (association) over 
there, had a 
trolled film industry for four years, which 
Was 


where we government-con- 


asked for by some parties because of 
the same difficulties as we now have here. 

It took us four terrible years to get rid 
of it, too, and find a suitable solution ac- 
ceptable for exhibitor and exchange. | think 
the same can be worked out right here if 
you bring the right people together at the 
right time. I agree that the time has to be 
found quickly, 
this country myself, I know that film rentals 
absurd and choking for the small 
without whom the film 
industry would not be where it is now. 

I apologize for my English, which I know 


for having three theatres in 


» getting 
| 


average 


is not 100 per cent yet, but Show Business 
in any language, I would 
like to explain the solution we found in 
the Far East to work this thing out, to 
any party who is interested. 

In Indonesia we had a peaceful operation 
afterwards, and both parties were satisfied. 
The film companies were then represented 
by Mr. Charles H. Core for M. P. E. A. 
(all eight major distributors). 

[I came to this country 
speech and enterprise, and would like to 
offer my humble help to keep it that way 
without any Government “help,” because it 
would be a bigger disaster than television.— 
JIM DE NEVE, Varia Theatres Inc., Jack- 
Miss. 
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Sales Policy 
To THE EpirTor: 

Please allow me to commend you in the 
highest manner on your splendid editorial in 
The HERALD, issue of October 30, titled 
“Relief for Small Situations.” You have 
expressed in a most lucid manner the dire 
predicament of thousands of small exhibitors 
throughout the land, and more important, 
you have suggested a sensible remedy for 
the situation. 

My own operation is a good example. I 
operate 12 small town theatres in communi- 
ties ranging in population from 2,000 to 
5,000 with only one in a community of the 
10,000 population The conditions 
which you outlined as applying to small situ- 
ations certainly fit all of my operations and 
all the others I know about operating in 


class. 


fo the 


RELIEF PLAN GETS 


PRAISE OF RODGERS 


To the Editor: 

My attention has been called to 
your editorial "Relief for the Small 
Exhibitor’ appearing in the October 
30 issue of The HERALD and in my 
opinion there is much merit to your 
observation. | believe the adoption 
of a plan along the lines of your sug- 
gestion, if followed by all companies, 
may be the means of eliminating a 
great deal of misunderstanding.— 
W. F. RODGERS, 1270 Ave. of the 
Americas, New York. 


Georgia and the southeast. I have fought 
and argued with the local branch managers 
along the same iines as you set out in your 
editorial for some time without any success. 
The situation has gradually worsened until 
it now has become critical. 

In order to encourage the public to con- 
tinue their patronage we have tried to keep 
our theatres as modern and comfortable as 
possible, giving them the best sound and pro- 
jection and we have presented the finest pic- 
In addition 
we have spent probably two or three times 


tures made by all companies. 


as much on promotion and advertising based 
on percentage of gross, as the larger key 
situations. 

Even with this, we do not have the ability 
in our situations to gross sufficient money 
to pay the high percentage rentals, and, as 
you have pointed out, we should not be sold 
on the same basis as the key situations. For 
example, a situation grossing $200 to $220 in 
two days time with a 35 per cent picture, 
with a daily overhead cost of $65 without 
film rental, is strictly a liability. Actually, 
the only thing that keeps these small situa- 
tions operating at all is the profit from the 
candy bars and from the Saturday operations 
of the theatre. 

Why, in the name of plain common sense, 
the policy makers and executives of produc- 
tion and supervision cannot see the short- 
sighted and ruinous effects of their “squeeze 
the last dollar from the little exhibitor” atti- 
tude, I am at a loss to understand. It vio- 
lates one of the most basic economic laws 
and the results can be seen in thousands of 
small operations that have been forced to 
close down and as many more which will 
have to close in the next 12 months unless 
some consideration is given to keep them 
open. 

I have always been opposed to Federal 
control of our industry. There are plenty 
of examples in history to demonstrate the 
deadly effect of Federal control on indus- 


WHEN AND WHERE 


November 23: Virginia Motion Picture 
Theatre Association, regional meeting 
which is to be held at the Hague Club, 
Norfolk. 


November 21: Pittsburgh Variety Club, 
Tent No. |, annual banquet, William 
Penn Hotel, Pittsburgh. 


November 21-23: Motion Picture Exhibitors 
of Florida, annual convention, Roosevelt 
Hotel, Jacksonville, Fla. 


November 22: Annual meeting of the 
National Committee of the Motion Pic- 
ture Exhibitor Associations of Canada, 
Toronto. 


November 25. Annual! dinner of the Cana- 
dian Motion Picture Pioneers to honor 
Jack Arthur as ‘'Pioneer of the Year,’ 
Toronto. 


December 5-7: Theatre Owners of Okla- 
homa, the annual state convention, which 
is scheduled for the Biltmore Hotel, 
Oklahoma City. 


December 6-8: Annual! convention of the 
Motion Picture Theatre Owners of Arkan- 
sas, Mississippi and Tennessee, Hotel 
Gayoso, Memphis. 


December 6-8: Associated Screen News, 
Ltd., Workshop, at company headquar- 
ters in Montreal. 


December 7: Independent Exhibitors of 
New England annual convention, Hotel 
Bradford, Boston. 


tries. Yet the production and distribution 
branches of industry are blindly hastening 
the day of Federal control. A very wise 
man once said, “Those who cannot remem- 
ber the past are condemned to repeat it.” 
The time has about arrived when the small 
exhibitor will have no other alternative but 
to ask for Federal intervention to save his 
investment. 

Certainly, your suggestion for a sales pol- 
icy based upon the amount of gross which 
a theatre is capable of doing is sound, and 
we have been plugging for such a policy for 
a long time. Other which should 
rightly enter into the sales policy are the 
population of the community and the number 
of theatres serving that particular commun- 
ity. I believe a large number of branch 
executives recognize the validity of this for- 
mula, but it has never been able to penetrate 
the “iron curtain” around the home offices in 
New York and Hollywood. 

Again, my heartiest commendations for 
your fine editorial in the interest of small 
theatres and their operators.—J. H. 
THOMPSON, President, Motion Picture 
Theatre Owners & Operators of Georgia, 
Hawkinsville, Ga. 
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HUGHES vs. RUMOR 


New York realty nabob William 
Zeckendorf may claim he and a 
Syndicate offered Howard Hughes 
$400,000,000 for all his enter- 
prises (except RKO Radio). But 
Mr. Hughes knows nothing about 
it. And, through RKO Radio's 
publicity department, he added: 
"T have denied this rumor in the 
past. Let me say once and for 
all it is untrue. I have no in- 
tention of selling anything to 
Mr. Zeckendorf." The "rumor" 
was that Mr. Zeckendorf, 
Laurance Rockefeller, shipping 
magnate Aristotle Onassis, and 
some Wall Street banks wanted 
to buy the Hughes Tool Company, 
Hughes Aircraft, a Hughes brew- 
ery and some other properties. 
Mr. Zeckendorf's final word, 
according to the "Wall Street 
Journal" was that the deal col- 
lapsed because of "a unilateral 
and completely unconscionable 


reversal on the part of Mr. 
Hughes." 
OPERA GROSS 


The first week's business at 
the Little Carnegie, New York, 
for IFE's "Aida" should be more 
than $22,000, which for an art 
house is unprecedented, IFE 
points out this week, greatly 
heartened. The picture did in 
its first four days $15,790. The 
distributing company seems to 
discern a."general public" fol- 
lowing for an operatic motion 
picture. 


COINCIDENCE 

Twentieth Century-Fox pub- 
licity men again are shaking the 
hand of the long arm of coinci- 
dence. Last summer, just as the 
company was preparing the re- 
lease of "The Egyptian," an ob- 
scure surveyor working out of 
Cairo came upon a completely in- 
tact "night boat," tomb of one 
of the ancient pharaohs, to 
make page one news the world 
over. Last month, the same week 
that "Black Widow" opened at 
New York's Roxy theatre, a young 
Forest Hills girl was bitten by 
a black widow and a strictly au- 
thentic spider scare gripped 
the city, accompanied by news- 
making comments by any number of 
city and health department of- 
ficials. (One of the persons who 


reported seeing a black widow 
in his basement gave his ad- 
dress as 20 Fox Place, Queens.) 
This week an AP dispatch from 
Stockholm brings word that 
"more than 100 intimate let- 
ters" from Napoleon to Empress 
Marie-Louise, carried to Sweden 
by Queen Desiree, have been 
found in the Swedish royal fam- 
ily archives. "Desiree," inci- 
dentally, opened at the Roxy 
Wednesday night. What next? 
Well, a pillow factory in Pa- 
ducah might blow up the night 
before "White Feather" opens. 
Possibilities anent "The Seven 
Year Itch" are disconcerting 
and might be rash. 


NEW RELIGIOUS FILM 

A picturization of the life of 
Christ shortly will be distrib- 
uted for road showings by George 
J. Schaefer. It is "Day of Tri- 
umph" which James K. Friedrich 
produced, which the late Irving 
Pichel directed, and which stars 
Lee J. Cobb, Joanne Dru, and 
others. Mr. Pichel, noted as an 
actor first and then as a di- 
rector, worked on "Martin Luth- 
er"; Mr. Friedrich has had long 
experience withreligious films. 
The picture is an addition to 
the screen's cultural contri- 
butions, Mr. Schaefer believes. 


$10, 000 

Toronto's Variety Club Heart 
Fund will receive $10,000. It 
will receive this amount, which 
it needs desperately, because 
Famous Players Canadian circuit 
will break a rule. It will show 
a single reel sponsored by the 
donor, the Imperial Oil Co., 
Ltd. The FPC rule has been, no 
commercial showings. It will 
return to the rule after the 
showing. 


HOLDOVERS 

Paramount is jubilant over 
the showing made by its "White 
Christmas". So far, it iS ex- 


ceeding in grosses "The Great- 
est Show on Earth" by 10 per 
cent. In 30 cities, it is having 
third and fourth week hold- 
overs. 
Vincent Canby--Floyd E. 
Stone--James D. Ivers-- 
William R. Weaver 
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ANOTHER HONOR for Mr. LeRoy. The French film 
industry's highest honor went to Mervyn LeRoy the 
other day, in Hollywood: the bronze and marble 
"Victoire. At the right, French Consul-General 
Raoul Bertrand; left, actor Dana Andrews. 


THE WESTREX MEN. Recording de- 
partment managers from Europe, 
Africa, Australasia, and Latin Amer- 
ica met in New York last week with 
E. S. Gregg, right, president, shown 
demonstrating the new multi-channel 
amplifier system. In array are J. A. 
Todd, England; J. Cuevas, Brazil; 
J. Y. Abe, Japan; P. Amourgis, 
Egypt; R. Senechal, France; M. 
Storms, Venezuela; R. J. Hortis, Ar- 
gentina; W. E. Kollmyer, Australia; 
K. Kagara, Japan; O. J. Forrest, 
Trinidad; W. De Mello, Cuba; C. 
Adlerstrahle, Sweden. See page 23. 


OPENING METRO HOUSE, 
new London MGM head- 
quarters: Ted Hancock, 


SV) MID ian 4 MGM; H. Griffiths, and Joh 


and Frederick Witchalls, 


screen makers: and Sam 
Eckman, Jr., MGM, the host. 


WELCOME HOME, MR. YATES, is what the Re- 
public staffs, executive and worker, were saying 
last week when the chief executive returned from 
a month's convalescence following an operation. 
With him are, left, Jack E. Baker, studio vice- 
president, and right, Richard W. Altschuler, 
world-wide sales vice-president. 
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PLANNING the annua! 
Celebrity Ball of the 
Women's Committee 
of the United Epilepsy 
Association, in New 
MR. LOPERT PROTESTS. Producer of York, New Year's Eve 
"One Summertime’ in Italy. Ilya Lopert are Mrs. Seymour 
ran over the budget $150,000, and says Hesse, Mrs. William 
talent costs there since 1949 have in- German, and Mrs. Ar- 
creased four times. An Italian actor at vid Kantor. 
$50,000 is a "'bargain''. He hopes for 
film release during Easter. 


by the Herald 


RICHARD BURTON meets the press, 
trade and fan, at cocktails and lunch- 
eon Tuesday in New York. Twentieth 
Century-Fox's star of ‘The Robe", 
and "The Prince of Players'’ was en 
route to his native England. 


by the Herald 


RECOGNITION for George Murphy, Hollywood 
Coordinating Committee president and often the 
industry's ''good-will ambassador’. His handprints 
are now in cement at Grauman's Chinese Theatre, 
Hollywood. With him are Edwin Zabel, left, Fox 
West Coast vice-president; and, right, General 
Omar Bradley, United Defense Fund, who gave Mr. 
Murphy a gold medal, signifying Armed Forces’ 
appreciation of Hollywood entertainers. 


MARKING 40 YEARS. At the dinner last week in Philadelphia marking 
the fortieth year with Paramount for short subject sales manager Oscar 
Morgan, and branch manager Ulrich Smith. In left to right order: A. W. 
Schwalberg, vice-president in charge of sales; Jay Wren, AB-Para- 
mount Theatres zone manager; Mr. Smith, and Mr. Morgan; and George 
Beattie, film buyer, William Goldman circuit. 


WELCOME TO OUR 
COMPANY. The scene as 
producer Sol C. Siegel, 
left, joined Paramount. 
With him, seated, Y. Frank 
Freeman, studio vice-presi- 
dent; and, center, Don 
Hartman, executive pro- 
ducer. Mr. Siegel is ex- 
pected to make some top 
pictures, 
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WARNERS SEEK 
INDEPENDENTS 


Jack Warner Declares His 
Company Welcomes New 
Ideas from Any Source 


HOLLYWOOD: The increasingly impor- 
tant role of independent production in the 
over-all Hollywood scene, spotlighted in 
weeks past at exhibitor conventions and by 
production announcements, again was under- 
scored heavily this week in a statement re- 
leased here Thursday by Jack L. Warner, 
executive producer at Warner Brothers. 


His company, said Mr. Warner, 
“is now financing an industry rec- 
ord number of independent pro- 
ductions, has many more such 
deals in progress and stands ready 
at any time to give careful con- 
sideration to others.” 


Mr. Warner’s policy statement, inspired 
by current exhibitor demands for more prod- 
uct, emphasized :that quality is the only 
standard by whigh Warner Brothers shapes 
its production and distribution program. 

“We believe,” he said, “that the public 
wants superior entertainment, great pictures 
made from important stories by the very 
best creative talent. It is our policy, and 
always has been, to present that kind of 
pictures, whether they are produced inde- 
pendently with Warner Brothers financing, 
or by our own studio organization.” The 


financing of independent productions is. 


nothing new to Warner Brothers, he said. 
“We have always done that and will con- 
tinue to do so.” 

At the present time, he said, Warner 
Rrothers has 21 “top budgeted independent 
pictures just completed, in production, or in 
preparation. They represent an investment 
of many, many millions of dollars, and the 
talent of the greatest array of the motion 
picture industry’s foremost creative artists 
ever engaged at one time by one company.” 


Maintain an Open Door 


“We establish no boundaries in our search 
for the finest creative artists the whole world 
has to offer,” he continued. “Not only do 
we maintain an open door at Warner Bros. 
for producers, directors, writers and artists 
—we go out and energetically search for 
creators with ideas.” 

Affirming Warner Brothers’ intention to 
be an aggressive leader in attracting and 
financing quality independent productions, 
Mr. Warner cited the list of such pictures 
on the studio’s ctirrest Warner schedule. 

Included onthe list are “A Star Is Born,” 
“Young at Heart,’ “Mr. Roberts,” “Moby 
Dick,” “Giant,” “Dragnet,” ‘Pete Kelly’s 
Blues,” “Track of the Cat,” “Blood Alley,” 
“Drum Beat,” “The Silver Chalice,’ “Land 
of the Pharaohs,” “The Spirit of St. Louis,” 
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“The Old Man and the Sea,’ “Adam and 
Eve,” “The Animal World,” “Daniel 
Boone,” “Sincerely Yours, Liberace,” “The 
Lion’s Share,” “The Darkest Hour,” ‘The 
Quality of Mercy.” 

“I could go back into Warner Brothers’ 
history to cite many more big, important pic- 
tures produced independently with Warner 
Brothers’ financing and distribution,” said 
Mr. Warner, “but we are proud to stand on 
the record of today.” 


Trans Lux Reopens Theatre 

The Trans Lux Corporation has reopened 
the Hastings theatre, Hastings, N. Y., on a 
single feature, art and foreign product pol- 
icy. 


Richard Brous Heads 


Fox Midwest Circuit 

KANSAS CITY: Richard P. Brous, for 
the past 10 years chief counsel for Fox Mid- 
west circuit has been elected divisional presi- 
dent, succeeding Elmer C. Rhoden, new 
presiderit of National Theatres. Senn Law- 
ler, with the circuit for 25 years, has been 
made division manager in charge of theatre 
operations, and Joe Redman succeeds him 
in charge of advertising-publicity. 


U.A. Renews Releasing Pact 
With D.E.A.R. Film, Italy 


A long term distributing agreement be- 
tween United Artists and D.E.A.R. Film of 
Italy was announced this week by Arthur 
B. Krim, president of U.A. This renews a 
previous arrangement for the companies re- 
leases in the Italian market. Mr. Krim also 
said that Angelo Rizzoli and Robert Hag- 
giag, who represented D.E.A.R., would par- 
ticipate in co-production of forthcoming 
U.A. releases. 


FILM SHORTAGE AID LOOMS 
FROM SEVERAL DIRECTIONS 


Efforts to alleviate the so-called product 
shortage were described on several fronts 
this week. Herman Levy, general counsel 
of Theatre Owners of America, and Sam 
Pinanski, chairman of the trustees appointed 
by TOA to supervise the projected film 
financing company, announced several late 
developments in that project. Columbia Pic- 
tures’ president, Harry Cohn, added some 
supplementary remarks to last week’s an- 
nouncement of a $10,000,000 Columbia fund 
to finance independent producers. And Re- 
public Pictures, unusually inactive this year, 
announced plans to step up production activ- 
ity before the year-end. 

Mr. Levy announced Tuesday, following a 
meeting of the trustees in New York, that 
the projected TOA company, to be called 
Exhibitors Film Financial Group, Inc., will 
have a capitalization of $10,000,000. Incor- 
poration papers for the firm were filed in 
Delaware Wednesday. Temporary officers 
of the new firm are Mr. Pinanski, president; 
John Rowley, vice-president; Myron Blank, 
secretary; L. S. Hamm, treasurer, and E. D. 
Martin, Walter Reade, Jr., and Alfred Starr, 
directors in addition to the above officers. 

The TOA general counsel revealed that 
plans are being made to file necessary papers 
with the Securities and Exchange Commis- 
sion, whose permission is needed for the sate 
of stock. After the stock is sold, stockhold- 
ers will elect their own officers. Mr. Pinan- 
ski said that the National Bank of Boston 
was acting as depository for the company. 

He emphasized that subscription to the 
plan is not limited to TOA members, but 
open to all exhibitors no matter what their 
affiliation. It was agreed at the TOA con- 


vention that exhibitors should subscribe an 
amount equal to at least one week’s film 
rental, 

Mr. Pinanski said he welcomed Colum- 
bia’s plan to finance independent production 
and called upon other companies to take 
similar steps, saying that it might do much 
to alleviate the product shortage. He also 
held out the possibility that the TOA-spon- 
sored organization may, if :t believes it has 
a good picture package, go to Columbia or 
to another company for their financing co- 
operation. 

Columbia’s Mr. Cohn, amplifying his 
original announcement of the establishment 
of the $10,000,000 fund, said that “The Co- 
lumbia Plan” also envisages the benefits of 
casting assistance as well as trained tech- 
nical help. 

“As long as it does not interfere with our 
own expanding production program,” he 
said, ‘‘we will be happy to make available 
to the responsible producer our full studio 
facilities, both physical and in manpower. In 
addition, our ever growing roster of con- 
tract players, when not engaged in our own 
production, will be put at the disposal of 
independents with whom we may have 
deals.” 

In Hollywood Monday, Herbert J. Yates, 
president of Republic, announced that the 
company will start five pictures between the 
end of this month and January 3. So far 
this year, the company has started only eight 
pictures, compared with 17 in the same 
period last year. Titles of four of the five 
set to get under way now are “I Cover the 
Underworld,” “Man from Texas,” “Rebel 
Island” and “San Antonio de Bexar.” 
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PARLEY WITH EXHIBITION 
PROPOSED BY LICHTMAN 


Offers to Call Meeting, But 
Points Out It Would Not 
Be a COMPO Project 


Exhibition leaders this week heartily ap- 
plauded the offer to call an industry round 
table conference on mutual problems, made 
in New York Monday by Al Lichtman, direc- 
tor of distribution for 20th Century-Fox. 
Top leaders of Allied States Associates were 
reported to be “very, very favorable” to the 
proposal, while Sam Pinanski, speaking for 
Theatre Owners of America, called the offer 
a “constructive” approach. Similar reac- 
tions were expressed by Harry Brandt, pres- 
ident of the Independent Theatre Owners of 
America, and Emanuel Frisch, president of 
the Metropolitan Motion Picture Theatres 
Association. 


The offer to call such a confer- 
ence was made by Mr. Lichtman 
in the midst of the one-day meet- 
ing at the Sheraton-Astor Hotel 
of the Council of Motion Picture 
Organizations executive commit- 
tee and board of directors. Mr. 
Lichtman, a co-chairman of 
COMPO, made it clear at the 
closed meeting that the proposed 
round table conference would not 
be a COMPO project and ex- 
pressed hope that it might be held 
before the end of the year. 


In an interview Tuesday, the 20th-Fox 
executive elaborated on his views. Although 
some distributor spokesmen have been hesi- 
tant about having distribution take the ini- 
tiative for such a meeting, feeling that it 
might put distribution at a disadvantage, 
Mr. Lichtman said he was “sure” the com- 
pany heads desired a conference “to work 
out a better understanding” and “to discuss 
everything in general.” 

He added, however, that he was not yet 
sure whether the film company lawyers 
would “permit” such a conference to tackle 
trade practice problems, indicating possible 
trust complications. If a general meeting 
can’t be held, he said he felt that the ex- 
hibitor leaders would be welcomed in in- 
dividual talks by the companies, with the 
company presidents participating. In the 
series of similar talks between Allied leaders 
and the distributing companies early in the 
fall, only the sales managers participated. 


Mr. Lichtman’s Proposal 
Appears “Well-Timed” 


Mr. Lichtman’s proposal came as some- 
thing of a surprise in the midst of the 
COMPO meeting, although it appeared well- 
timed. Allied States Association is at pres- 
ent seeking support for its bill calling for 
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Ben Marcus, president of Allied, with Al 
Lichtman at the COMPO meeting Monday 
just before Mr. Lichtman issued his suggestion 
for an all-industry meeting 


Federal regulation of film rentals, at the 
same time indicating its willingness to drop 
the regulation idea if means can be found 
to alleviate certain “onerous” trade prac- 
tices. Theatre Owners of America officials, 
at the recent TOA convention in Chicago, 
called for just a round table conference to 
air both sides of the trade practice story. 


Has Said Industry Can 
Settle Its Own Problems 


Mr. Lichtman himself, speaking at the 
TOA convention, repeatedly said that in his 
opinion the industry can settle its own prob- 
lems without recourse to the Government. 
Tuesday, asked if he thought such a meeting 
or series of meetings as he proposed might 
scuttle Allied’s bill, he answered that it could 
help. 

A COMPO spokesman reported the Licht- 
man proposal for a conference on “mutual 
problems” met with enthusiasm at the Mon- 
day meeting, attended by Ben Marcus, Al- 
lied president, and Abram F. Myers, Allied 
general counsel. 

Mr. Lichtman’s offer was made when the 
question of holding a Hollywood roundtable 
conference came up on the COMPO agenda. 
Exhibition representatives at the meeting 
were described as having voiced objections 
to a Hollywood meeting with producers, 
questioning its value. They were said to 
have declared that they would much rather 
meet with distribution company presidents 
and sales managers to mull over trade prac- 
tices, at which point Mr. Lichtman, acting 
on his own behalf, volunteered to call such 
a meeting. 

TOA and Allied leaders met in separate 
sessions in New York, Wednesday, to dis- 
cuss formation of a committee for joint ac- 
tion on trade grievances, as well as on 
Allied’s bill for Federal regulation. 


Position Is 
Detended by 
Montague 


CHICAGO: Ask us for help if you’re really 
in trouble, but you should really “police” 
your own business, Columbia sales manager 
Abe Montague told Illinois Allied Wednes- 
day in Chicago. He called “ridiculous” any 
idea that Columbia had helped create a prod- 
uct shortage. Such a shortage more than 
anything else hurts a producer, he said. 

Mr. Montague reminded exhibitors that 
his most important work is to recoup for his 
company its tremendous investment in each 
picture and, when possible, to make a profit. 
He said, however, that consistent with this 
objective “the company always has and will 
continue to keep an open door for any thea- 
tre trouble.” This 
pointed out, was stressed in his company’s 
recent announcement of a $10,000,000 fund 
for increased production. 

Columbia would, in some cases, sell such 
films as “The Caine Mutiny” on flat rental, 
he said in answer to a question. He also 
merits, and 


owners in policy, he 


stressed each case’s individual 
he urged exhibitors to police themselves so 
that those with legitimate claims would not 


be hurt by others riding along on false 
claims. 

Cleveland Variety Ciub 

Elects Silverthorne 

CLEVELAND: Jack Silverthorne, man- 


ager of the Hippodrome theatre here, has 
been elected chief barker of the Cleveland 
Variety Club for a second term. Other of- 
ficers elected are Tom McCleaster, first 
vice-president; Dan Rosenthal, second vice- 
president; Nat Barach, secretary, and Ed- 
win R. Bergman, assistant secretary. I. J. 
Schmertz continues as treasurer. The board 
of directors consists of Peter Rosian, Abe 
Kramer, Henry Greenberger, Marshall Fine, 
Leonard Greenberger, Irwin Shenker, Nate 
Schultz, Milton Grant, Bill Gordon and Will 
Dougherty. 


Vote Yearly Location 
Change for Festivals 


It has been reported by the Motion Pic- 
ture Export Association that one 
tional film festival a year for international 
competition voted on at the 
Madrid meeting of the administrative coun- 
cil of International Federation of Film Pro- 
ducers’ Association. It was agreed that sub- 
sequent to 1955, the festival should not be 
in the same country two successive years. 


interna- 


was recent 
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Robert Coyne and Sam Pinanski 


Ellis Arnall, Abram Myers and Julius Gordon 


Abe Berenson, R. J. O'Donnell, Harry Brandt 


COMPO BACKS AUDIENCE 


Wilbur Snaper, Ralph Hetzel 
Schreiber 


Ray Colvin and Reuben Shor 
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and Sidney 


A national audience poll, envisioning the 
selection by theatre patrons each year of the 
best picture, the best actor and actress and 
the best in other categories, was endorsed 
this week by the Council of Motion Picture 
Organizations executive committee and 
board of directors at a one-day meeting at 
the Sheraton Astor Hotel in New York. 

The endorsement by the 42 top COMPO 
representatives was in association with an 
over-all plan to increase theatre attendance, 
encompassing television programming, re- 
search and exploration of ways and means 
of capturing the younger segment of the 
population. Work on the over-all plan, it 
was announced, will be conducted by a 
COMPO committee which will render a re- 
port by the end of the year. Composition of 
the committee will be announced shortly. 

Other highlights of the one-day meeting, 
presided over by Wilbur Snaper, a member 
of COMPO’s governing triumvirate, were: 


The vetoing of an organized, aggressive 
anti-tax drive against the remaining Fed- 
eral admission tax at this time; 

The release of a special COMPO report 
revealing a “spectacular” gain in theatre 
earnings and attendance, coincident with 
the granting of Federal tax relief, and a 
highly significant reversal in seasonal 
trends; 

The announcement by the Allied States 
representative that that exhibitor organi- 
zation would not veto the COMPO group 
insurance plan if other member organiza- 
tions thought it desirable; 

The decision to appoint a committee to 
report on public liability insurance rates; 

A report on efforts to produce a TV 
“spectacular” promoting the motion pic- 
ture industry, a project described as “very 
much alive”; 

The postponement of the COMPO dues 


Herald photos by Floyd E. Stone 


POLL AS TICKET SELLER 


campaign until next May or perhaps 
until next June; and 

The appointment of the Southern Cali- 
fornia Theatre Owners of America to the 
COMPO board, with Harry C. Arthur, 
SCTOA president, named as the repre- 
sentative. 


Al Lichtman, COMPO co-chairman, re- 
ported on the recent meeting he attended of 
sales managers, advertising and _ publicity 
directors and officials of Theatre Owners of 
America, at which time means were ex- 
plored of expanding theatre attendance. It 
was then decided to include the poll project 
in the over-all program of finding ways and 
means of capturing a greater share of the 
public’s amusement dollar. The over-all 
program, which will be explored by a com- 
mittee, will encompass the setting up of a 
budget for the work, seeking new and more 
effective means of advertising, as well as 
previously mentioned areas. 


Coyne on COMPO Functions; 
Toll TV Not Discussed 

According to a COMPO representative 
attending the closed session, the toll TV is- 
sue did not come up for discussion on the 
agenda, although he acknowledged “informal 
talks” on the subject were held among some 
COMPO representatives. 

Robert Coyne, special COMPO counsel, 
in his address, described how the all-industry 
organization functions to integrate informa- 
tion, protect the industry and inform it on 
developments. He also urged the representa- 
tives to be alert against the imposition of 
taxes. Also undertaken at the meeting was 
a change in the COMPO by-laws to “legiti- 
mize” the rule by a three-man committee, 
in addition to a change decreasing the num- 
ber necessary for an executive committee 
quorum from 15 to 10. 

Copies of the special 12-page COMPO 

(Continued on page 18) 
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AL LICHTMAN 


DIRECTOR OF DISTRIBUTION, 20TH CENTURY-FOX 


DISCUSSES 


: When Annemarie Selinko’s novel was published 
early last year, it was acclaimed by book reviewers as another 
“Gone With the Wind.” There was the strongest competitive bid- 
ding for the motion picture rights to this immediate best-seller 
and, because he recognized so well the potentialities of “Desiree” 
in the CinemaScope medium, Darryl F. Zanuck proudly purchased 


the book for 20th Century-Fox. 


Now I have seen “Desiree” on the 
CinemaScope screen. | looked at it with my 
eyes, but I saw it with my heart. 
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please turn page... 
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is the greatest story of the Napoleonic era 
ever brought to the screen, but it is not a 
story of war and conquest — it is a pro- 
foundly moving, deeply human story of 
Napoleon's back-street love you will not 
find in the history books. You look into 


the heart of Napoleon and understand the 
forces that motivated him and the ambitions that swept him to 


his destiny. 


It has striking parallels to the world we live in today. 


[very role in“ Desiree” has been perfectly 
cast. There are memorable performances by the principal players 
including Marlon Brando, as Napoleon; lovely Jean Simmons, as 
the gentle, child-like Desiree Clary; Merle Oberon, as the notorious 
paramour Josephine, and Michael Rennie, as the other man in 


Desiree’s life. Count Bernadotte. Napoleon's rival in love and war. 


ee . . 
Desiree” is a picture for everyone to enjoy, 
but above all it is a woman’s picture. The responsiveness of seve- 
ral groups of women at advance screenings has been unanimous 


and overwhelming. 
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The advance interest in this production is 


strikingly evidenced by the tremendous space devoted to it long 


before it was ready to be shown. For months the most important 


magazines, including Life, Time, Collier's, Woman’s Home 


Companion, This Week, Parade, and Redbook, etc., have been 


telling your audiences about “Desiree,” and the many millions 


of readers of these mass-circulation periodicals are eagerly 


looking forward to “Desiree” in CinemaScope. 


There are many who deserve congratulations for bringing us 


this inspiring entertainment: Mr. Zanuck, our vice-president 


in charge of production; Julian Blaustein, the producer, who 


has to his credit “Broken Arrow”; Henry Koster, who directed 


“The Robe”; scenarist Daniel Taradash, who earlier wrote 


the screen play for “From Here to Eternity”; Milton Krasner, 


the director of photography who also filmed “Three Coins in 


the Fountain”; the De Luxe Laboratories, which are respon- 


sible for the great advance in the glorious color perfection of 


“Desiree”; and many other gifted craftsmen and organizations. 


I believe “Desiree” is one of the finest 


motion pictures ever produced — it is what we mean when we 


say that CinemaScope is the golden key to the creation of truly 


superior entertainment. 


“IT’S A PLEASURE TO DO BUSINESS WITH 20th!” 
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COMPO PLAN 


(Continued from page 14) 

report on theatre attendance and earnings 
have been mailed to all COMPO members. 
It was compiled by the COMPO staff and 
based on research studies made by  Sind- 
linger & Company, analysts, working under 
the direction of Mr. Coyne and Charles E. 
McCarthy, COMPO information director. 

Second quarter theatre gross earnings, the 
report states, jumped to $270,300,000 in 1°54 
as against $227,700,000 in the same period 
of 1953, a gain of $42,600,000, or 18.7 per 


cent. This gain is said to come from two 
sources: $18,900,000, or 44 per cent from 


increased attendance; and $23,700,000 or 
56 per cent from Federal admission tax re- 
lief, that is, the amount of former Federal 
admission taxes retained by the theatres as 
part of admission prices. 


Report Spectacular Rise 
In Number of Drive-ins 


One of the most revealing disclosures in 
the report is the spectacular rise from 300 
to 4,050 in drive-in operations during the 
last eight years. This is held primarily re- 
sponsible for the seasonal reversal in mo- 
tion picture attendance, which now reaches 
its peak in the months of July, August and 
September, which prior to 1952 were com- 
paratively low points in both attendance and 
earnings. Drive-in attendance has accounted 
for nearly half of the motion picture attend- 
ance during the months of July and August 
from the years 1952 through 1954. 

Another significant development is the 
wide quarterly swing now taking place in 
theatre attendance. Whereas attendance was 
fairly constant at all the year 
from 1946 to 1948, with a variance of only 
plus or minus 10 per cent from the yearly 
average, wide swings have developed in 


recent years, the variances in the quarterly 


seasons of 


figures from the year’s averages running 
over 50 per cent. The increase of nearly 
3,000 active theatre operations during the 
summer months, mostly drive-ins, is said to 
be the reason. 

The report states that with motion pic- 
ture attendance now reaching its peak in the 
third-quarter, and the increasing percentage 
of weekend attendance at other seasons of 
the year, “changes in production schedules 
and programming are indicated.” 


Stress Week-Day Attendance 
And Habits of the Young 


“Exhibitors are also confronted,” the re- 
“with the necessity of de- 
vising ways and means of stimulating week- 
day 


port points out, 


attendance and developing a_ regular 


movie-going habit among the younger gen- 


eration and those who have temporarily 
diverted to other forms of entertainment.” 
Theatre earnings kept pace with the 


growth in attendance. On the basis of pre- 
liminary June-September 1954 the 
annual rate is $1,191,200,000, which would 
be $183,700,000 more than in 1953, or an 
increase of 18.2 per cent. From preliminary 
figures, it appears that the increase would 


gross, 


Alice 
COMPO's star poll committee and a former 
winner of the Quigley Award for Show- 
manship 


Gorham of Detroit, chairman of 


be divided as follows : $124,400,000 or 68 per 
cent from Federal admission tax relief, and 
$59,300,000 or 32 per cent, from increased 
attendance, 

Those attending the meeting included: 

Sam Pinanski, Herman Robbins, Mrs. 
Alice N. Gorman, Ralph W. Russell, Paul 
W. Lyday, Col. H. A. Cole, Ben Berger, 
Ellis Arnall, Julius Gordon, Robert J. 
O'Donnell, Abram F. Myers, Abe Barenson, 
Jen Marcus, Morey Goldstein, Nat Yamins, 
Rube Shor, Carlton Duffus, Leonard Gor- 
don, Howard Bryant, Ray Colvin, Oscar 


Doob, Harry Mandel, D. John Phillips, 
Emanuel Frisch, Ben Shlyen, Michael 
Mayer, Sidney Schreiber, Harry Brandt, 
Charles E. McCarthy, Stanley Prenosil, 


Ralph Hetzel, Arthur L. Mayer, Ed Lach- 
man, Harold Rinzler, Robert J. Rubin, Albert 
W. Sindlinger, Bruce Balaban, Leo Brecher 
and Harold Saxe. 


COMPO DISTRIBUTES 
BOOKLET ON TAX 


More than 10,000 copies of a new 
booklet entitled "Block That Tax'' are 
being distributed by the Council of 
Motion Picture Organizations in an 
effort to help theatre owners combat 
present or threatened state and local 
admission taxes, Robert W. Coyne, 
COMPO special counsel, said in New 
York this week. The booklet, prepared 
by COMPO, is being sent to all mem- 
bers of state, Congressional and local 
tax committees, to members of the 
recently appointed state and regional 
press relations committees and to all 
dues-paying COMPO members. The 
booklet quotes high Government and 
Congressional officials in support of 
protection of Federal-granted tax re- 
lief and sets forth a detailed plan for 
combating new admission taxes on 
each level. 


Urges Wider 
Use of TV 


InPromotion 


Leonard Goldenson, president of Ameri- 
can Broadeasting-Paramount Theatres, feels 
television should be used to sell motion pic- 
tures even more extensively than it is now. 

A keynote speaker to the convention in 
Charlotte, N. C., of the Theatre Owners of 
North and South Carolina, he stressed that 
the younger people have grown up with 
television their natural entertainment me- 
dium. He noted that in his own company a 
committee of showmen is studying and ex- 
perimenting with the use of the new me- 
dium. 

George Murphy, another speaker, urged 
closer liaison between branches of the in- 
dustry. 

E. D. Martin, new Theatre Owners of 
America president, called the product short- 
age serious. He estimated the industry this 
year will make only 250 films. 

Taking up this theme, Mr. Goldenson 
warned the shortage has created exorbitant 
rentals and that it will close more theatres. 

The organization commended the TOA 
and other elements in the industry planning 
more product. It also resolved against “sex” 
pictures, 

Elected president was C. A. 
Tarboro, N. C., 


son. S.-C. 


Dandelake, 
succeeding Howard Ander- 
Anderson is the new first vice- 
president; Woodrow Fussell, second vice- 
president. Directors to the TOA are H. F. 
Kincey, North Carolina; and Robert Bryant, 
South Carolina. 


Theatre Owners Win 
1953 Trust Settlement 


LOS ANGELES: A damage suit filed here 
in April, 1953, under anti-trust laws, by 
Moises and Raquel Mareyna, owners of the 
Belmont theatre, against Fox West Coast 
National Theatres and 20th Cen- 
tury-Fox Film Corporation, has been settled 
in favor of the plaintiffs. The action involves 
the closing of the house by National when 
the corporation divested many theatres to 
comply with the consent decree. The owners, 
who had leased the Belmont to the theatre 
said the company had no cause to 
penalize them and sought damages totaling 
$880,935. The settlement was confirmed by 
Bernard Reich, attorney for the plaintiffs 
who said there had been a “substantial cash 
settlement.” 


Theatres, 


chain, 


Only New York Victoria 
For "Star" Rest of 1954 


Warner Brothers’ “A Star Is Born” will 
be shown at the Victoria theatre only in 
the Greater New York area during the re- 
mainder of 1954, it has been announced by 
Max Fellerman, general manager of the 
theatre. He said it would continue on a long 
but indeterminate run. 
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COLUMBIA WIDENS SCOPE 
OF PRODUCT SOURCES 


Announces 39 Films; Will 
Finance Plays, Staff Is 
Told at Chicago Meet 


CHICAGO: At the sales meeting of Col- 
umbia Pictures, held this week at the Black- 
stone Hotel here, the company’s forthcom- 
ing product lineup of 39 features was 
announced, in addition to new company 
plans and policies. 

The meetings, conducted by A. Montague, 
general sales manager, were attended by 
Jack Cohn, executive vice-president; depart- 
ment heads and key sales personnel; the 
seven division managers; the branch man- 
agers, and the top sales executives of the 
Canadian division. 


Executives from Home Office 
Present at Sessions 


In addition to Mr. Cohn and Mr. Mon- 
tague, those present from the home office 
were: Rube Jackter, Paul N. Lazarus, Jr., 
Louis Astor, George Josephs, Maurice Grad, 
Vincent Borrelli, H. C. Kaufman, Joseph 
Freiberg, Howard LeSieur, Milton Good- 
man, Daniel Rothenberg, Seth Raisler, Wil- 
liam Brennan, Al Schwartz, Sydney Singer- 
man, George Berman and Nat Goldblatt. 


One of the new policies was to be 
the financing of plays with a screen 
potential, Harry Cohn, president 
and head of production, announced. 
He said the company will seek plays 
by new and unknown authors as 
well as “name” writers. “Facilities 
for financing will be made available 
by Columbia for the right properties 
both on Broadway and abroad,” he 
added. 


This new phase followed closely the com- 
pany’s announcement of its $10,000,000 fund 
to finance independent film productions. 

Company spokesmen also announced that 
Columbia is now developing new young 
talent and that it has signed a large number 
of promising actors and actresses in recent 
months. The studio plans to assign the play- 
ers to important pictures with established 
stars. Some of the newer contract players 
who have already appeared in several films 
include Phil Carey, Dianne Foster, Robert 
Francis, Brian Keith, Jack Lemmon, Kim 
Novak, Betsy Palmer, Aldo Ray and May 
Wynn. 

The studio plans to send the young play- 
ers on tour as much as possible to make 
them known in the smaller cities. 

The company announced that of the 39 
films discussed at the convention, at least 
seven are to be in CinemaScope. Three of 
these (“The Long Gray Line,” “Three for 
the Show” and “The Violent Men’) have 
already been completed and were to be 
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EXECUTIVE SALES 
STAFF REALIGNED 


CHICAGO: A realignment of the Colum- 
bia home office executive sales staff was 
announced this week at the sales meetings 
here by A. Montague, general sales man- 
ager. Louis Astor, circuit account execu- 
tive, takes on added duties. George Jo- 
sephs, sales executive, and Vincent Borrelli, 
former circuit account assistant, have been 
appointed circuit account executives. Also 
Daniel Rothenberg and Milton Goodman 
have been promoted as assistants to circuit 
account executives. In addition, Joseph 
Freiberg, sales accounting manager, will 
supervise home office bidding department, 
and Maurice Grad, short subjects sales 
manager, and Seth Raisler, contract mana- 
ger, will have additional duties. 


screened at the meetings along with the 
UPA CinemaScope cartoon, ‘When Magoo 
Flew” and the 40-minute product trailer first 
shown at the TOA convention. 

Also 17 of the forthcoming films are to 
have color by Technicolor. Those films 
which are ready for release, in production 
or planned for early production are: 


Tue Lone Gray Line, John Ford’s Techni- 
color tribute to West Point, starring Tyrone 
Power and Maureen O’Hara. Directed by Ford, 
produced by Robert Arthur. 

JosEPH AND His BRETHREN, said to be the 
most expensive production in Columbia history, 
to be filmed in CinemaScope and Technicolor. 
A personal production of executive producer 
Jerry Wald. 

Tue ENp or THE AFFAIR, starring Deborah 
Kerr and Van Johnson based on Graham 
Greene’s book. Filmed in London by David 
Rose’s Coronado productions, with Edward 
Dmytryk directing and David Lewis producing. 

THE MAN From LaArAmie, the first offering 
of William Goetz Productions. Starring James 
Stewart in an outdoor drama filmed in Cinema- 
Scope and Technicolor. Directed by Anthony 
Mann from the Saturday Evening Post Serial. 


Betty Grable and Champions 
In New Musical Film 


THREE FOR THE SHOW, starring Betty Grable, 
Marge and Gower Champion and Jack Lemmon 
in a Technicolor musical comedy. H. C. Potter 
directed for producer Jonie Taps. 

Tue MEN, Technicolor, starring 
Glenn Ford, Barbara Stanwyck, Edward G. 
Robinson, Dianne Foster, Brian Keith and May 
Wynn. Rudolph Mate directed, Lewis J. Rach- 
mil produced. 

PHFFFT, a romantic comedy starring Judy 
Holliday, Jack Lemmon, Jack Carson and Kim 
Novak, from a screenplay by George Axelrod. 
Directed by Mark Robson, produced by Fred 
Kohlmar. 

My Sister EILEEN, CinemaScope and Tech- 
nicolor musical version of the hit comedy. Star- 
ring Janet Leigh, Betty Garrett and Jack Lem- 
mon, with new songs by Jule Styne and Leo 
Robin. Directed by Richard Quine, produced 
by Fred Kohlmar. 


A Prize or GoLp, Technicolor, on actual lo- 
cales in London and Berlin. Starring Richard 
Widmark, Mai Zetterling and Nigel Patrick. 
A Warwick production, directed by Mark Rob- 
son for producers Irving Allen and Albert R. 
Broccoli. 

Ticut Spor, a melodrama starring Ginger 
Rogers, Edward G. Robinson and Brian Keith. 
Directed by Phil Karlson and produced by 
Lewis J. Rachmil. 

Tue Brack KnNicHt, Alan Ladd Technicolor 
adventure drama, also starring Patricia Medina. 
A Warwick production, directed by Tay Garnett 
for producers Irving Allen and Albert R. Broc- 
coli. 

Tue Eppire Ducuin Story, a life story of 
the famed pianist and orchestra leader, with 
screenplay by Moss Hart, production by Jerry 
Wald and direction by George Sidney. 


Clark Gable to Be Starred 
In a Technicolor Drama 


THE YOUNG VIRGINIANS, story of youngsters 
who fought under Stonewall Jackson in the 
Civil War, based on James Warner Bellah’s 
“The Valiant Virginians.” 

CaprTain CALico, Technicolor drama produced 
by William Goetz and starring Clark Gable. 

Picnic, based on the Pulitzer Prize winning 
play, as adapted by Daniel Taradash 

Pa Joey, from the Rodgers and Hart Broad- 
way musical comedy, based on the New Yorker 
stories by John O'Hara. 

REMINISCENCES OF A Cowsoy, based on the 
Frank Harris book, to be filmed in Cinema- 
Scope and Technicolor. 

Tue Broruers Ricco, to be produced by 
William Goetz from the best-selling novel by 
Simenon. 

Tue FRANZ Liszt Story. 

DEADLOCK, starring Stewart Granger and 
Jean Simmons, in a Technicolor Film Locations 
Ltd. production based on W. W. Jacobs’ story, 
“The Interruption.” Arthur Lubin will direct 
in England for producer Mike Frankovich. 

Tue Detective, starring Alec Guinness as 
G. K. Chesterton’s Father Brown. Joan Green- 
wood and Peter Finch are co-starred. Robert 
Hamer directed and Paul Moss produced. 

THE Prisoner, to star Alec Guinness and 
Jack Hawkins in the screen version of the 
London play. Peter Glenville directs and Vivian 
Cox and Sydney Box are in charge of produc 
tion. 


Tyrone Power Is Named 
For Two Productions 


Tue STALK, to star Tyrone Power in a story 
of foreign intrigue. To be filmed in Cinema- 
Scope and Technicolor by Copa producer Ted 
Richmond on location in Rio de Janeiro. 

LoRENZO THE MAGNIFICENT, Copa production 
to star Tyrone Power. To be produced by Ted 
Richmond in CinemaScope and Technicolor. 

Five AGAINST THE House, starring Guy 
Madison, Kim Novak, Brian Keith and Kerwin 
Mathews. Phil Karlson directs and Stirling 
Silliphant produces. 

Tue GENTLE WOLFHOUND, story of a Jap- 
anese orphanage adopted by American infantry- 
men, with location filming in Japan, Korea and 
West Point. It will be directed and written 
by Richard Murphy and produced by Fred 
Kohlmar. 

Tue BamsBoo Prison, a drama of the Korean 
prisoner camps, starring Robert Francis, Dianne 
Foster and Brian Keith. Directed by Lewis 
Seiler for producer Bryan Foy. 

Women’s Prison, starring Ida Lupino, Jan 
Sterling, Cleo Moore, Audrey Totter, Phyllis 


(Continued on page 22, column 3) 
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Wobilantly hailed 
— 


ON is: wonderful !” 


Angeles Times 


STAVISI ON is impressive.” 


—New York Daily News 


TA VISION ffers a boon!” 


—Denver Post 


STA VISION is breathtaking.” 


~Boston American 


TA VISION revolutionary.” 


Akron Beacon Journal 


STA VISION | arries a big wallop!” 


—The Exhibitor 


TA VISION i simply spectacular!” 


—Detroit Times 


STA VISION ives depth and clarity.” 
STA /ISION ives up to bil billing.” 


—Newsweek Magazine 


STA /ISION wonderfully better than anything yet.” 


—New York Post 


STA /ISION ives the scope and realism of a full stave.” 


~Variety 


TA /ISION tas fine pictorial value, rich luminous color.” 


York Tires 


STA /ISION akes’action as realistic as if it were flesti-and-blood.” 


~—Boston Glo 


TA SION I an project an enormous image with remarkable sbaity.” 


~—Life Magazine 


STAVISION | s marked with exceptional clarity anc illusion of dept.” 


+Buffalo Courier -Express 


STA SION I jill nlay_an important role in the future of the industry.” 


' Indepenacent 


STA SION destined to he a magnetic word on theatre marquees! 


—M. P. Daily 


STAVISION makes photographed people look like people, not ahotographs.” 


~Brooklyn Eagle 


STA su ives @ new vastness and quality not matched by other methods. 


~Los Angeles News 


—Film Daily 


DELIVERS EVERYTHING IT PROMISED FOR VISTAVISION 
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Kitzgerald Testimonia 
Tribute From a City 


MILWAUKEE: More than 500 prominent 
persons, friends and associates attended a 
testimonial dinner to honor Harold J. Fitz- 
gerald, retiring as president of Fox Wiscon- 
sin Amusement Corporation, after 20 years, 
at the Schroeder Hotel here last week. 

The testimonial also marked the begin- 
ning of a new career in several other fields 
and a “thank you” for his numerous and 
tireless efforts on behalf of civic and chari- 
table projects. 


Active in Civic Affairs 


Mr. Fitzgerald has always been asked by 
Milwaukee leaders to take an active part 
in civic drives or celebrations. It is partly 
due to his leadership that Milwaukee has its 
renovated Maitland Field, its new arena, its 
County Stadium, a start on its expressways 
and money put aside for a war memorial and 
a public museum. 

The drives, parades and rallies of World 
War II utilized Mr. Fitzgerald’s talents as 
a showman. He organized the War Heroes 
Parade in June, 1942, for which he received 
a citation from Henry Morgenthau, Jr., then 
Secretary of the Treasury. His main task 
then was to bring celebrities to Milwaukee 
and to arrange cooperation generally of the 
entertainment industry. 

The climax to all his appreciated endeav- 
ors was the testimonial dinner which filled 
the large Crystal Ballroom of the hotel. As 
toastmaster, Gordon C. Hewitt, successor to 
him as general manager of Fox Wisconsin. 
began the many tributes. The first speaker 
was Frank P. Zeidler, mayor, who was glad 
to pay tribute “to a man of genius of 
organization.” 


Gets Gold Union Card 


Sig Goldberg, president of Allied Inde- 
pendent Theatre Owners of Wisconsin, said, 
“Fitz is the kind of a man that gives the 
young fellows the feeling of hope,” while 
Oscar E. Olson, business manager of the 
local projectionist’s union presented Mr. 
Fitzgerald with a gold life membership card 
from the union. 

Vern T. Touchett, president of E Z Paintr 
Corp., general chairman of the affair and 
former employee of the guest of honor, said 
that “a true Fitz alumnus is not afraid to 
be different, not afraid to be criticized. He 
taught us true consciousness in civic affairs.” 

Other speakers included Ben Marcus, 
president of Allied States Association; 
George C. Hoover, international chief barker 
of Variety Clubs International, and Nate 
Blumberg, board chairman of Universal 
Pictures. 

Dr. J. B. Wilets presented a check for 
$5,000 to Reverend Clarence F. Ryan of 
Marquette University to set up a memorial 
fund in honor of Mr. Fitzgerald’s son, who 


was killed in action in World War IIT. 
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HAROLD J. FITZGERALD at a testimo- 
nial dinner to him at the Schroeder Hotel, 
Milwaukee, November II. 


Mr. Fitzgerald said he wished he could 
only be worthy of all the tributes. He added 
that difficulties within the industry today 
could be ironed out as they had in the past. 

He was greeted by a standing ovation at 
the end of his speech. 


Eastman Will Distribute 
$28,500,000 to Workers 


Eastman Kodak workers will receive their 
customary wage dividend next March, the 
company announced this week. The amount 
is $28,500,000. Eligible persons receive 
$28.75 for each $1,000 earned from 1950 
through 1954. The dividend last March was 
$24,900,000. The plan is 42 years old. The 
board votes the dividend. 

Eastman Kodak’s net earnings the third 
quarter this year show an increase over 
1953. Sales are improving and almost equal 
those of the same quarter in 1953, They 
amounted to $152,714,860. Those of the 
1953 period were $152,958,756. The earn- 
ings are $18,824,501, whereas those of 1953's 
quarter were $12,434,802. The earnings 
equal $1.07 per share. 


Milestone pear Dinner 
Indefinitely Postponed 


HOLLYWOOD: Arthur Freed, president 
of the Screen Producers Guild, announced 
last week the indefinite postponement of the 
organization’s “Milestone Dinner,” origi- 
nally scheduled for November 21, due to the 
inability of Nicholas M. Schenck to attend. 
The fourth annual dinner. was to have been 
in honor of Nicholas and Joseph Schenck, 
who were to be the recipients of the Mile- 
stone Award. 


COLUMBIA 


(Continued from page 19) 
Thaxter and Howard Duff. Directed by Lewis 
Seiler for producer Bryan Foy. 

CHICAGO SYNDICATE, starring Abbe Lane, 
Xavier Cugat and Dennis O’Keefe. Fred F. 
Sears will direct for producer Sam Katzman. 

TEN WANTED MEN, Randolph Scott Techni- 
color film, directed by Bruce Humberstone for 
producer Harry Joe Brown. 

DUEL ON THE Mississippr, Technicolor ad- 
venture drama starring Patricia Medina under 
William Castle’s direction for producer Sam 
Katzman. 

THe GiLpep Rooster, based on the Richard 
Emory Roberts best-seller, starring Victor Ma- 
ture, with William Fadiman producing. 

MASTERSON OF KANSAs, Technicolor adven- 
ture drama starring George Montgomery. Wil- 
liam Castle directed for producer Sam Katzman. 

NEw OrLEANS UNCENSORED, starring Arthur 
Franz and Beverly Garland. Filmed on the 
actual locale, with William Castle directing for 
producer Sam Katzman. 

Ir CAME FROM BENEATH THE SEA, science 
fiction drama with Kenneth Tobey and Faith 
Domergue. Robert Gordon directed and Charles 
Schneer produced for Clover Productions. 

WyomInG RENEGADES, Technicolor Western 
starring Phil Carey, Gene Evans and Martha 
Hyer. Fred F. Sears directed and Wallace 
MacDonald produced. 

TERROR IN THE NIGHT, produced and directed 
by Andrew Stone based on an-actual kidnap- 
ping case. 

THe Gun Tuat Won THE WEst, Techni- 
color Dennis Morgan Western, with William 
Castle directing for producer Sam Katzman. 

CREATURE WITH THE ATOM BRAIN, science 
fiction drama starring Richard Denning, with 
Edward Cahn directing for producer Sam Katz- 
man. 


Further Demonstrations 
Of Perspecta Scheduled 


Two more trade demonstrations of Per- 
specta stereophonic sound have been set for 
November. The first was at the Carolina 
theatre, Charlotte, N. C., November 16, for 
members of the Motion Picture Theatre 
Owners of North and South Carolina, in 
convention. The second will be held No- 
vember 29 at the Stanley theatre, Philadel- 
phia, for exhibitors and press of the area. 
Elmer O. Wilschke, executive vice-president 
of Perspecta Sound, Inc., will supervise both 
demonstrations. He will be assisted by Al 
Mian, of the engineering staff. 


Morgan Announces 
VistaVision Shorts 


A VistaVision short subjects production 
program that will include from six to eight 
pictures a year at the outset was announced 
last week by Oscar A. Morgan, Paramount 
short subjects sales manager. The one- and 
two-reel subjects in the new production and 
screen presentation process will be in addi- 
tion to the regular one-reel Technicolor 
cartoons and black-and-white subjects the 
company has been turning out in 1.66 to 1 
aspect ratio. During the 1954-55 short sub- 
jects year which began October 1, Para- 
mount will release 60 such one-reelers, ac- 
cording to an earlier announcement by Mr. 
Morgan. Paramount’s first short in Vista- 
Vision, titled “Vista-Vision Visits Norway,” 
currently is being prepared for general re- 
lease, in time for bookings with Irving Ber- 
lin’s “White Christmas.” 
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Allied Artists 
Quarter Net 
Is $92.697 


HOLLYWOOD: Steve Broidy, president of 
Allied Artists, announced at the annual 
meeting of stockholders here last week that 
the company’s earnings before Federal in- 
come taxes for the first quarter, ended Octo- 
ber 2, 1954, of the current fiscal year were 
$200,697, compared to $224,990 for the like 
period in 1°53. Net profit after taxes 
amounted to $92,697 for the 1954 quarter, 
compared to $98,990 for the 1953 period. 

The gross income in the 1°54 quarter was 
$2,907,177 and $2,781,491 in the 1953 pe- 
riod, Mr. Broidy said. He also announced 
the board had voted a quarterly dividend 
of 13%4 cents per share on the 54% per cent 
cumulative convertible preferred stock, pay- 
able December 15, 1954, to stock of record 
December 3, 1954. At the same time, he 
revealed that the board had approved its 
first common stock cash dividend. It is 
10 cents per share, payable January 3, 1954, 
to stock of record December 10, 1954. 

The stockholders reelected all directors, 
and after the meeting, the directors re- 
elected all present officers. 


Allied Artists 
OuttsIMPPA 


HOLLYWOOD: Ata special meeting here 
last week of the Independent Motion Pic- 
ture Producers’ Association, Allied Artists’ 
Pictures tendered, and had accepted “with 
regret,” its resignation from that associa- 
tion, of which Allied Artists’ president, 
Steve Broidy, has been president. Imme- 
diately upon acceptance of the Allied Artists 
request, Edward Finney, formerly IMPPA 
secretary, was elected president to succeed 
Mr. Broidy. 

In his formal letter of resignation, Mr. 
Broidy wrote that Allied Artists “has em- 
barked on a program of expansion produc- 
tion-wise, which is in direct contrast to what 
it had formerly undertaken. In line with 
this development we have found it advisable 
to make application to the Association of 
Motion Picture Producers, Inc., for mem- 
bership in this group.” 

Other officers elected were Lindsley Par- 
sons, John Champion and Jack Broder, vice- 
presidents; William F. Broidy, treasurer ; 
John Burrows, assistant treasurer, and Vin- 
cent M. Fennelly, secretary. 


Court Refuses Lardner 
Claim for Back Pay 


SAN FRANCISCO: The United States 
Court of Appeals here has reversed a Los 
Angeles Federal Court award of $25,789 
to Ring Lardner, Jr., one of the “Unfriendly 
Ten.” The award was against 20th Century- 
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FABIAN IS HONORED AS THE 
“PIONEER OF THE YEAR’ 


S. H. Fabian, head of the Stanley Warner 
and Fabian circuits, and of Cinerama, 
Wednesday evening was honored by the 
Motion Picture Pioneers, as "Pioneer of the 
Year". At that organization's annual ban- 
quet, in the Sheraton Astor, New York, he 
received a plaque which noted among 
many things fis 40 years of service in the 
industry. 

The banquet, the organization's | 6th, this 
year was slightly different. There were 
fewer speeches. The stress was upon enter- 
tainment. The talent booked for the occa- 
sion included John Daly, Sherry Britton, 
Dorothy Sarnoff, the Deep River Boys, 
Dore Brooks, Bill Hayes, George Murphy, 
Van Johnson, Licia Albanese and Lowell 
Thomas. A feature of the evening was pres- 
entation of "The Si Fabian Story”. 

On the dais were such men as David G. 
Baird, Barney Balaban, Harry Brandt, Sam 
Dembow, Jr., Ned E. Depinet, G. S. Eyssell, 
Charles Feldman, Frank Folson, William J. 
German, Leonard H. Goldenson, James R. 
Grainger, William J. Heinemann, Eric A. 
Johnston, Al Lichtman, John J. O'Connor, 
Robert J. O'Donnell, Ferdinand Pecora, 
Samuel Pinanski, Martin Quigley, Charles 
Reagan, E. V. Richards, Sam Rinzler, Her- 
man Robbins, William F. Rodgers, Samuel 


GUEST OF HONOR, host and the plaque. 
S. H. Fabian, left, receives his award as 
Pioneer of the Year from Jack Cohn, presi- 
dent of the Motion Picture Pioneers. The lat- 
ter organization honored Mr. Fabian Wednes- 
day night at its annual banquet in New York, 
marking Mr. Fabian's fortieth year in the 
business. 


Rosen, Alfred W. Schwalberg, Gradwell 
Sears, Serge Semenenko, Spyros P. Skouras, 
Wilbur Snaper, A. N. Spaniel, Joseph R. 
Vogel, Albert Warner, and Adolph Zukor. 


Fox studios and represented Mr. Lardner’s 
claim for back pay. The Court of Appeals 
decision ruled that the lower court had erred 
in refusing to admit into evidence Mr. Lard- 
ner’s conviction for contempt of Congress 
in refusing to answer questions concerning 
his Communist affiliations. The court held 
the conviction was grounds for dismissal by 
the studio. 


Virginia Exhibitors 

Plan Regional Meets 
RICHMOND: The _ exhibitors meeting 
scheduled here December 8 has been can- 
celled, it was announced by Leonard Gordon, 
president of Virginia Motion Picture Thea- 
tre Association. In an effort to bring every 
possible Virginia exhibitor into the discus- 
sions, four meetings throughout the state 
will replace it. They are scheduled to be 
held at the Hague Club, Norfolk, November 
23; George Wythe Hotel, Wytheville, No- 
vember 30; Natural Bridge Hotel, Wash- 
ington, D. C., December 1, and Jefferson 
Hotel, Richmond, December 2. 


AB-Paramount Dividends 


The board of American Broadcasting- 
Paramount Theatres, Inc., has declared 
dividends of 25 cents per share on the out- 
standing preferred and 25 cents per share 
on the outstanding common stock, payable 
December 20, 1°54 to holders of record 
November 26. 


Hold Meeting 
of Westrex 


Managers and heads of recording depart- 
ments from Westrex Corporation’s subsidi- 
aries in Europe, Africa, Australasia, and 
Latin America are attending a conference 
in New York, and also will visit Hollywood. 

The conferees are discussing new equip- 
ment operational techniques and surveying 
Westrex sales and servicing activities in 
motion picture studio and theatre equip- 
ment fields, as well as Teletype, Teletype- 
setter, communications, and other electronic 
apparatus. Featured displays of new equip- 
ment will include Westrex’s latest develop- 
ments: The Westrex and Westrex Standard 
single and multi-channel sound systems for 
theatres, the Westrex film editing machine, 
Westrex multi-channel magnetic recording 
systems, the type RA1524 six-position mixer 
console, the Westrex 35mm newsreel record- 
ing system, the new Westrex re-recorders, 
Westrex electrical printing equipment, the 
new Westrex hot-stylus lateral feedback disk 
cutter, and the new Westrex black and white 
and color densitometers for studios. 


Reopen Closed Theatre 
HARTFORD: Loew’s Poli-New England 
Theatres reopened the long-shuttered Globe, 
Bridgeport, last week. 
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\ | wits MARA CORDAY “™'ss universe OF 1954" CHRISTIANE MARTEL y.s.A.OF 1954" MYRNA : 
\ Directed by RICHARD QUINE sereenplay bY CHARLES HOFFMAN produced by AUBERT J. COHEN ee 


Expect CEA 
Setup to Be 
Streamlined 


by PETER BURNUP 
LONDON: Resignations of the Rank Or- 


ganisation and the Essoldo Circuit (together 


they represent over 700 theatres) from the 
CEA is likely to lead to a streamlining of 
the association’s constitution. First step en- 
visaged is a re-grouping of the CEA’s 26 
branches, which would inevitably lead to a 
smaller but more efficient general council. 
Rank-and-file exhibitors are determined 
that these resignations do not hurt the effec- 
tiveness of the work of the exhibitors’ asso- 
ciation. At last week's meeting of the gen- 
eral council they pledged complete confidence 
in their general secretary, Walter R. Fuller, 
and in the future existence of the association. 


Followed Special Meeting 


This move followed a specially convened 
meeting of all members of general council 
who are past presidents of the association. 
Sir Philip Warter, chairman, and D. J. 
Goodlatte, managing director, of the power- 
ful ABC Circuit also attended. 

The meeting expressed “complete confi- 
dence in the general secretary” and approved 
a recommendation for a complete review of 
the somewhat antiquated and cumbersome 
constitution of the CEA. Immediately there- 
after a resolution to this effect was endorsed 
at the full general council meeting. 

There has long been a bitter undercurrent 
of criticism of and opposition to the present 
control of the exhibitor organisation. The 
prolonged and bitter wrangle over the new 
Eady levy led to a further clash of personal- 
ities, with Mr. Fuller as the critics’ main 
target. But he is said to thrive on crises. 

It may well be that all this will lead to a 
marked improvement in industry relations. 

CEA’s General Council finally ratified the 
new scale of Eady levy. The long dispute 
between exhibitors and distributors over 
break figures is also nearing an end. The 
KRS agreed in principle last week to be 
guided by the “advice” tendered by Cyril 
Salmon, Q. C. 


No Anti-British Feeling 


MacGregor Scott, general sales manager 
of Associated British-Pathe, following his 
return from a survey of the American mar- 
ket, reports that there is no anti-British 
feeling among American exhibitors. Mr. 
Scott said that too many British films have 
an insular outlook and American audiences 
are not interested in the British way of life. 
While a British film like MGM’s “Ivanhoe,” 
dealing with the past, was good box office, 
drawing room comedies of life in Mayfair 
and dramas of the slums of Birmingham 
did not appeal to the average American. He 
passed these observations on to Robert Clark, 
ABPC executive producer and president of 
the British Film Producers’ Association, 
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THE FRIENDLY PRESS 


ARE GOOD 
FOR YOU 
ion refresh men and women mentally and 
the heart and mu they are li physically 
of welcome high Your local movies are the Nation's best . . . 
eryday In them you will find all the desirable ele- 
Movies are a tonic for you ments of the present-day arts and sciences, 
you entertainment, news from every co the messages and entertainment of which 
of the world. impressive drama, and all the will give you renewed strength and hope for 
beauties and challenges of the genius of tomorrow. Attend the movies and enjoy hfe 
imaginatiun, all of which in welcome fash- at its best... 


Sabannah Morning Neiws 
SAVANNAH EVENING PRESS 


"The Savannah Morning News" 
makes a habit of being friendly to the 
movies. Its edition of Thursday, No- 
vember ||, carried the above six-col- 
umn ad on a regular news page. The 
paper has a policy of non-discrimina- 
tion in its advertising—theatres are 
not charged premium "amusement 
advertisement" rates. 


Christophers Honor Berlin, 
"Brigadoon," "Glenn Miller" 


The semi-annual Christopher awards were 
announced this week by Rev. James Keller, 
director of The Christophers. Irving Berlin 
won the best song award for “Count Your 
Blessings”; Arthur Freed, Vincente Min- 
nelli and Alan Jay Lerner were honored for 
“Brigadoon,” and Aaron Rosenberg, An- 
thony Mann, Valentine Davies and Oscar 
Brodney for “The Glenn Miller Story.” 
Other awards were presented for radio and 
television. 


Schimel Will Head 
Jewish Federation Drive 


Adolph Schimel, vice-president and gen- 
eral counsel of Universal Pictures, was 
named chairman of the Amusements Divi- 
sion of the 1954-55 fund raising drive of the 
Federation of Jewish Philanthropies of New 
York this week. Representatives of various 
branches of the Division met at a luncheon 
at the Hotel Piccadilly Tuesday to map cam- 
paign plans. According to Joseph Willen, 
executive director of the Federation, the 
campaign goal this year is $16,950,000. 


Robert Wile to Speak 


Robert Wile, secretary of the Independent 
Theatre Owners of Ohio, will speak at the 
Lions Club, Seville, Ohio, November 23, 
and at the Lions Club, Beaver, Ohio, Feb- 
ruary 1. His speech to the Lions Club, West 
Lafayette, Ohio, has been changed to De- 


cember 22. 


SAG Finds 
TV Aid to 
Employment 


Hollywood actors earning up to $7,500 
per year are doing almost as much work in 
television films as in those for theatres, a 
membership meeting of the Screen Actors’ 
Guild was told last week in Hollywood. The 
ratio is: television films, 46 per cent; the- 
atrical, 54. 

The Guild will ask higher salaries and 
possibly a sliding scale of minimum pay in 
its negotiations with commercial and televi- 
sion film producers, its executives indicated. 

The Guild’s officers—president, Walter 
Pidgeon; first vice-president, Leon Ames; 
second vice-president, John Lund; third 
vice-president, William Holden; recording 
secretary, Paul Harvey; treasurer, George 
Chandler ; were reelected. 

The Guild endorsed the campaign against 
smog in the Los Angeles area, calling the 
smog a health hazard and an interference 
with motion picture making. 

A modern, two-story building will be 
built by the Guild on Sunset Boulevard, Mr. 
Pidgeon told members. Its cost will be about 
$200,000, he added. He also said: 

“We will be presenting the physical face 
of the Guild to the community in which we 
reside for the first time and therefore we 
are endeavoring to provide a style of archi- 
tecture that is dramatic but still conserva- 
tive.” 


Myers Tells Indiana Unit 
To Build up Attendance 


INDIANAPOLIS: Exhibitors are too much 
concerned with the $ sign and not enough 
with the vital statistics of attendance, Abram 
F. Myers, general counsel of National Allied, 
told the Allied Theatre Owners of Indiana 
fall convention at the Marott Hotel here 
Wednesday. 

Pointing out that attendance has been de- 
clining even while grosses have increased, 
Mr. Myers emphasized the need to work to 
attract new people into theatres. 

Trade problems were given a thorough 
airing in the one-day meeting. Roy Kalver 
was reelected president of the Indiana unit, 
along with Richard Pell, vice-president; 
Richard Lochry, treasurer; Trueman Rem- 
busch, national director; and William A. 
Carroll, executive secretary. 


Merian C. Cooper Joins 
New Whitney Company 


Merian C. Cooper has been elected vice- 
president in charge of production of the 
newly formed C. V. Whitney Pictures, Inc., 
it has been announced by Cornelius Vander- 
bilt Whitney, president. Mr. Cooper, who 
will continue as president of Argosy Pic- 
tures, also announced the purchase of the 
novel, “The Searchers,” by Alan LeMay, 
for the new company. 
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WILLIAM SHAKESPEARE’S 


in color by TECHNICOLOR 


e Grand Prize Winner Of This Year’s 


Venice Film Festival 


United Artists 
proudly 
presents 
Shakespeare's 
immortal 
love story. 
Production 
values 

never more 
lavish... 
color 

mever more 
beautiful. 
here is 
spectacle 

on the 


grand scale. 


ORA ROBSON: NORMAN WOOLAND - MERVYN JOHNS and Bill Travers 
Sebastian Cabot - Lydia Sherwood « Adapted for the Screen and Directed by Renato Castellani - A J. Arthur Rank Organization Presentation _ 
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ollywood 


by WILLIAM R. WEAVER 
Hollywood Editor 


The fuss the TV columnists have been 
making in the nation’s newspapers about an 
all-industry telecast over NBC on the Sunday 
of January 2nd or some suitable subsequent 
week isn’t a thing for anyone to start worry- 
ing about for a good while, if ever. The 
chances of its ever coming to pass are re- 
mote to the point of negligibility, for more 
reasons than would be likely to occur to a 
TV columnist fascinated with the prospect 
of seeing all of Hollywood's top talent gratis 
on a single 90-minute telecast. 


Studios Not Likely 
To Get Together 


The reasons why it isn’t practicable to put 
together a 90-minute television show repre- 
senting all of the motion picture industry 
appropriately, proportionately and profitably 
flow from the nature, character and mechan- 
isms of motion picture production itself. 

To begin with, there is no such thing, in 
reality, as “the motion picture industry,” and 
it is as unlikely that the 10 companies to 
whom the present proposal was directed—or 
any other ten, or five or two—could be per- 
suaded to submerge their proud identities in 
any conceivable over-all pattern as it is that 
one day General Motors, Chrysler and Ford 
are going to join up in the manufacture of a 
four-wheeled vehicle put forward as repre- 
senting the best of each of them. That is 
about what the NBC proposal implies. 

But, putting that rather substantial cir- 
cumstance aside for a moment, there are rea- 
sons in plenty why the 10 companies, or the 
lesser or greater number that could be in- 
cluded, couldn’t do right by themselves, by 
their exhibitor-customers, even by their em- 
ployees, in a 90-minute razzle-dazzle on any- 
body’s network. All of the studios’ contract 
lists are down, numerically, from their highs, 
and there is no glaring reason why a high- 
salaried free-lance player, accustomed to 
selling his appearances at a very nice figure 
indeed, should knock himself out for free on 
a television show which, for all he can tell 
in advance, may prove considerably less than 
lustrous as to its effect on his career. 


Geographic Difficulties 
May Present Problem 


Additionally, and very realistically, it’s an 
extraordinary occasion in these times of 
world-wide production activity when a really 
tip-top collection of stars can be got together 
in a single place for a telecast or any other 
purpose. 

TV columnists and others who think of a 
90-minute all-industry telecast as something 
to be pulled out of Holiywood’s hat like a 
rabbit would do well to reflect that it takes 
the best studio’s best craftsmen months to 
prepare, weeks or months to shoot, and more 
weeks to complete one 90-minute production 
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cene 


offering a small number of stars advan- 
tageously in a single, coherent story. 

TV columnists can’t be expected to think 
these things out. But TV network officials, 
pressed as they are in their own medium, 
must know the score. 


~ 


Production took a substantial spurt during 
the week ended Sunday, with nine new pic- 
tures going into camera stage. Four others 
went to cutting rooms. 

Possibly the most arresting of the new 
enterprises is “Daddy Long Legs,” a veteran 
subject (anybody here remember the Mary 
Pickford version, with Marshall Neilan op- 
posite her?) coming back now as a musical. 
It’s a 20th-Fox venture in CinemaScope and 
color with Samuel G. Engel producing and 
Jean Negulesco directing. The cast—Fred 
Astaire, Leslie Caron and Terry Moore. 

The same producer-distributor is repre- 
sented in “The Number One,” being filmed 
in Mexico City by National Pictures, which 
is going in Eastman color and CinemaScope. 
This one has Maureen O’Hara, Anthony 
Quinn and Lola Albright who are directed 
by Budd Boetticher. 

MGM’s industrious Pandro S. Berman 
started “Blackboard Jungle,” with Glenn 
Ford, Anne Francis, Louis Calhern and 
Richard Brooks is directing. 

In London John and James Woolf began 
shooting the Remus production, “I Am a 
Camera,” for release by Exhibitor Fred 
Schwartz’ Distributing Corporation of 
America. The film is being directed by 
Harry Cornelius and has Julie Harris, Shel- 
ley Winters and Laurence Harvey. 


Exhibitors Houck and White 
Producing New Picture 

Exhibitors Joy N. Houck and Francis 
White, Jr., whose production activities were 
reported on this page a few weeks back, 
arrived in town from Louisiana and North 
Carolina respectively to be present at the 
filming of “Kentucky Rifle,” which got under 
way with Carl K. Hittleman as producer- 
director, Ira S. Webb as associate producer, 
and with Chill Wills, Lance Fuller, Cathy 
Downs, Henry Hull, Sterling Holloway, 
Jeanne Cagney, Jess Barker, Joe Alvin and 
others. It’s going in Eastman color. 

Sam Katzman, producing for Columbia, 
launched “Chicago Syndicate,” which has 
Dennis O'Keefe, Xavier Cugat and Abbe 
Lane in top spots. Fred F. Sears directs. 

“Code Three” is an Allied Artists produc- 
tion starring Bill Elliott, with Keith Larson, 
Helene Stanley, Paul Picerni, Rankin Mans- 
field, Robert Bice and Rick Vallin among 
the players. Vincent M. Fennelly is the pro- 
ducer. Dan Ullman is directing. 

Goldstein-Jacks Productions is making 
“Robbers Roost” in Mexico, for United Art- 
ists release. Robert Goldstein is the pro- 
ducer, and Sidney Salkow is directing. 


THIS WEEK IN 
PRODUCTION: 


STARTED (9) 


ALLIED ARTISTS MGM 
Code Three Blackboard Jungle 


COLUMBIA 
Chicago Syndicate Daddy Long Legs 
DCA (Distributors CinemaScope; 
Corp. of America) color) 
| Am a Camera The Number One 
(Remus) (Natl. Pics.-Primero; 
(CinemaScope; 


20TH-FOX 


INDEPENDENT Eastmancolor) 
Kentucky Rifle (Howco 
Prods.) UNITED ARTISTS 


The Big Bluff (W. Lee Robbers Roost (Gold- 
Wilder Prods.) stein-Jacks Prods.) 


COMPLETED (4) 


MGM Escape to Burma (Film- 
The Marauders (Color) crest; Superscope; 


Technicolor) 
RKO RADIO 
Seven Bad Men (Nat UNITED ARTISTS 
Holt; Superscope; Top of the World 
Technicolor) {Landmark Prods.) 


SHOOTING (28) 


COLUMBIA 
Five Against the House } 
The Man from Laramie Technicolor) 
(William Goetz; 
CinemeScope; Tech- REPUBLIC 


nicolor) Magic Fire (Trucolor) 
My Sister Eileen 20TH-FOX 
(CinemaScope; 
Technicolor) A Man Called Peter 
(CinemaScope; 


INDEPENDENT Color) 


No Place to Hide (Jo- 
seph Shaftel; East- UNITED ARTISTS 
man color) Not As a Stranger 
Bride of the Atom (Stanley Kramer) 
(Catacomb Pic.) Gentleman Marry Bru- 
Marty (Hecht-Lancaster nettes (Russfield-Voy- 
Prods.) ager; _CinemaScope; 
Oklahoma (R & H: Technicolor) 
Todd-AO; Cinema- 


The Ten Command- 
ments (VistaVision; 


Scope; Eastman) 
Kiss of Fire (Techni- 
LIPPERT color) 
Shock (Exclusive Prod.) Abbott and Costello in 
the Mummy 
MGM Cult of the Cobra 


The Scarlet Coat Third Girl from the 
(CinemaScope; Right (Technicolor) 
Color) The Purple Mask 

It's Always Fair (CinemaScope; 
Weather (Cinema- Technicolor) 
Scope; Color) 

Interrupted Melody WARNER BROS. 
(CinemaScone; The Sea Chase 


Color) (CinemaScope; 
WarnerColor) 
PARAMOUNT Mister Roberts 
The Rose Tattoo (Vista- CinemaScope; 


Vision) WarnerColor) 

You're Never Too Moby Dick (Cinema- 
Young (VistaVision; Scope; Technicolor) 
Technicolor) Strange Lady in Town 

The Desperate Hours (CinemaScope; 
(VistaVision) WarnerColor) 


George Montgomery, Richard Boone, Sylvia 
Findley, Bruce Bennett, Peter Graves and 
Warren Stevens are in the cast. 

“The Big Bluff” is being produced and 
directed by W. Lee Wilder, independent, with 
John Bromfield and Martha Vickers. 
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ALBANY 

Theatre television possibilities, long a 
subject oi lively debate in this area circles, 
again came to the fore tellowing TNT’s 
presentation of “Opening Night at the 
Metropolitan Opera,” at. the Grand. The 
second closed-circuit opera pickup at 1,500- 
seat theatre, drew only 850, compared with 
1,100 for “Carmen.” The top price had to 
be cut from $3.30 to $2.50. Audience re- 
action, however, was excellent. . . . Capitol 
Motion Picture Supply Company, of New 
York, installed CinemaScope at Fabian’s 
Leland in Albany and State in Schen- 
ectady. It also equipped Fabian’s Erie in 
Schenectady with a wide-screen. Lou Rapp 
manages the State and Erie; Stanton Pat- 
terson, the Leland. . Chairmen for Va- 
riety Club Big Brother and Denial Day 
campaigns are: publicity, Leo Rosen; spe- 
cial collections, Irwin Ullman; Big Brother, 
Norman Jackter; street and plant container 
distribution, Arthur Green and Harry La- 
mont. Committee for second annual Inter- 
City Championships, to be held Nov. 27 
and telecast over NBC network, comprises: 
Charles A. Smakwitz, Lamont, Ullman, 
Jack Hamilton, Vedder Peters, Ben Becker 
(AAU district president), Albert Bearup 
(“Times-Union” managing editor), Charles 
Ryan and Eddie Perrone. 


ATLANTA 

Oscar Howell and Lewis Waits, Capital 
City Supply Co., is back after a trip to 
Chicago. . . . The Peach-tree drive-in, At- 
lanta, has installed CinemaScope. . . . The 
WOMPI of Atlanta will hold its annual 
Christmas Party in the Atlanta Variety 
Club, December 22. . . . The local office of 
United Artists will hold its party in the 
Variety Club, De:sember 17... . The Sun- 
down drive-in, Livington, Tenn., closed for 
the winter. . . . Bob Tarwater, sales man- 
ager of United Artists in Atlanta, has en- 
tered the hospital for an operation. .... 
Miss Annie Mae McBride, of Allied Ar- 
tists Southern Exchanges, returned to her 
post after a spell at the hospital. . .. Richard 
M. Knox has been appointed manager of 
the Crescent and Harlem, Belzoni, Miss. ... 
Ralph B. Mann, manager of the McLendon, 
Monroe and Hub drive-in, Monroeville, 
Ala., has been appointed manager of the 
Frisco theatre, Frisco, Ala. 


BOSTON 


A spot booking of the Celtic Film Corp’s 
“Spell Of Ireland” has been put into the 
Copley theatre by Harry Dugan and Danny 
Devlin for its New England premiere. Plans 
are to run the film until December 14 at 
least. American Theatres Corp. has 
sold the parcel of stores in East Milton 
housing the State theatre, long closed. Un- 
der the new ownership of Aaron Shindler, 
the State will be reopened under the manage- 
ment of Morris Sidman. . Molly Daytz, 
office manager at Daytz Theatre Enterprises, 
flew to Los Angeles for her vacation. On 
her return, Arlene Kisloff, booker, will 
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take off for two weeks training in the 
Waves at the U.S. Training Centre, Bain- 
bridge, Maryland. . . . Harry Goldstein, for- 
mer RKO salesman, retired, has opened a 
gift and stationery shop in a store next to 
the Coolidge theatre, Watertown. : 
George Roberts, president of Sentry Lodge 
of B’nai B’rith, and Michael Redstone, trus- 
tee, were each given citations for their 
efforts on behalf of the Paralyzed Veterans 
of America at the November meeting. 


BUFFALO 


Mary and Gus Basil and Louise and 
Charlie Kosco were the hosts at the Va- 
riety club “Family” Open House in the 
Delaware avenue headquarters last Friday 
night, when Council president Elmer F, Lux 
and Mrs. Lux and RKO branch manager 
Jack Chinell and Mrs. Chinell were the 
greeters. A big crowd enjoyed the fun and 
the prizes... . Thomas Lippes, attorney and 
president of the Hudson Boxing club of 
Buffalo was the guest speaker at the Va- 
riety club monthly men’s luncheon last Mon- 
day. . On Saturday, Nov. 20, the Heart 
Waves of Variety, the women’s auxiliary of 
Tent 7, were to hold their monthly lunch- 
eon in the Variety club with past chief 
Barker Dewey Michaels as the host. : 
The annual election in the Variety club will 
be held Nov. 22, trom noon until midnight. 
A free buffet lunch will be served. ‘ 
United Artists branch manager Stanley 
Kositsky and Mrs. have moved into their 
new home as have also Gary and Dorothy 
Cohen. The Courier-Express boosted 
amusement display rates two cents a line. 


CINCINNATI 

Charles H. Topmiller, executive vice- 
president of WCKY, was elected president 
and general manager of the local 50,000-watt 
independent radio station. He succeeds the 
late L. B. Wilson, who formerly operated a 
chain of picture houses in the northern Ken- 
tucky area. ... The Cincinnati Variety Club, 
Tent No. 3, will hold a buffet dinner-dance 
for members and their guests at the Summit 
Hills Country Club November 26. 
George Manos, Toronto, Ohio, operating a 
chain of some 18 theatres, will build a 750- 
car drive-in on a 20-acre tract south of 
Coshocton, Ohio. An auditorium with 150 
seats will be provided for “walk-in” patrons. 
Tentatively named the Town drive-in, the 
project will cost an estimated $125,000... . 
M & M Theatres has opened its new 1,000- 
car Pike drive-in, located 15 miles south of 
here. It is equipped with in-car heaters. 
. .. The Seaman theatre, at Seaman, Ohio, 
dark for some time, has been acquired and 
reopened by Jean Turner .... The Grand 
theatre, at Georgetown, Ohio, operated by 
H. Davidson, has been sold to John Hewitt. 


CLEVELAND 


The Metropolitan Opera telecast last Mon- 
day night at Loew’s State was liked very 
much by a majority of the 875 paying pa- 
trons and heartily disliked by a few critical 


Spotlight 


observers who found no excuse for the oc- 
casional fading of both light and sound. 
However, music lovers roundly applauded 
the familiar arias and came away thrilled 
at the experience. . . . Heights Art theatre 
recently leased by Edward Shulman for an 
art house, opened Thursday with the new 
policy showing “Bread, Love and Dreams”. 
The one dollar admission includes cotfee in 
the lounge. Fred Schram, one time 
Cleveland independent distributor and _part- 
ner of Nate Schultz in the first distribution 
of Disney cartoons, died in Ft. Lauderdale, 
Fla., where he moved when he retired about 
eight years ago. .. . Milton Grant, head of 
the Silk Screen Process Co. of Cleveland, 
was elected international president of Screen 
Process Printing Association, Eileen 
Raleigh, United Artists contract clerk will be 
married to Kenneth Bauer Nov. 27 in St. 
Vincent de Paul Catholic Church. 


COLUMBUS 


Maury and Louis Sher, operators of the 
Bexley art theatre, plan to open an art house 
in Shaker Heights in suburban Cleveland. 

Paul Sokol, 13-year-old son of Robert 
Sokol, manager of Loew’s Broad, was hos- 
pitalized with leg and head injuries after 
he was struck by an automobile while riding 
his bicycle. . C. Harry Schreiber, man- 
ager of RKO Palace, will present the Frank- 
lin County high school “Queen of Queens” 
competition on the Palace stage in co-oper- 
ation with the “Ohio State Journal”. 
Business continued at a strong rate here 
with a third week for “White Christmas” at 
Loew’s Ohio, second week for “Brigadoon” 
at Loew’s Broad and a third week for 
“Weekend With Genevieve” at the World. 
.. . Construction of an ultra-high frequency 
television station at Ohio State University 
may start by December, said J. B. Taylor, 
business manager of the university. 
George Pekras, manager of the Ritz and 
Rivoli neighborhoods, announced installation 
of CinemaScope equipment in both of the 
film houses. 


DENVER 


3ruce Marshall, Columbia salesman, and 
John Vos, Paramount, and their wives, are 
attending the Chicago Colosseum convention. 
Mr. and Mrs. Vos will also vacation in I[lli- 
nois for a week additional. . . . Pete Bayes, 
Paramount publicity man, to Salt Lake City, 
working on “White Christmas.” ... Al Daff, 
Universal-International vice-president. and 
world sales manager, was in Denver between 
planes to west coast... . Barbara Mitchell, 
booking secretary, Allied Artists, and James 
Loescher, to be married. Robbers at- 
tempted a break-in at the South drive-in on 
the last day the ozoner was open. Got no 
money but caused $400 damage. ... F. A. 
Bateman, Republic division manager, in. 
... Marvin Goldfarb, Buena Vista district 
supervisor, to Des Moines and Omaha. 
Among the successful deer and elk hunters 
were Fay Gardner, Curtis, Neb.; 
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(Continued from preceding page) 
(Scotty) Allan, North Platte, Neb., and 
Ted Knox, theatre supply. Drive-ins 
hereabouts with heaters and staying open 
all winter include Evans, Wadsworth, Lake- 
shore and Valley. . .. Lester Dollison, thea- 
tre owner in New Mexico, moves his home 
and offices from Santa Rosa, N. M., to Den- 
ver, with offices in the Denham building. 


DES MOINES 


Mrs. Opal Canty, operator of the Nashua 
theatre at Nashua for the last two years, has 
closed the theatre. Mrs. Canty said that after 
expenses were paid “there is so little left that 
I feel I am wasting my time in trying to 
keep the theatre open.” Mrs. Canty plans to 
leave the state. At Newton, Dorman 
Hundling, manager of the Rialto theatre has 
announced suspension of operations. The 
theatre space will be used by a Newton 
garage. ... The Palace theatre in Muscatine 
co-operated with the V.F.W. post in a toy 
matinee at which admission was 10 cents and 
a discarded toy. The toys went to the post’s 
toy repair and rehabilitation project. , 
CinemaScope installations have been made 
at more theatres in the state. They include 
the Plaza at Monona, managed by Mr. and 
Mrs. Art Riedesel; the Vogue at Remsen 
and the Lenox at Lenox. In addition, the 
Strand at McGregor is installing a large 
screen and special lens. Manager there is Ed 
Nordhus. . . . Now reopened following a pe- 
riod of remodeling is the Lyric at West Des 
Moines. Plans are being made there for 
CinemaScope installation \rlan Peahl 
of DeWitt is the new manager of the Monte 
in Monticello. He replaces Herschel Drury, 
who operated the Monte for the last eight 
years... . William F. Eddy, son of Mr. and 
Mrs. Jack Eddy of Mounty Ayr, has been 
named manager of the Empress theatre in 
Indianola. He replaces Emerson Winters. 


DETROIT 


The first out-of New York showing of 
“The Golden Mistress” will be brightened 
by personal appearance of Rosemarie Bowe, 
squired by United Artists’ Howard Pearl. 

. Larry Leins will manage the Time, new 
Sterling art house. He was formerly with 
the Cinema. . . . James Anderson has been 
operating at the Broadway Capitol 30 years. 

David Leavitt is new ASCAP district 
chief. Harry Burns, who has been in 
Chicago several years, is now in the Booth 
at the Jolly Roger. . . . Paul Field, former 
\lhambra manager, is setting up a produc- 
tion office. . . . The showing of “Flamenco” 
at the Cinema was given a touch of authority 
when Jose Greco, appearing at the Shubert 
Lafayette with his Spanish dance troupe saw 
a special screening and wrote a review for 
advertising. ... Marjorie Pickens, composer 
and musician, died recently. 


HARTFORD 

Charles Lane of the New Haven drive-in, 
North Haven, Conn., has disclosed plans for 
construction of an outdoor theatre at Bran- 
ford, Conn. Another newly-announced 
outdoor venture is slated for Southington, 
Conn. Latter project will be built by P. J. 
DeFazio of Hartford. .. . Republic’s “Quiet 
Man” has concluded its fifth engagement 
since 1952 at the Bailey Theatres’ Whalley, 
New Haven. ... Mr. and Mrs. Ozzie Levin- 
son of West Hartford are honeymooning in 
Bermuda, following wedding ceremony at 
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MANAGER’S FILM 


COLLECTION 


IS EXTENSIVE AND UNIQUE 
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GREENFIELD, MASS.: John P. Lowe, 
above, manager of the Garden theatre 
here, is a young man in his twenties whose 
collection of theatrical items would make 
a professional antique dealer envious. 

He has gathered old movie books, 
scenes, stills, theatre advertisements, slides 
and other bits of literature over a period 
of nearly 15 years. The fascination of the 
film industry first took effect in his early 
childhood and the collecting began when, 
at the age of 15, he got his first job as 
usher at the Calvin theatre, Northampton, 
Mass. Even his two years in the Air Force 
found him performing the duties of pro- 
jectionist and assistant manager of Army 
theatres. 

Mr. Lowe has a collection of 350 books 
dating back to 1916. He has a copy of 


"A Million and One Nights," a two-volume 
history of Hollywood written in 1926 by the 
late Terry Ramsaye, which is worth at least 
$100. He places a conservative, over-all 
value of $2,000 on the various books and 
photographs that trace the development 
of motion pictures from infancy to the 
current era of new techniques. 

His hobby of tracking down old books 
has brought him into contact with W. G. 
Foyle in London, who claims to be the 
world's largest book dealer, in order to 
obtain rare copies. He has 1,500 still 
photos, including some from every motion 
picture made since 1942. 

In addition, Mr. Lowe has scrap books 
on film ads from 1930 and about 600 slides 
which show the difference between photog- 
raphy in the old days and today. 


Statler, Hartford, Nov. 14. Bride is former 
Adele Harris, daughter of Ted Harris, State 
theatre, Hartford, partner, and Mrs. Harris. 

Derby drive-in, Inc., New Haven, has 
filed a certificate of incorporation with the 
Connecticut Secretary of State's office here, 
listing authorized capital as $50,000, and in- 
corporators, Henry Davidson, Lew Nadell, 
Harry S. Nadell, all of New Haven. 


INDIANAPOLIS 


Van Johnson helped launch “The Last 
Last Time I Saw Paris” successfully in the 
world premiere at Loew’s Thursday. Ernie 
Emerling was here to represent New York. 
... Al Hendricks, manager of the Indiana, 
reported attendance of 3,000 for the Met’s 
first night TNT telecast last week 
but four of the 11 drive-ins in Marion 
County now are closed for the season, de- 
spite fine Indian summer weather. . . . 
Advance reservations for the MGM ticket- 
selling workshop at the Allied Theatre 
Owners Convention Tuesday totalled 350. 

Dean Brown, manager of the Lyric, 
has gone back to replacing his second fea- 
ture with the All-Star Jamboree on the stage 
all day Sunday, after experimenting with 
the stage show alone on Sunday nights. . . . 


Max Schaefer, formerly assistant at the 
Indiana, is now manager ot the Esquire, 
north side art house. Bill Reinecke is his 
successor at the Indiana. 


JACKSONVILLE 


More than 200 members local civic 
clubs were expected to attend a luncheon 
meeting of the Motion Picture Council on 
November 22 to hear actor George Murphy 
give an address on juvenile delinquency. ... 
3ill Wallace, Benton Bros. Film Express, 
returned from a stay in Atlanta. Bill 
Beck, Five Points theatre manager, and Mrs. 
3eck entrained for a business and pleasure 
trip to New York. . . . District distribution 
managers here from Atlanta were Byron 
Adams, UA; Jimmy Frew, U-I; and Ollie 
Williamson, Warner. James L. Cart- 
wright of Daytona Florida State 


ot 


Seach, 
Theatres district supervisor, will head the 
Will Rogers Memorial Hospital Fund drive 
among the state’s exhibitors. Helen 
Schnabl has resigned from FST to become 
Gaston Dureau’s secretary at Paramount- 
Gulf in New Orleans. . . . Rosalie Sturge, 
Harvey Garland’s secretary at FST, planned 
to join her husband at Shelby, N. C. 


(Continued on opposite page ) 
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KANSAS CITY 

E. & S. Theatre Enterprises, Louis S. 
Sutter, president, has been granted a permit 
by the Jackson County court, sitting as the 
board of zoning adjustment, for the con- 
struction and operation of a drive-in theatre 
near Kansas City. It is <o have space for 
800 cars. “Woman's World” is in its 
fifth week—attendance holding up week by 
week pretty close to the second-week level, 
or above... . “Siegfried” is the first feature 
to be shown by the newly organized Cinema 
KC, which plans to show pictures not ordi- 
narily available at commercial theatres. 
Twelve programs are planned. . . . In the 
art theatres are: Vogue, “The 5,000 Fingers 
of Dr. T.” and “The Vatican”; Kimo, “Man 
With a Million,” fourth week; and at the 
Glen, “High and Dry,” second week. 


LOS ANGELES 


Theo Johnson resigned her position as a 
secretary at the Warner exchange. . 
Lester Blumberg of Principal Theatres, 
sailed for Honolulu to look after theatre 
properties there. Fred Stein, who re- 
cently assumed his duties as vice-president 
of Sherrill Corwin’s Metropolitan circuit, 
flew to Manhattan on business. . . . Republic 
western division sales manager, Francis 
Bateman, and his wife celebrated their 31st 
anniversary. ... Ben Bronstein, operator of 
the Sun-Air drive-in in Palm Springs, has 
taken back his Kinema theatre here from 
the Eastland circuit, which was operated on 
a lease from Bronstein for a number of 
years... . Paul Dietrich, of the Dietrich and 
Feldstein theatres, departed for New York 
in connection with the Crippled Childrens 
League, of which he is president. . . . Pacific 
Drive-Ins has broken ground for a 1,800- 
car ozoner, as yet unnamed, to be built in the 
North Hollywood section. 


MEMPHIS 

First run attendance increased sharply in 
Memphis. All first runs were doing average 
or better. ... i A new exchange has been set 
up on Film Row in Memphis. It is Howco 
Exchange at 410 S. Second. W. C. Kroeger 
is branch manager and Carl Skaggs office 
manager... . D. J. Edele, St. Louis, United 
Artists, was a visitor to the company’s Mem- 


phis exchange. ... N. J. Colquhoun, branch 
manager, Columbia, attended a company 
meeting in Chicago. ...N. B. Blount, man- 


ager, Monarch Theatre Supply Co., returned 
from the TOA convention in Chicago. 
John Hicks, owner, has closed Jolly theatre 
at Mountainburg, Ark. . . . Sharum theatre, 
Walnut Ridge, Ark., has installed new equip- 
ment to show CinemaScope films, manager 
Neil Murphy announced. Ned Green, 
Legion and Princess theatres, Mayfield, Ky., 
and Lyle Richmind, Richmond, Senath, Mo., 
were in Memphis on business. 


MIAMI 

As part of “Cancer Education Week”, a 
film on the disease was shown to women 
only at a 9:30 a.m. Saturday performance at 
the Miami theatre. At the Coral Way 
Auto theatre, extensive alterations have been 
under way, including installation of new 
CinemaScope screen and sound, redesigning 
of projection booth, modernizing concession 
unit completely in formica, adding three new 
ramps and changing and enlarging entrance 
and exit roads. . A little joy penetrated 
the gloom of closing the Olympia when as- 


MOTION PICTURE HERALD, NOVEMBER 20, 1954 


sistant manager David Payne proudly an- 
nounced the birth of a son. Manager James 
Barnett and his assistant are continuing at 
the Olympia to attend to necessary details 
involved in the closing and will be reassigned 


at a later date... . J. R. Meachem, president 
and general manager of statioa WEAT-TV 
in West Palm Beach, announces commercial 
telecasting will start January 1, 1955. 
Howard Pettingill, publicity director for 
Florida State Theaters, returned from a 
vacation to Jacksonville. 


MILWAUKEE 


H. Olshan announced that prints for the 
55 minute subject, “This Is Your Army,’ 
will be in the first week in December. 
Salesmen have been calling on their accounts 
for the Will Rogers Christmas Salute, urg- 
ing their customers to sign their scroll... . 
Jack Frackman, branch manager of Repub- 
lic, went into Mt. Sinai Hospital with a rup- 
tured appendix. He is reported doing nicely. 

Also in the hospital is Ed V allendorf, 
booker for Theatre Service, with a recur- 
rence of a heart ailment. . . . Estelle Stein- 
bach is now head of the public relations de- 
partment for Fox-Wisconsin Amusement 
Corp. .. . Miss Hortense Brunner, head of 
the advertising department at Fox-Wiscon- 
sin, has returned from her two-week vaca- 
tion in New York City... . The Rio theatre 
in Appleton, Wis., managed by Gerald 
Luedtke, celebrated its 25th Birthday No- 
vember 10-16. 


MINNEAPOLIS 


Mike Guttman of the Orpheum theatre 
at Aberdeen, S. D., was elected a director 
of the Aberdeen Chamber of Commerce. . . . 
Adolph P. Heupel, new exhibitor at New 
Leipzig, N. D., was a recent visitor on Film 
Row... . Irving Braverman, Columbia sales- 
man, was married to Eleanor Herman. Film 
Row associates had a stag for Braverman 
at the White House. .. . Frank Lesmeister 
is completing a remodeling project on his 
Blair theatre at Blair, Wis., which will 
cost several thousand dollars. CinemaScope 
equipment will be installed in the house. 

Joe Wolf, operator of the San Pedro 
drive-in at San Antonio, Texas, was in to 
visit his son at the University of Minne- 
sota. Wolf formerly was sales representa- 
tive in the territory for IFE. ... “Buck” 
Stoner, Paramount midwest division man- 
ager, was in negotiating with Minnesota 
Amusement Co. Herman Goldberg, 
Warner building supervisor, was in... . 
Aved, operator of a buying and booking 
combine, and two partners will build a 2,000- 
car, twin-screen drive-in at Maryknoll, Dak- 
ota county, Minn. 


NEW ORLEANS 


R. L. Johnson, Johnson Theatre Supply, 
reports the following sales and installations 
of wide screen, CinemaScope lenses and 
sound: Percy Guitreau and Irving Zeller’s 
Gonzales drive-in, Gonzales, La.; Alex 
Rosenthal’s, Silver City, Alexandria, La.; 
Frank Glicks, Morton and Utica, Miss. thea- 
tres, and Cecil Howard’s Joy, Clinton, La., 
and the Rex, Jackson, La... . Sam Ewing, 
Steven’s Television representative, was here 
for a few days at the local exchange. 
Fuzzy St. John, the funny man of many 
Western features, was in town. ... Paul 
Maher, local youth, is $150 richer by recog- 
nizing the lovely Contessa, much sought 


mystery woman, and tapping her with an 
issue of “The Item.” The contest was to 
promote “The Barefoot Contessa,” currently 
playing at Loew’s State. Lora Chaney, 
a member of the board of directors of Wo- 
men of the Motion Picture Industry, Dallas 
Club, who has been here doing a hitch in the 
Women’s Naval Reserve, was a guest at the 
Wompi’s recent November luncheon. 


OKLAHOMA CITY 
High-kicking star, Vera-Ellen, won the 
Red Cross $5 as she kicked the hat off traffic 
officer R. I. Cochran on the sidewalk in 
front of the Criterion theatre. Paramount 
publicity man, Robert Bixler, bet Criterion 
manager Gordon Leonard $5 the dancer 
could perform the feat, winnings to go to 
the Red Cross. The movie star was in 
Oklahoma City for the opening of “White 
Christmas” in which she stars. Her side 
walk kick attracted quite a crowd. ... The 
board of directors of TOO met at the Bilt- 
more hotel in Oklahoma City recently to 
make final plans for the annual convention 
which will be held in the Biltmore Dec. 5-7. 
About six theatremen from Oklahoma 
City attended the national convention in 
( “‘hicago. ... $i Fabian, president of Stanley 
Warner, will be the principal speaker at the 
TOO banquet Dec. 7. Other guests will in- 
clude Bob O’Donnell and John Rowley, both 
of Dallas; Al Reynolds, manager of Ezell 
Drive-Ins, Dallas; Jack Branagel, Kansas 
City, Commonwealth Theaters; Jerry Pick- 
man, Paramount Film Co., New York, and 
E. A. Martin, newly elected president of 
TOA. 


OMAHA 

Mrs. Esther M. Green of FEPCO, theatre 
advertising firm, has an injured nose as the 
result of a three-car collision on an Omaha 
street. She was treated at the hospital and 
released. . Paul Webster, United Artists 
salesman, has rejoined Republic as manager 
of the Omaha branch. He succeeds Larry 
Seidleman, who will head the Republic ex- 
change at Pittsburgh. Friends of the 
late Eddie Rostermundt, in all branches of 
the industry, have presented a memorial gift 
to Childrens Memorial Hospital in honor of 
the former United Artists salesman. Roster- 
mundt died after a long illness. . . . Archie 
Herzoff, of the Universal advertising divi- 
sion, visited I. M. Weiner in the Omaha 
exchange on a visit to a number of cities in 
the Midwest. Archie is a former newspaper 


man of Sioux City, Ia... . The Wilcox, 
Neb., Community theatre, managed by Dale 
Fries, has closed down. . . . Dave Rice oi 


Jaltimore is now assistant booker in the 
Omaha Columbia office. 


PHILADELPHIA 


William I. Greenfield reopened his Riviera 
in the Manyunk section of the city, after 
having the house refurbished and redeco 
rated... . The New Penn and the Colonial, 
neighborhood houses recently closed, being 

(Continued on following page ) 
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dismantled as theatres. David Rosen's 
independent film exchange has taken over 
the area distribution for “The Stratford 
Adventure.” . Several A. M. Ellis neigh- 
borhood houses as well as some Stanley 
Warner neighborhood houses are now hold- 
ing cooking schools as matinee draws. 

Lewis S. Black, city manager in Wilming- 
ton, Del., for the Stanley Warner Theatres, 
is industry chairman for the United Com- 
munity Fund of Northern Delaware. 

Penn-Paramount district managers met in 
Pottsville, Pa., along with theatre managers 
and assistants, with general manager Ben 
Rosenberg presiding. . . . Tom Jones, man- 
ager of the Strand, Scranton, Pa., is in 
charge of the theatre division for the Lack- 
awanna Valley Federated Community Chest 
drive. The Victoria Amusement Co. 
closed its Tamaqua in that upstate city. 


PITTSBURGH 


George Nader, the Universal-International 
leading man, will be a guest at the annual 
banquet of Tent One, Variety Club, Sunday 
night, Nov. 21 in Hotel William Penn 
through the efforts of Mrs. Pete Dana on the 
banquet committee. . . . Thanksgiving Week 
attractions appear to be solid this week with 
“Desiree” at the Fulton; “Phffft’” in the 
Harris; “White Christmas” at the Penn, and 
“Track of the Cat” at the Fulton. . . . The 
Squirrel Hill has already announced its 
Christmas holiday picture, “The Detective,” 
a plum since Alec Guinness always means 
top business in this art house. .. . The Stan- 
ley expects “The Silver Chalice” for Christ- 
mas. ... The Penn brought in “The Last 
Time I Saw Paris” to replace “Suddenly,” 
while the Fulton announces “Carmen Jones” 
will replace “Desiree”. . . . The Met Opera 
telecast draw about half a house to the 
Stanley, about 1,400 persons. . . . Cinerama, 
which has held 23 special youth showings 
since it opened last December, will add eight 
more such showings next month. 


PORTLAND 

First run business is perking here with all 
houses having top product. Arnold 
Marks, “Journal” drama editor, was off to 
Seattle, Wash., for the weekend to catch 
“Time Out for Ginger”. Melvyn Douglas, 
the star, was in town a day ahead of his 
show to do a campaign for the Providence 
Hospital. . . . Thomas Walsh, J. J. Parker 
executive, and Art Adamson, Indie circuit 
operator, are back from the TOA conven- 
tion. Al Forman, Oregon TOA presi- 
dent and circuit owner, returned to his desk 
after a trip to the southern part of Calif... . 
Hamrick’s city manager, Marvin Fox, has 
installed a huge seamless screen in the 
Liberty theatre... . Merriman Holtz is back 
at his desk after checking his circuit in 
Anchorage, Alaska and vicinity. . . . “Ore- 
gonian” drama editor Herb Larsen returned 
to the hospital after a relapse of his recent 
illness. Don Fuller, Buena Vista representa- 
tive from San Francisco, was in town. 


Reliable firm located in Paris (France) 
wants to find representation of American 
pictures for Europe and Near East. Ex- 
cellent bank references. Write: Julian 
Hardy, Liberal Film Co., 33 Champs 
Elysées, Paris. 
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PROVIDENCE 


“White Christmas”, headed for the Strand, 
got a tremendous promotional “break” when 
the Providence “Sunday Journal” devoted 
the entire front page of the feature amuse- 
ment section to pictorial review of the film. 
... "A Star Is Born” held for a second big 
week at the Majestic. . . . Practically all sur- 
rounding drive-ins are equipping their snack 
bars, refreshment stands and rest rooms with 
heating systems. The latest to follow this 
practice is the Bay State drive-in, just over 
the R. I.-Mass. state line, in Seekonk... . 
Local police recently rounded up several 
youths who were members of a gang of some 
twenty-odd that crashed the gate at the RKO 
Albee during a special Hallowe’en midnight 
performance. The vandals ganged up on the 
ticket-taker and forcibly gained admittance. 


SAN FRANCISCO 


Managerial changes along the street: 
Kenneth Ketner, assistant, St. Francis, re- 
signed to return to Los Angeles, and re- 
placed by George Pierce, upped from Para- 
mount usher. Claude Plumb, floorman, St. 
Francis, resigned to replace Peter Zie as 
assistant at the Esquire. . . . Missing from 
the row is Dennis J. McNerney, partner of 
Blumenfeld Theatres, who died November 7 
at the age of 71. Survivors are his wife 
Calista and two children. Returning 
after six weeks absence caused by a broken 
shoulder is Gladys Beaupre, veteran switch- 
board-receptionist at the Paramount Ex- 
change. Jack Hurley also returned to 
Paramount as booker, following a fling at 
exhibition. Hurley was Paramount office 
manager during the period 1945-1948. 
Taking larger quarters is the Ackerman- 
Roesner Theatre Co. that moves its head- 
quarters to the Warfield Building Decem- 
ber 1, and has engaged an additional book- 
keeper, Robert Hock (new to the industry ). 
... E. Walker Chapman of the Royal The- 
atres, Hawaii, was in for conferences with 
Stanley Lefcourt, before leaving for Los 
Angeles. 


ST. LOUIS 


The Tazewell theatre, Washington, IIl., 
has reopened with one afternoon and two 
evening performances. ... The Corral drive- 
in near Flat River, Mo., expects to close for 
the winter this month and then will start an 
intensive repairing and expansion program 
in preparation for next season. Mrs. 
Milton Hearle, secretary to the branch man- 
ager of Columbia Pictures, St. Louis, was 
crowned “Miss Film Row” at the recent 
dinner of the Missouri-Illinois Theatre Own- 
ers at the Hotel Chase. ... The Plaza thea- 
tre at Potosi, Mo., has just shown its first 
feature on the new CinemaScope screen... . 
The Esquire theatre, Springfield, IIl., which 
closed its doors recently, has opened as a 
second run theatre. . . . The Newston thea- 
tre, Mascoutah, IIl., which has been operated 
by Fred Young, has ceased operation be- 
cause of lack of patronage, it has been an- 
nounced. . . . Nineteen neighborhood theatres 
in St. Louis have just conducted a “Toys for 
Tots” Christmas project. The admission 
price was a new or repairable toy. 


TORONTO 


A familiar abbreviation to be included in 
the already numerous initial list in the mo- 
tion picture industry is that of WOMPI. 
It stands for Women of the Motion Picture 


Industry. Prime movers in the club’s forma- 
tion are Anne Kaplan of Paramount and 
Glad Rownsley of the U. A. office. 
George Altman, of Mavety Film Delivery 
Service, continues hard and strong in his 
one-man campaign to raise funds for Variety 
Village through collection of scrap. His 
latest donation was $600... . John Davis, of 
the JARO, is expected in these parts later in 
November. .. . J. Roy McCullough and R. 
L. (Bob) Todd have joined Adfilms Ltd. 
McCullough is western divisional manager, 
while Todd is eastern divisional manager, 
with headquarters at London, Ont... . Paul 
Hamer, manager of the Christie here, is the 
manager of the Odeon, Guelph, where man- 
ager Ken Davies was until his move to a 
similar post at the Odeon, London. Keith 
Wilson, formerly supervisor of Ontario Dis- 
trict D of Odeon Theatres, becomes man- 
ager of the Odeon, Brampton. Motion 
picture and TV producers at Associated 
Screen News’ Workshop sessions at Mon- 
treal will see the first demonstration in Can- 
ada of 16 mm. CinemaScope through the 
auspices of Bell & Howell. 


VANCOUVER 

Jimmy Davie, RKO manager, reports 
“Living Desert” doing terrific business in 
outside Famous Player situations, aided by 
campaigns by local managers. . . . “White 
Christmas,” first VistaVision picture to play 
here, had no trouble copping top money, 
packing the 3,000-seat Orpheum with long 
lines and breaking the weekend record for 
the house. Jack Proudlove, veteran 
FPCC manager, died in an Edmonton hos- 
pital following a long illness. He was 46 
and had managed theatres in Winnipeg, 
Regina and Fort William during his 26 
years in show business. He was manager of 
the Empress in Edmonton before his illness. 
... Owen Bird installed CinemaScope in his 
150-seat Yoho theatre at Golden in the B. C. 
interior. Sydney Freedman, assistant 
manager at the Studio since it opened, was 
appointed manager replacing the late Mickey 
Goldin. . .. Steve Rolston, secretary of B. C. 
branch of Canadian Picture Pioneers, will 
represent Vancouver at the annual meeting 
in Toronto Nov. 25 Rolston is manager of 
Alliance Films in Vancouver. Lorna 
Tyrrell, Paradise cashier, was hospitalized 
for major surgery. .. . Ken Atkey, publicity 
head of Odeon Theatres in B. C. district, is 
the father of a girl, the second child for the 


Atkeys. 


WASHINGTON 

Orville Crouch, eastern division manager 
of Loew’s Theatres, and Mrs. Crouch are 
vacationing in Florida, returning December 
1.... Wade Skinner of the Stanley Warner 
advertising dept., attended the annual Ad- 
miral’s inspection of the Naval Air Reserve 
Training Group at Anacostia. He is a re- 
serve Officer... . The Variety Club Board 
of Governors will have its final 1954 meeting 
December 6 in the executive room of the 
Willard Hotel. The Stanley Warner 
Club distributed nominating ballots for elec- 
tions of officers... . Morton Gerber and Jack 
Fruchtman are the delegates to the Variety 
Clubs International Convention in Los An- 
geles, in May, representing Tent 11. In- 
ternational Canvasman for Tent 11 is the 
incoming chief barker Alvin Q. Ehrlich. . . 
Sam Galanty, Columbia Pictures mideast 
division manager, and Ben Caplon, branch 
manager, attended meetings in Chicago. 
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Cartoon 
grows 


to an Institution 


by CHARLES S. AARONSON 
Tsim large sized headline there above 


is imposing enough, it is true, yet it is 

something of over-simplification. 
Walt Disney Productions, with offices in 
California, at 2400 West Alameda Avenue, 
Burbank; at 447 Madison Avenue, New 
York City, and lately plenty of way stations 
across the world, is an outfit with a truly 
unique business personality. 

It is unique in large measure because it 
stems from, has had its growth around and 
builds through a single man, without which 
it would not be, and yet a man whose voice 
is restrained, whose presence is quietly felt, 
rather than oppressively dominating. 

It is difficult indeed to talk of Walt 
Disney Productions without going whole- 
hog into a discussion of one Walter E. 
Disney. Yet to do so would be unfair in 
the extreme, unfair first to Walt himself, 
for he's that type of man, and secondly, 
unfair to all those seven or eight hundred 
men and women who happily call him 
boss, in perhaps the most benign use of 
the term in modern business history. 

Friend of ours across or behind this 
page, Bill Weaver, Herald Hollywood edi- 
tor, has neatly and unobtrusively wrapped 
up a word picture of Walt Disney, with 
a plate of eatin's in front of him at the 
studio cafeteria, which tells the “who"’ 
clearly and well. There's loads more to be 
telling, however, of the Enterprise which is 
Walt Disney Productions. 

The Disney operation, as it has devel- 
oped through these hustling, sparkling 
twenty-six years since Mickey Mouse came 
into being, might well be described, with 
alliteration fairly dripping from the type- 
writer, as a saga from a man-made mouse 
to a modern movie merchandise miracle. 
It is, in point of sober fact, precisely that, 
on all counts. 

The Bulletin of the American Institute 
of Management recently offered at the 
request of Hollywood interests a candid 
opinion of general management in the film 
industry. It reported that "Disney stands 
alone,’ and referred to the one Holly- 
wood company that ‘maintains true artis- 
tic integrity. In his development of the 
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animated cartoon, the animated feature 
and the nature film, Disney showed that 
one can set strict artistic goals and make 
money at the same time.” 

Disregarding any reference to other 
companies, the point of significance in the 
Institute's appraisal of the Disney opera- 
tion lies in the single word "'integrity." 
From the moment of the very inception of 
the idea which has grown so richly through 
the years, Walt Disney never for a single 
moment lost sight of the basic meaning of 
that word. And when countless Moms and 
Pops the world around say, in effect, "A 
Disney? sure the kids can go!"’ that is one 
aspect of the basic Disney integrity at 
work again. 


TERRY RAMSAYE ON 
MICKEY MOUSE 


The late Terry Ramsaye, former editor 
of The HERALD, in the issue of October 1, 
1932, had the following to say about Mickey 
Mouse: 

"Mickey Mouse is the crystalline, concen- 
trated quintessence of that which is pecu- 
liarly the motion picture. He is at one with 
the Great Common Denominator of the 
great common art of the commonality in 
terms of expression, while in production he 
is a logarithmic derivative of the whole of 
screen technology. He is as simple as a 
dandelion and we do not know what makes 
it grow. 

"Mickey is most humbly superhuman. He 
is an evolutionary product with everything 
that ever was made for the screen in his 
ancestry. ... Mickey confers distinction and 
honor upon the motion picture by his pecu- 
liar and lone capacity to utilize and demon- 
strate all of those capacities of the camera 
and screen as an instrument which espe- 
cially distinguishes it from other media of 
expression. 

"In turn this amazing little creature of 
the cinema promises to share in the glor 
of the great fictional immortals, in the halt 
of fame with Santa Claus, Don Quixote, 
Paul Bunyan, Rip Van Winkle, Long John 


Silver." 


That word, also, is in large measure 
responsible for the fact that the Disney 
organization has perhaps the highest de- 
gree of employee loyalty to be found any- 
where. And it is a measure of the situation, 
too, that the word "employee" as used 
here might better be changed to read 
fellow-worker.” 

There is often considerable over-use of 
the word ''team'' as it applies to the oper- 
ation of a business organization, yet in this 
instance it appears absolutely inevitable, 
and may be used without fear of successful 
contradiction. This is truly a team, and the 
boss is no manager or sideline coach— 
he's the quarterback! 


On a recent day, an impartial industry 
(non-Disney) observer slid a phrase across a 
New York luncheon table which seems to 
do a lot of telling in a couple of words. 
He called the coast studio operation of 
Walt Disney Productions one of ''whimsical 
efficiency.’ 

The ramifications of the Disney enter- 
prise, speaking with a small "e" as well 
as a capital "'E,"’ are many and varied. 
Each is in a real sense a full-scale enter- 
prise in itself. There is cartoon production, 
itself in varied categories, then animation 
and live action production in combined 
form, then live action production alone, in 
addition to distribution of motion pictures, 
the music from motion pictures and its 
sale, the enormous and highly lucrative 
merchandising of licensed manufactured 
goods using the Disney characters as basic 
material, the production of a full-hour tele- 
vision program each week, and lastly—for 
the moment—the development of the fabu- 
lous Disneyland, a truly Disneyesque crea- 
tion, a world of dreams and tomorrows, 
built for all to see and enjoy. It's a safe bet 
millions will so do. 


Walt Disney was born in December 1901, 
which makes him about to be 53; his big 
brother Roy O. Disney was born in 1893, 
which makes him 61. Walt's biography in 
Motion Picture and Television Almanac is 
brief enough, Roy's is tiny. Almost in its 
entirety it says: '’. . . began production of 
animated shorts with brother Walt, in 
Hollywood; eventually in charge of distri- 
bution and financial end of organization." 

That's all of it! 

Walt is listed as chairman of the board 
of Walt Disney Productions, Roy as presi- 
dent. Neither one appears on the officer 

(Continued on page 52) 
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i. of the pages of the world’s most 
amazing novel comes the most eagerly 
awaited motion picture event of the year 
—here is screen entertainment filled with 
the boundless beauty and endless wonder 
of an existence no man was meant to dis- 
cover! ...a powerful spirit of high adven- 
ture woven into Walt Disney’s most 
ambitious screen endeavor... 


20,000 LEAGUES UNDER THE SEA. 


Starring 


the indomitable harpooner . .. a brawling, 
swashbuckling NEW kind of role for the lusty 
Douglas ... descending into uncharted depths 
with a steel harpoon and an iron heart! 


the most compelling figure in all the world of 


adventure. Following up his recent successes with 
perhaps his greatest role... that of the 
Commander of the Nautilus, dark genius of the 
vast undersea domains! 


PAUL LUKAS aS PROFESSOR ARRONAX 


Renowned star of the Broadway stage as well as 
the Hollywood screen, Paul Lukas is perfectly 
cast as the French scientist who symbolizes man’s 
ceaseless desire to behold the powers 


of the universe! 


PETER LORRE 


In a career that has included every kind of 
movie villainy, Peter Lorre finally has a chance 
to play a different kind of role as the unpredictable 
Conseil ... the little man in history’s 


biggest moment! 


= = — = 
NW) 
AG 
: 
“4 
. 
Hit 
: 
4 
\ 
Ne 


MOTION PICTURE 
CAMPAIGN ALL! 


HARD-HITTING ADVERTISING, PUBLICITY AND EXPLOITATION BARRAGE 
TOUCHES OFF HIGH-POWERED, COAST-TO-COAST CAMPAIGN FOR.... 


COLOR BY 


TECHNICOLOR 


@ ONE YEAR PUBLICITY DRIVE PRECEDES RELEASE OF 20,000 LEAGUES! 


Covers, spreads and feature articles dominate nation’s top-circulation magazines, newspapers and syndi- 
cated columns! 


@ ACROSS-THE-BOARD NATIONAL ADVERTISING BLANKETS THE PUBLIC WITH 
20,000 LEAGUES SELL! 


Four-color, double spread and single page ads touch off powerful saturation campaign for Disney's 
mightiest motion picture! 


m® ESTIMATED AUDIENCE OF 30,000,000 WILL SEE SPECIAL 20,000 LEAGUES PROGRAM 
ON NEW “DISNEYLAND” TV SHOW! 


Two 1-hour presentations carried coast-to-coast over more than 125 ABC-TV stations—to be specifically 
devoted to 20,000 LEAGUES — 
December 8th: “Operation Undersea” » January 19th: “The Story of Monsters” 
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Directed by 


_ RICHARD FLEISCHE 


Screen Play by. 


EARL FELTON 


COLOR BY 


A MIRACLE of screen 
ENTERTAINMENT 


Beneath the surface of the sea lies a world of infinite mystery and 
menace, of unearthly beauty and uncounted treasure. A world of 
frightening depths, silent darkness and monstrous power 

This fascinating world now sweeps across the massive Cinema- 
Scope screen as Walt Disney brings to life the greatest of all 
adventure stories. As you live this story with Kirk Douglas, James 
Mason, Paul Lukas, Peter Lorre, you will be captivated by the 
strange excitement that overwhelms all who descend into that last, 
great unconquered realm beneath the sea. 

Make room in your memory for an unforgettable experience. 
The imagination of Jules Verne and the inspiration of Walt Disney 
combine to bring you a true miracle of screen entertainment. 
Never has so great a story been given such spectacular presentation! 


Distributed b Film Distribution Co., Inc. 
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® SOLID MUSIC PROMOTION! 


Kirk Douglas cuts his first singing platter for Decca! Columbia, Capitol, Mercury, MGM, London and 
Golden also arrange for top flight albums and records of 20,000 LEAGUES music! 


@ FULL ARRAY OF PULSATING OPEN-END TV SPOTS! 


15-second and 1-minute TV spots, with time allotted for your own theatre mention, include exciting 
LEAGUES scenes! 


m@ COMPLETE GAMUT OF RADIO SPOT ANNOUNCEMENTS DRAMATICALLY POUND HOME 
“20,000 LEAGUES” EXCITEMENT! 


Full orchestral background and authentic sound effects accompany narration of each transcription! 


@ COLORFUL BATTERY OF ATTENTION-GETTING POSTERS AND ACCESSORIES PUNCH 
“20,000 LEAGUES” ACROSS TO THE PUBLIC! 


Deluxe, four color displays form full complement of eye-appealing posters! 


m@ SPECTACULAR “28-SHEET” SHOUTS “20,000 LEAGUES” ACROSS THE NATION 
AS PART OF EXTENSIVE OUTDOOR DISPLAY PROGRAM! 


Over 40 cities display impressive “Dayglo” posters in September saturation program! 


@ DISNEY CHARACTER MERCHANDISING PROMOTES “20,000 LEAGUES” IN CONJUNCTION 
WITH NATION'S FOREMOST MANUFACTURERS! 


Mechanical toys and clothing items to be on world-wide market by Christmas! 


@ SPECIAL BOOK AND PUBLICATIONS PROMOTIONS GREATEST EVER FOR DISNEY 
LIVE ACTION FEATURE! 


Biggest names in publishing world launch saturation campaign to promote 20,000 LEAGUES books! 


@ SUNDAY COLOR COMICS PAGE REACHES 32,000,000 READERS WEEKLY’ 


King Features Sunday series for “20,000 Leagues” breaks in over 50 cities as part of the “Walt Disney 
Treasury of Classic Comics”! (Started August Ist, 1954) 


@ TOP MANUFACTURERS IN OUTSTANDING ADVERTISING AND PROMOTIONAL TIE-INS! 


Cooperative ads with “Botany,” “Van Heusen,” “Times” and other manufacturers, scheduled for LIFE, 
LOOK, COLLIER’S THIS WEEK — magazines with a combined circulation of 19,086,000! 


m EXCITING CINEMASCOPE-TECHNICOLOR THEATRICAL TRAILERS MADE IN THE 
DISNEY MANNER! Ginemasope Technicolor Tener Teer 

m EXHIBITOR’S CAMPAIGN BOOK PACKED COVER TO COVER WITH EVERY IMPORTANT 
FACET OF ADVERTISING, PUBLICITY AND EXPLOITATION! 


Clear-cut information on “Where to, When to and How to” vividly embodied in giant pressbook! 


477 Madison Avenue 737 21st Street 128 E. Forsythe St. . 1235 S. Wabash St. 
New York 22, N. Y. Denver, Colorado Jacksonville, Florida Chicago, Illinois 


72 Glenwood Avenue 1660 Cordova Street 110 Arlington Street 2017 Young Street 
Minneapolis, Minn. Los Angeles, Cal. Boston, Mass. Dallas, Texas 


LITHO U.S.A 
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The Prize Baby of the Industry 


SALUTES 


Walt Disney 


BUENA VISTA FILM 
DISTRIBUTION CO., 


AND IS PROUD TO ANNOUNCE 
DISTRIBUTION OF ALL TRAILERS AND 
ADVERTISING ACCESSORIES THROUGH 


NATIONAL 
SCREEN SERVICE 


COMMENCING 
IMMEDIATELY WITH ALL CURRENT AND FUTURE 


Walt Disney Product 


3 
\ 
© Walt Disney Productions 
INC. 


WALT DISNEY is a forward-looking young 
man. 

He is a year into production of his sec- 
ond all-animation CinemaScope feature, 


"Sleeping Beauty,’ with two years to go. 
(His first CinemaScope cartoon feature is 
the imminent ''Lady and the Tramp’’). 

He is 22 productions into his commitment 
for 39-hour-long television films per year 
for seven years. 

And he is at steel-raising point in con- 
struction of his 160-acre, $9,000,000 Dis- 
neyland, a commitment in perpetuity. 

Collectively these projects, to name 
but a few of many, impose upon him more 
forward-looking than any other studio head 
in Hollywood, or the world, has let himself 
in for. But this man can handle it. 

Walt Disney, at a calendar 53 that would 
look more like his age if written backward, 
is easily the forwardest-looking of all the 
700 or so of his fellow-workers who break 
for lunch at the same time he does and 
stroll off for a spot of horseshoe pitching, 
table tennis or sun-drowsing at spaciously 
provided places on the studio's 51 acres, 
or queue up with him at the commodious 
studio cafeteria where they, he, and his 
occasional guests, be they visiting press 
or VIPs indeed, inch along on even terms 
to appease the inner man with selections 
from an impartial menu. 

Nobody ranks anybody here, and that's 
pretty much the way it is all over the Dis- 
ney plant. Everybody likes it that way. 
Hardly anybody ever quits the Disney pay- 
roll, and nobody ever gets laid off or let 
out if the man they all call Walt can find 
or devise work for their hands. Usually 
he can. He works harder at doing that 
than just about anything, for unemploy- 
ment is one of the few things he had more 
than enough of when he was a boy, and he 
hasn't forgotten how it feels. 

On the Tuesday of this reporting the 
ranking item on the cafeteria menu is roast 
lamb, and the producer of more kinds of 


42 


entertainment than anybody in production 
ever undertook to turn out simultaneously, 
takes a big helping of it, surrounds it with 
a variety of vegetables and tops it off 
with a rotund wedge of pumpkin pie. In 
a community where a leaf of lettuce and 
a spoonful of cottage cheese is noon-time 
par for producers, this meal is a mid-day 
banquet. 

But this producer consumes it with the 
gusto of a man with a full day's work be- 
hind him and another ahead, which is par 
for Disney. Hard work was another of 
the few things Walt had more than enough 
of in his boyhood, a hardship that's stood 
him in good stead ever since. 


In the course of the meal you ask him 
why he's so busy on so many projects at a 
time when the motion picture business, by 
all box office accounts and Wall Street in- 
dices, appears to have weathered the sev- 
eral tempests of the post-war period and 
to be facing clear sailing. He replies 
simply: 

We've got to keep selling our industry 
to keep it going. We stopped our selling 
effort in the war years, when people went 
to the movies because they had nowhere 
else to go, and we almost lost our business 
in consequence. Now we have it back 
again, to a large extent, after a tremend- 
ous technological effort and monumental 
investments in big attractions, but we'll 
lose it again if we let down in our selling. 
No business ever gets so good that it will 
take care of itself." 

As he says this, two of the three long- 
range projects cited at the beginning of 
this report fall snugly into place as signifi- 
cantly promotional, as well as outrightly 
commercial, in character. 

The seven-year commitment to televi- 
sion, a medium which the committed pro- 
ducer considers to have passed its peak as 
a competitive threat and to have entered 
upon a phase of growing usefulness to the 
motion picture, stacks up as an incompa- 


—artist and 


Storyteller 


by WILLIAM R. WEAVER 


rably intimate channel of approach to the 
family unit, always the prime considera- 
tion in the Disney planning. (Strictly a 
family man himself, with his pair of 
daughters, Diane and Sharon, his sternest 
and most respected advisors and critics, 
Walt Disney believes the motion picture's 
first obligation to itself and its public is to 
be true to the American family without 
deviation.) 

The perpetual commitment to Disney- 
land, a place and an enterprise so vast and 
varied that it takes even its creator a good 
while to outline it to you, is in its promo- 
tional aspects a fixed and permanent 
equivaient of the television show. It's de- 
signed primarily for attention and use of 
the family unit, and it is spacious enough 
to take good care of a very great many. 

It has parking space for 10,000 automo- 
biles, and the experts who figure out ex- 
pectancies in a matter of this kind count 
on the Disneyland displacement to run 4!/, 
persons per car. That equals a normal at- 
tendance of 45,000 individuals, and when 
a mathematician gets through multiplying 
that number by the number of days the 
place is open—365 per year—and the 
daily turnover—not yet calculated—he 
finds himself teetering atop totals that 
sound strikingly like the estimated listening 
audiences of television programs. 


There are some undisclosed features of 
the Disneyland project that may be men- 
tioned here as of special interest to this 
exhibitor readership. One such feature is 
the model motion picture studio on the 
Disneyland premises where, Walt says with 
manifest satisfaction, ‘the millions of 
people who come to Hollywood to see pic- 
tures made, and never get to see them, can 
satisfy that interest to the full, and of 
course to the long range benefit 6f motion 
pictures." 

And another such feature, or features, 
is, or are, certain motion picture theatres, 

(Continued on page 56) 
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BUENA VISTA 


Distributor with butt-in Explottation 


ROY O. DISNEY 


by VINCENT CANBY 


HE motion picture industry, dealing 
| with the business and the art of visual 

tale-telling, has more than a passing 
acquaintance with the greatest of all tech- 
niques in narrative conjunction, the phrase 
"and then...."' The latest "and then...” 
in the continuing Walt Disney story is 
Buena Vista, or, to be historically accurate, 
Buena Vista Film Distribution Company, 
Inc., the subsidiary formed in 1952 to han- 
dle what some industry wits would have 
paraphrased as a “hot cactus," the first 
feature length True Life documentary, ‘The 
Living Desert.” 

Almost every new Disney venture, from 
his first feature length cartoon to his first 
half-hour True-Life documentary, had met 
with skepticism which was quickly dissolved 
when gross reports started coming in, but 
the boys in the back rooms thought they 
really had him on a 73-minute film whose 
cast was comprised of such creatures of 
the lower orders as kangaroo rats and 
square-dancing scorpions, all for real and 


The new home of Walt Disney Productions, 
Inc., occupied recently with the implementa- 
tion of Buena Vista as a full-fledged distribu- 
tion company, is an entire floor at 477 
Madison Avenue, New York. Designed and 
decorated by Designs for Business, Inc., it is 
completely functional, incorporating the most 
advanced industrial and production tech- 
niques. The installation, under the direction 
of Maurice and Joseph Mogelescu and G. 
Luss of Designs for Busiaess, utilizes custom 
designed furniture, built-in units, translucent 
glass walls, acoustical ceilings and a co- 
ordinated layout. The view at left is the 
reception room, done in tones of white and 
gray. 
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LEO F. SAMUELS 


not a cartoon. The bizarre would seem to 
have reached the margin of diminishing 
returns. 

It was to give "The Living Desert'' the 
necessary specialized selling that Buena 
Vista came into being. Leo F. Samuels, 
Buena Vista president and Walt Disney 
Productions’ world-wide sales manager, is 
quick to point out, however, that Buena 
Vista is no overnight baby conceived in the 
heady passion of expediency. Buena Vista, 
says Mr. Samuels, is a natural evolvement, 
a part of the long-range evolution within 
the Walt Disney enterprises. The Septem- 
ber announcement that henceforth Buena 
Vista would handle all Disney features, be- 
ginning with the December release of 
"20,000 Leagues Under the Sea,'' was a 


specific development in that general evo- 
lution. 

The other day in his New York office at 
447 Madison Avenue, Mr. Samuels ex- 
plained it this way: "From the start, Disney 
product has been ‘self-financed.’ In suc- 
ceeding steps we have taken over tha han- 
dling of our own music, merchandise and 
accessories. It was only natural that we 
should one day take over the selling of 
our own pictures." 

Sitting in on the same conference, Irv- 
ing Ludwig, Buena Vista vice-president as 
well as domestic sales manager of the Dis- 
ney organization, added that even with the 
Disney product released through outside 
organizations ''we did 85 per cent of the 
selling job anyway," starting from the con- 
ception and production of the picture 
through the national ad campaigns. 

And that brings up one of the Disney, 
and Buena Vista, bywords—pre-selling, an 
example of the thoroughness of which is 
currently to be seen in the campaign for 
"20,000 Leagues Under the Sea,"’ the first 
live-action CinemaScope feature for the 
new distributing firm. Mr. Samuels would 
like it emphasized, too, that Disney's for- 
mation of Buena Vista is meant in no way 
to reflect on the treatment which Disney 
features received from RKO Radio, which 
is continuing to handle Disney short sub- 
jects. 

He points out, however, that by han- 
dling its own features, the Disney organiza- 
tion can devote itself entirely to the needs 
of one specific picture at a time. There 
is no problem of meeting the requirements 
of a big release schedule. Exhibitors, too, 
he said, stand to gain from the short-cut- 
ting of the channel between the producer 
and the theatreman, which puts the busi- 


(Continued on page 59) 
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We are looking forward to 


first live-action, full-length 


your 


CinemaScope Technicolor pre- 


"20 THOUSAND 
LEAGUES UNDER THE SEA. 


ion, 


sentat 


’s a pleasure to pass 


a word about a great 
guy. — Your friends at 


20. Century 


It 


Fox 
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HEN the mouse called Mickey first 
W flickered on the screens more than 

26 years ago in ‘Steamboat 
Willie,” it's doubtful if even a miniscule 
glint of coming attractions passed be- 
fore his creator's eye. But the pioneer of 
magic, not too long afterward, audaciously 
stretched the cartoon to feature-length, 
added a "new" sound to the sound track 
long before "'stereophonic” or "hi-fi" be- 
came part of the vocabulary, and fused 
animation and live-action. 

This was only the beginning, folks. Tech- 
nological expansion extended beyond the 
cartoon into the realm of nature and from 
the almost unheard of three-reeler to full 
length studies. Independent producer Dis- 
ney also became independent distributor 
Disney, movie-maker Disney has just be- 
come television showman Disney and artist 
Disney is about to become entertainment 
entrepreneur Disney. For Walt, the wizard 
of Burbank, has just embarked on his, and 
probably show business’ most costly, mam- 
moth single venture, a $9,000,000 enter- 
prise of fun called Disneyland. 

That's also, and not coincidentally, the 
name of the hour-long television show 
which, everybody must know by now, the 
Walt Disney organization is presenting 
weekly over the ABC network. Like its 
namesake, it features the four lands of 
Fantasy, Frontier, Tomorrow and Adven- 
ture. The quartet of sources will alternate 
weekly, although not necessarily in any par- 
ticular order. 

It's difficult to say if anything is ever 
really unique, but in the world of show 
business Disneyland is a most apt example 
of Mr. Webster's succinct description of 
the word—''being without a like or equal." 

The project, which is now under con- 
struction in southern California, has been 
described as “a fabulous playground— 
something of a fair, a city from the Ara- 
bian Nights, a metropolis of the future, a 
showplace of magic and living facts, but 
above all a place for people to find hap- 
piness and knowledge." 

Disneyland is going to be a composite 
of the worlds of yesterday, tomorrow and 
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fantasy. There will be four main realms 
of entertainment—Fantasyland, Frontier- 
land, Tomorrowland and Adventureland. 

Fantasyland's attractions each will relate 
to some cartoon figure or story book char- 
acter mace famous by the Disney organiza- 
tion. For example, Dumbo, the elephant 
that learned to fly, will be utilized as an 
aerial ride, and Monstro, the whale who 
tussled with Pinocchio, will be present as 
a water slide. 

"Fantasyland," says Disney, "is the world 
of imagination, hopes and dreams." 

A glimpse into the America of yester- 
day, its history and heritage, is the basis 
of Frontierland. This land will have stores 
and buildings reminiscent of the Old West 
lining the board-walked streets. Cones- 
toga wagons and pony-drawn stagecoaches 
will carry the people to a river dock. There 
they can board a paddle-wheeler and take 
a cruise past famous landmarks of yester- 
year. 

"In Frontierland we meet the America 
of the past—out of whose strength and in- 
spiration came the good things of life we 
enjoy today," says Mr. Disney. 

A jet-propelled peek into the future is 
the essence of Tomorrowland. Visitors will 
be driven by monorail coaches over build- 
ings of advanced architectural design, and 
various large industries will have partici- 
pating exhibits which relate to the ad- 
vanced world of tomorrow. 

Adventureland, the fourth of the wonder 
lands, is for those with a passion for peril, 
vicarious though it may be. An explorer's 
boat will make a five-acre voyage over 
tropical waters of the earth. At every bend 
of the river, lifelike wild animals and rep- 
tiles will threaten the ship. 

Adventureland is described by Mr. Dis- 
ney as ‘the wonderworld of Nature's own 
design, featuring her animal creatures, her 
settings, her fabulous plan of life." He 
feels that here is a place for pleasure, un- 
derstanding and education. “Here will be 
the wonders of nature and man for all to 
see and understand," he adds. 

Disneyland adjoins the city of Anaheim 
and is but a 15-minute drive from metro- 
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DISNEYLAND 


—permanent 


institutional 


promotion 


by JAY REMER 


politan Los Angeles. Scheduled to open 
next summer, Walt Disney's pet project is 
expected to greet 5,000,000 visitors annu- 
ally, 15,000 daily. A parking lot immedi- 
ately outside the amusement area will ac- 
commodate 10,000 automobiies. 

Disney's miniature World's Fair will also 
have an abundance of restaurants, refresh- 
ment stands and sidewalk cafes for the 
hungry, exhibits for the curious and sou- 
venirs for the nostalgic. 

As you can see, Disneyland is anything 
but temporary. 

As of this writing, three shows already 
have been televised and the audience re- 
sponse so far would indicate that Disney- 
land could have a monopoly on Television 
Box Office Champions if such a feature 
were ever inaugurated. Both the first and 
second shows took top rating honors of all 
network programs from 7:30 to 8:30 P.M.., 
EST, according to the Trendex ratings. It 
also topped any network program for the 
entire evening of November 3. 

The first show generally was a preview 
of things to come, with titillating tidbits 
"sneaked" from each division. The climax 
featured Mickey Mouse in a series of his 
successes, including "The Sorcerer's Ap- 
prentice’ bit from ''Fantasia."' 

Show number two was devoted entirely 
to the film version of "Alice in Wonder- 
land,’ a perfect representative from Fan- 
tasyland. In keeping within the alloted run- 
ning time of the television show, the pic- 
ture was edited judiciously, but perfectly, 
with all of the charm which is inherently in 
the original Lewis Carroll fantasy, left in- 
tact. 

Last week's show, the third, was a fas- 
cinating glimpse into Adventureland. The 
first part of the program graphically re- 
vealed how the camera crews are able to 
photograph so much of the nature films 
that look unphotographable. The second 
half featured "Seal Island,"’ Disney's first 
True-Life subject, which received an Acad- 
emy Award. 

The show scheduled for this week was 
to be "The Story of Donald Duck," a pic- 

(Continued. on page 58, column 3) 
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ITS 
PLEASURE 


With many other delighted exhibitors, 

our theatres have long shared the 
pleasure of presenting your inimitable 
motion pictures and characters. But to our 
American Broadcasting Division goes 

the exclusive honor of acting as showcase 
for your nationally televised program, 


DISNEYLAND 
It is also our great pleasure and pride 
to be associated with you in your 
fabulous new Anaheim venture, 


DISNEYLAND 


a new mecca of American entertainment! 


AMERICAN BROADCASTING—PARAMOUNT THEATRES, INC. 
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Left. Men of the Nautilus battle the giant octopus 
in one of the hair-raising scenes from "20,000 
Leagues Under the Sea." Below. Peter Lorre and 
Kirk Douglas as unwilling guests on Captain Nemo’'s 
strange and wonderful Nautilus. It is Disney's first 
feature in CinemaScope. 


The PRODUCT 


UENA VISTA, brand new distribution arm of 
Walt Disney Productions, was born into the 
motion picture industry not with a long list of 
present and future productions to sell, but with 
a very select inventory. On the program at pres- 
ent are five pictures, only one with a definite 
release date, but those five typify the culmina- 
tion of Disney art. The first, "20,000 Leagues 
Under the Sea," to open at Christmas time, is 
the imaginative depiction of Jules Verne's mas- 
terpiece of imagination. All live action, it stars 
Kirk Douglas, James Mason, Peter Lorre and Paul 
Lukas. After that will be "Lady and the Tramp," 
feature length cartoon which reverses the previ- 
ous formula of telling a classic story by telling 
in cartoon form an original Disney classic story. 
Following will be "The African Lion," wherein the 
True-Life Adventure technique shows the result 
of three years of painstaking photography in the 
African jungle, and "The Littlest Outlaw," a live 
action feature about a boy and a horse. Still fur- 
ther in the future will be "Sleeping Beauty,’ 
feature cartoon of the classic in the tradition of 
"Snow White" and "Alice in Wonderland." 


“Lady” and the "Tramp," the canine leads in the 
forthcoming original feature length cartoon of that 
name. 


Leff. The boy and the horse in "The Littlest Outlaw," 
filmed entirely in Mexico. 
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' 
ie One of the scenes from the True-Life Adventure feature, "The African Lion.” 


WALT 
DISNEY 


TECHNICOLOR IS THE REGISTERED TRADE-MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 
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TO 


WALT 
DISNEY 


UNITED ARTISTS THEATRE CIRCUIT INC. 
METROPOLITAN PLAYHOUSES, INC. 
SKOURAS THEATRES CORPORATION 


: 
‘ 
¢ 


WALT DISNEY 


MAGNA THEATRE Corp. 


JOSEPH M. SCHENCK, Chairman - GEORGE P. SKOURAS, President 


Will Present 


RODGERS 


In The 


TODD— A.. O. 
Process 
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(Continued from page 34) 


roster of Buena Vista Film Distributing 
Company, Inc., the new distributing sub- 
sidiary. Roy is listed as president of Walt 
Disney Music Company, but not Walt; and 
Walt is president and chairman of Disney- 
land, Inc., but Roy's name is not there. 

Elsewhere in these special pages are de- 
tailed the development and reasons behind 
these several subsidiary units of the main 
company. Suffice it here to say that the 
names listed among the higher and lower 
echelons of these companies are all mem- 
bers of the team, whether they play on the 
line or in the backfield. 


The development of its own distribution 
system, now operating as Buena Vista, 
headed by the energetic Leo F. Samuels, 
was as inevitable and evolutionary as Dis- 
ney features evolving from Disney cartoons. 

It was no reflection on a major company 
releasing arrangement, which still main- 
tains for the Disney shorts. It was simply 
that in the view of the men who run the 
Disney enterprise, the features, unique in 
their conception, production and end result 
as screen merchandise, required that type 
of individual and special sales handling 
which only a separate distribution organi- 
zation could provide. And it is a touch of 
whimsical efficiency if you will, that Buena 
Vista happens to be the name of the 
street on which fronts one of the gates of 


RKO THEATRES 


are proud of the 


long association 
with 


WALT 
DISNEY 


all the way from 
Mickey Mouse to 
Buena Vista 


the Disney studio in Burbank. It is just as 
simple as that. 

The Disney output of motion pictures is 
astounding—except when you know Disney. 
With this kind of operation, statistics 
should be a word in another language, yet 
a few figures serve to span the measure 
of Disney capacity over the years. From 
that dawn year of Mickey back there in 
1928, the Disney production forces have 
offered, in cartoon shorts alone: 12] 
Mickey Mouse, 77 Silly Symphonies, 107 
Donald Duck, 48 Pluto, 45 Goofy, three 
Figaro, 15 specials. 


It is important and significant to note 
that during the war years, 1942-1945, fully 
85 per cent of the total output of the 
studio was devoted to the war effort. Some 
18 subjects of one sort or another concern- 
ing public health and good will were pro- 
duced for the Coordinator of Inter-Ameri- 
can Affairs, a measure of the world influ- 
ence of Disney and his work. 

A cataloguing of the Disney product is 
reminiscently entertaining. And it is indica- 
tive of the mark of happiness he has etched 
into the mind of the whole world's people 
to skip down the years, touching here and 
there on a highlight. 

Let's have sparkling little Tinker Bell take 
us by the hand, and fly with us, touching 
with her tiny magic wand those highlights, 
that they may ring a tinkling little bell of 
memory. For this is the essence of the 
Disney genius. Those highlights are im- 
perishable. 

Let us go back to Mickey Mouse, who 
might have been some other kind of ani- 
mal, who might have had some other name, 
but happily came out as he did. And inci- 
dentally, it may well be noted here that 
Mickey Mouse (and all of his brain-children 
to follow) was never permitted to become 
a rat, in any sense. 

Mickey's first appearance, complete with 
sound, was in "Steamboat Willie,’ which 
opened at the Colony theatre in New York 
in 1928. The first of the Silly Symphonies 
cartoons, which were based on musical 
themes without a central character, was 
"The Skeleton Dance," in 1929, and the 
first of the Symphonies in color (Techni- 
color) were "Flowers and Trees"' and ‘Babes 
in the Woods," in 1932. 


Is there one among us anywhere on 
earth who can forget the merry little song, 
"The World Owes Me a Living,'' from ''The 
Grasshopper and the Ants," of 1933? Can 
there be a dullard of sufficient years alive 
whose face will not come alight at the 
memory of "Who's Afraid of the Big Bad 
Wolf,” from 1933's "Three Little Pigs''? 

Mickey first appeared in color in ‘The 
Band Concert’ in 1935, and the unquench- 
able, the laugh-provoking, the one and 
only Donald Duck made his first appear- 
ances in 1934 in "The Wise Little Hen" 
and "The Orphans’ Benefit," then was 
launched into his own stardom with "Don 
Donald" in 1937. 

The last of those lovely, entertaining, 


(Continued on page 54) 
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WALT DISNEY 
for 
THE MIGHTIEST MOTION PICTURE OF THEM ALL 


Leagues 


UNDER THE Sea 


starring 


KIRK DOUGLAS - JAMES MASON 
PAUL LUKAS - PETER LORRE 


Distributed by Buena Vista Film Distribution Co., Inc. 
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happy "Silly Symphonies" was "The Ugly 
Duckling” in 1939, but there were other 
series to take their place: Goofy, Pluto, 
Figaro. And all this time the Disney studio 
was expanding, and needed new and larger 
quarters, to which a move was completed 
in 1940. That studio, incidentally, in 1930 
had on its payroll a total of 55 persons, 
of whom 25 were artists. 

Music always has been a warm, living, 
vibrant part of the Disney effort, and the 
songs from the Disney pictures will live 
forever, it seems. The sale of that music, 
and its use as a promotional adjunct to 
picture selling, is a marginal but vital in- 
gredient of the Disney enterprise. 

In 1949 Disney first offered the series of 
short subjects called ‘True Life Adven- 
tures,’ in which, in the splendor of actual 
color, the flora and fauna of the world 
we live in was brought in brilliant closeup 
before the eyes of the world. The list by 
years tells its own story: “Seal Island," 
1949; Beaver Valley,” 1950; "Nature's 
Half Acre," 1951; Olympic Elk" and 
"Water Birds,"’ 1952; "Bear Country" and 
"Prowlers of the Everglades,’ 1953. 

And in !953 began the People and 
Places series, opening with "The Alaskan 


+ random from among those 
Aaventures'’ subjects named 


above, and you must inevitably have se- 
lected an Academy Award for the year 
concerned. Academy Award kudos came 
to Walt Disney, and are still coming, like 
bees to nectar-filled flowers. Awards for 
cartoon, awards for live shorts, awards for 
features, special awards, decorations from 
kings and governments. Again and again 
and_again. 

In "Ben and Me," Technicolor cartoon, 
Disney in 1953 went to the unusual length 
of 18 minutes, and spent a heap of money 
on a short subject, but this writer, who re- 
viewed it, still says it's the best bit of 
thumbnail, entertaining history that ever 
happened on the screen. The yarn of Ben 
Franklin and his little pal, the church mouse, 
it's Disney at his imaginative best. 

"Toot, Whistle, Plunk and Boom" was 
Disney's first cartoon using CinemaScope, 
the industry's new and highly successful 
technique. 

The list of the Disney features, whether 
animated, part live action or wholly live, 
is a list of successful pictures. In 1937 there 
was the inimitable, and in the minds of 
many, the never equalled, "Snow White 
and the Seven Dwarfs."’ But then came in 
rapid succession such gems as: "Pinocchio" 
and ‘Fantasia,’ which offered an extraor- 
dinary use of music, color and animation, 
in an example of screen art at its best. 

There followed the delightful, whimsical, 
happy "Dumbo," the little elephant. Who 
ever saw an elephant who could fly? Well, 
if ever an elephant could be made to fly, 


Walt Disney could do it, and of course, 
he did! 

And there were "Bambi," "Saludos Ami- 
gos," with its artful thought-provoking 
story in a good cause; "Victory Through 
Air Power,"' also of high purpose; ‘Make 
Mine Music,"" "Song of the South," the 
delightful two-part film, 'The Adventures 
of Ichabod and Mr. Toad," with the voices 
of Bing Crosby and Basil Rathbone; '"Cin- 
derella,"’ Treasure Island," ''Alice in Won- 
derland,"’ "Robin Hood," "Peter Pan" and 
our little friend Tinker Bell; "The Sword 
and the Rose." 

The True Life Adventures graduated to 
feature length, so well received were they. 
There followed "The Living Desert,"’ then 
"The Vanishing Prairie." 

Disney productions are made with a view 
towards international appeal. The company 
has offices in every major country around 
the globe. The extensive dubbing includes 
the following languages: Italian, German, 
Dutch, Portuguese, Spanish, Danish, Finnish, 
Norwegian, Swedish, French, Japanese, 
Siamese, Mandarin, Hindustani and Urdu. 
This operation is headed by Ned Clarke. 

And the qualities which have endeared 
Disney's characters and Disney's music and 
Disney's films to a multitude of people 
across the world have spilled over into 
marginal and adjacent activities, such as 
the merchandising of products licensed by 
Disney. 

This licensing was under the hand of 

(Continued on page 56) 
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A message from 

H. Daroff & Sons, Inc. to 
first run theatres which will play 
“20,000 LEAGUES UNDER THE SEA”. 


We welcome this opportunity to join hands with 
you to our mutual advantage in achieving maximum 
success from our campaign and yours in relation to 


20,000 Leagues Under the Sea.” 


The major department stores and leading men’s 
shops which feature BOTANY °500” are being pro- 
vided with “20,000 Leagues” tie-in material for 
windows and counters. And they are informed on 
our national magazine, full-page advertising to fea- 
ture Kirk Douglas, star of ‘20,009 Leagues Under 
the Sea”, wearing his topcoat. 


Alert theatre managers of first run houses will rec- 
ognize this as an opportunity to tie in their local 
playdates. Offer stills and additional tie-in material 
for window and store displays (with inclusion of 
your theatre name and playdate) to the important 
stores in your city which feature BOTANY “500” 
suits. Check with them on the tie-in newspaper ads 
they will run—and work out other mutually advan- 
tageous cooperation. 


If you have any difficulty in quickly locating the 
BOTANY “500” dealers in your area, please com- 
municate with: 


Stanley M. Voice, Adv. Dir. 
H. DAROFF & SONS, INC. 


(Manufacturers of Botany “500”) 
2320 Walnut St., Philadelphia, Pa. 
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Kay Kamen from the start of such activit 
in 1932 until Mr. Kamen's untimely deat 
in a trans-Atlantic plane crash several years 
ago. Millions of items, selling for millions 
of dollars have sold around the world 
through the years, with representatives in 
every corner of the globe. 

Disney and his works are remembered 
most fondly by the hard-headed business 
executives who operate such diverse busi- 
nesses as the Lionel Corporation and the 
Ingersoll Company. Once, when Lionel was 
in serious financial straits, came a Christ- 
mas season and some toy train Mickey 
Mouse handcars. They sold 253,000 of 
them for some $300,000 and pulled Lionel 
out of trouble, which is quite a pull for a 
toy handcar. 

Under somewhat similar circumstances, 
the Ingersoll watch company sold in a few 
years about 2,000,000 Mickey Mouse time- 
pieces with a retail value of upward of 
$5,000,000. Mickey the strong boy! 

With Walt Disney, the Disney team and 
the whole of the Disney enterprises it's 
always New Horizons, never still, and there 
never is a vacation from Idea-Land. For 
that the world will always be grateful. 


WALT DISNEY 


(Continued from page 42) 


none larger than 600 seats, most of them 
smaller, designed and equipped and oper- 
ated in the most up-to-date and modern, 
progressive and advanced manner that the 
Disney talent can contrive. 

(The Disney studio, wide of street, spa- 
cious of lawn, trim as an English village 
and immensely more accessible, is a giant 
stride from the old, cramped, crowded 
studios of pre-Disney pattern. The private 
theatre within the Disney studio is a long 
step ahead of most cinemas open to the 
paying public. It is well within the prom- 
ise of precedent that the theatre or the- 
atres he builds in Disneyland will establish 
some new principles and practices for the- 
atre builders devoted, as he is, to keeping 
up with the forward progress of the mo- 
tion picture business.) 

The third of the forward-looking projects 
mentioned up there in the beginning of 
this chronicle, the all-animation ‘Sleeping 
Beauty," may be, although he doesn't ex- 
actly say so, the one closest of all to the 
heart of the man whose “Snow White and 
the Seven Dwarfs" still is, in millions of 
opinions, his finest work, the definitive Dis- 
ney picture of all time. When he remarks 
that he is one year into the production of 
"Sleeping Beauty" with two more years to 
go, there is no complaining, no alarm, no 
apprehension, such as of mounting costs, in 
his tone. There is only enthusiasm, for it is 
as clear as the California sky over Burbank 
that this kind of endeavor, the imaginative 
materialization on film of a beloved fairy 

(Continued on page 58) 
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Congratulations 


to 


BUENA VISTA FILM 
DISTRIBUTION COMPANY 


and 


WALT DISNEY PRODUCTIONS 


CUP), are proud to be 


associated with them in 
the distribution of their 
product. 


NATIONAL FILM SERVICE, INC. 


630 NINTH AVENUE NEW YORK CITY 


Offices in thirty-three film exchange cities 
Physical handling of film 


Billing, collection and other local exchange services 
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tale, is what he always is happiest in pro- 
ducing. 

It could be said without extreme stretch- 
ing of cause and effect that he'd never 
have gone into producing all-live action 
features, in addition to his all-animation 
films, if it were not for the fact that (I) the 
market doesn't require as many all-anima- 
tion features per year as are required to 
keep a studio prosperously engaged in 
producing that type of product exclusively 
and (2) there was a good deal of earned 
money piling up and getting frozen over- 
seas that could be unpiled and thawed out 
by producing pictures with it over there. 

And it's to be added that, having gone 
over into producing all-live action features, 
he discovered unexpected gratification in 
the circumstance that "you can start a pic- 
ture, finish it up and see it on the screen 
in eight or ten months, instead of three 
years." Not including, it may be inserted 
here, his $4,000,000 ''20,000 Leagues Under 
the Sea,’ which took considerably longer 
than that and is his biggest to date. 

This is no catalogue of the Disney proj- 
ects, for these are many, nor of the Disney 
plans, prospects, policies, practices or the- 
ories. It is, rather, a spot report on a brief 
observation of a quiet, modest man who 
once admitted under inquiry during a spate 
of debenture trouble, "| guess | must be a 


millionaire, as you say, else how could | 
owe $7,000,000?" 

This man, as of the moment of observa- 
tion, and as of always, is the forwardest- 
looking motion picture producer in these 
parts. He is likewise, although he'd be 
the last to confess it, the holder of more 
awards, medals, citations, statuettes, cer- 
tificates of recognition and tributes to past 
achievement than anybody else in his pro- 
fession. That's backward-looking. Walt isn't. 


DISNEYLAND 


(Continued from page 46) 


torial review of the web-footer's career. 
He was also to be seen as seven of the 
old masters might paint him. 

By no means will all the shows be made 
up of theatrical Disney releases. There is 
to be much made especially for television 
such as the forthcoming trilogy on Davy 
Crockett. Three hour-long shows, depict- 
ing the frontiersman's life, are now in the 
finishing stages. All are to be on film. 

Disneyland, TV style, will also make use 
of Disneyland, playground style. The park 
will be utilized for background and authen- 
ticity when feasible. 

The Disneylands, wherever they might 
be seen at a particular time, must inevi- 
tably be a delight to the young at heart, 
the imaginative and the inquisitive. The 
others don't deserve them. 

Mickey, you never had it so good. 


PHOTO ENGRAVING CORP. 
250 WEST 54th STREET, NEW YORK « COLUMBUS 5-6741 e 6742 6743 
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BUENA VISTA 


(Continued from page 43) 
ness on a more personal basis in its oper- 
ation. 

The Buena Vista organization, he saicl, is 
streamlined for efficiency, with eight terri- 
torial offices (Los Angeles, Denver, Chi- 
cago, Cleveland, Jacksonville, Dallas, Bos- 
ton and Philadelphia), plus 23 salesmen 
and the New York home office. Some 
80 per cent of Buena Vista accounts can 
be handled by salesmen out of these of- 
fices, with the physical distribution of the 
film handled by National Film Service. 

Like the most prominent transient of 
Washington, D. C., Mr. Samuels likes to 
think of his organization as a ''team" and 
its success a result of the teamwork which 
each member contributes. The team, be- 
sides Mr. Samuels and Mr. Ludwig, con- 
sists of E. Cardon Walker, vice-president: 
Franklin Waldheim, secretary; Howard 
Hein, sales administrator as well as super- 
visor of domestic sales contracts; Jesse 
Chinich, assistant to Mr. Ludwig; Ned 
Clarke, foreign sales manager; Lou Gaud- 
reau, treasurer; Jim O'Gara, special home 
office sales representative; Joe Burke, head 
of exchange operations; and Charles Levy, 
publicity chief. (Mr. Levy will not use '‘ex- 
ploitation,"’ and explains ''we aren't trying 
to exploit anybody,'' namely exhibitors.) 


In total, the team now numbers 89 per- 
sons, 65 of which are in New York and 24 
in the field, about twice as many as were 
on hand to take care of "The Living Des- 
ert." The first impression on a visit to the 
company's plush new Madison Avenue of- 
fices (13,200 square feet of elbow-room) is 
one of youth, vitality and business, not 
strictly the result of the modern decor, 
ringing telephones and impromptu confer- 
ences. 

Mr. Samuels, the “old man," is all of 
45. He entered the industry at the age of 
15 as an office boy at United Artists and 
has been in the industry ever since, the last 
16 years with Disney. Mr. Ludwig, now 44, 
began as an usher at the Rivoli theatre on 
Broadway some 20 years ago, and has been 
with Disney 10 years. Neither regards 
longevity with a single firm of such com- 
parative youth as a contradiction in terms, 
rather, and pleasantly so, in fact. 

Buena Vista's past is the Academy 
Award-winning "Living Desert,"’ its present 
is the current release ‘The Vanishing 
Prairie,’ and its future ''20,000 Leagues 
Under the Sea,'' to be followed by the first 
CinemaScope cartoon feature, ''The Lady 
and the Tramp," probably for Easter, 1955; 
"The Littlest Outlaw," for the fall of 1955; 
and in succession "Sleeping Beauty,"’ "The 
African Lion" and others. Not to be over- 
looked, too, is the product in the vaults, 
including "Dumbo," "Bambi,'’ "'Cinde- 
rella,"’ "Treasure Island,"' and still more. 


THE MUSIC HATH 
CHARMS TO BRING 
FOLKS TO FILMS 


One aspect of the phenomenal Walt 
Disney organization that is not as well 
known or as well publicized as the others 
but is equally efficient in organization and 
valuable in result, is the music company, or 
more accurately, two companies. 

The Walt Disney Music Company was 
established in 1949 and is affiliated with 
ASCAP. Wonderland Music Company, 
vintage 1951, is affiliated with BMI (Broad- 
cast Music, Inc.). All the songs published 
have had their origin in either Disney fea- 
tures or Disney shorts. 

Music has three essential facets in rela- 
tion to motion pictures, it is said. There 
are the obvious ones of actual production 
numbers in musical features and_back- 
ground music to coordinate a mood for 
dramatic scenes. But the one that is least 
obvious to the public, yet whose greatest 
impact is felt by them, is exploitation. Dis- 
ney's two companies were created pri- 
marily to capitalize on the exploitation po- 
tential inherent in the field of music. 

The music units strive to create interest 


(Continued on following page) 
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Congratulations and Best Wishes 


STANLEY WARNER Corporation 


MOTION PICTURE HERALD, NOVEMBER 20, 1954 


{ 
4 
+>, 


MUSIC'S CHARMS 


(Continued from preceding page) 


in the assorted films by working with rec- 
ord albums (both musical and story-telling), 
spot announcements, sheet music and plugs 
on radio and television. Thus, as with any 
other method of publicity, it all leads hope- 
fully to the boost of ticket sales. 

As an example of how the system works, 
take Disney's newest live-action feature, 
"20,000 Leagues Under the Sea." Practi- 
cally all of his features have had at least 
one melody as a springboard for music 
plugs, but the Jules Verne classic would 
seem to preclude any such possibility. 

Although the original script had a 


straight narrative line, with no musical in- 
terludes, Disney noticed a sequence where 
a song would not only be welcome but also 
would intensify the drama. It was also dis- 
covered that Kirk Douglas, the star of the 
film, had a satisfactory voice for a novelty 
tune and so ''A Whale of a Tale" was born. 
The Wonderland Music Company went 
to work immediately and persuaded Decca 
Records to sign Douglas, with his first re- 
lease to be “Whale,"’ of course. Other 
record firms were then approached, many 
of which will also record the tune. The 
release date for the records was set for 
November |. As it generally takes four 
to six weeks to build a tune and the film 
will be in a large number of theatres by 
Christmas, the date becomes logical. 


be M. A. Shea Theatrical Enterprises 
extend best wishes to Walt Disney, 
Mickey Mouse, and Buena Vista, and 


all its interim stars. 


GERALD SHEA, Pres. 


Congratulations 


to 


WALT DISNEY 


and a 


Salute to the MAGIC 
that has 
made Motion Picture History! 


UNITED DETROIT THEATRES CORPORATION 


The sheet music, with Douglas on the 
cover, was also distributed November |. 
Live performances of the tune on radio 
and TV shows are being pushed now, while 
appearances by Douglas on the same 
media in December are being lined up. 

A story-telling record album, especially 
edited for children, is released by RCA 
Victor with special lyrics written for the 
song with other sea chanteys included. 

Apparently there's no limit to the ex- 
ploitation possibilities of music. If there 
were, the Disney company would no doubt 
find a way to expand it. 


Museum Presents Film Series 


On Motion Picture Making 

The Museum of Modern Art in New York 
is currently in the midst of a nine-week 
series on motion pictures made about motion 
pictures. The series, comprising nine dif- 
ferent weekly programs, got under way 
October 4 and includes such films as “Once 
in a Lifetime,” “Bombshell,” “The Life and 
Death of a Hollywood Extra,” “A Vita- 
graph Romance of 1912” and “Calloway 
Went Thataway.” Other films include a 
screen lecture by  director-critic Basil 
Wright on “Odd Man Out” and first film 
tests of players who later became famous. 
The series is presented as part of the 
Museum’s 25th anniversary celebration. 


Columbia Music Partners 
With Shapiro-Bernstein 


It has been announced by Columbia Pic- 
tures that they have entered into partnership 
with Shapiro-Bernstein, music publishers, to 
publish and exploit all music from their 
forthcoming films. The new company, to be 
known as Columbia Pictures Music Cor- 
poration, was set up by Jonie Taps, producer 
and music exploitation head at the studio. 


Alvin Ehrlich Is Elected 
Washington Chief Barker 


Alvin Q. Ehrlich has been elected presi- 
dent of the Variety Club of Washington, 
Tent 11, following the election of the 
board of governors to serve for 1955. Also 
elected were Phil Isaacs, first assistant; 
Orville Crouch, second assistant; Frank M. 
Boucher, property master, affd Sam Ga- 
lanty, dough guy. The following are on the 
new board: Mr. Ehrlich, Mr. Galanty, J. E. 
Fontaine, Marvin Goldman, Nathan D. 
Golden, Mr. Isaacs, Hirsh de La Viez, 
George Crouch, Orville Crouch and Mr. 
Boucher. 


TV Receiver Production 
Sets Monthly Record 


WASHINGTON: Television production for 
September set a new monthly record, it was 
reported recently by the Radio-Electronics- 
Television Manufacturers Association. Pro- 
duction totaled 947,796 units, compared with 
633.387 in August and 770,085 in September, 
1953. The previous record was 921,086 in 
December, 1952. The total for the first nine 
months of 1954 was 4,733,315 units. 
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WALT DISNEY 


maker of sparkling dreams 
for a world that needs them! 


Jefferson Amusement Co. and 
East Texas Theatres, Inc. 


Home Office: Beaumont, Texas 


e take great pride in joining in the tribute to 


WALT DISNEY 


for his unique contribution to the 
motion picture industry and the 


entertainment of all the people throughout the world 


D.E.A.R. FILM s.p.a. 


Distributor in Italy of “The Living Desert” 


Barrymore 
Dies at 76 


Lionel Barrymore, veteran screen and 
stage actor, died November 15 in Van Nuys, 
Calif., of a heart ailment. He was 76 years 
old. 

Mr. Barrymore was born in Philadelphia, 
April 28, 1878 and spent 61 years of his 
life acting in various media. He made his 
stage debut at the age of six, but then re- 
tired until he was 15 when he appeared in 
“The Rivals.” One of his first pictures in 
the early days of silent movies was “The 
New York Hat,” made by D. W. Griffith. 

He continued his career on the stage until 
he moved permanently to California in 1925. 
Some of his most famous movies included 
“Free Soul,” for which he won an Acad- 
emy Award in 1931, “Grand Hotel,” “Treas- 
ure Island” and “David Copperfield.” He 
also created the role of Dr. Gillespie in the 
film series built around that character and 
that of Dr. Kildare. 

Besides acting, he composed several musi- 
cal compositions, wrote a few books and 
was an artist. He also appeared regularly on 
radio as “Mayor of the Town,” and made 
famous the notable role of Scrooge in 
“Christmas Carol.” 

His sister, actress Ethel Barrymore, sur- 
vives. 


Emil C. Jensen 


Emil C. Jensen, pioneer industry figure, 
die¢ in New York November 15. Mr. Jensen 
joined Kinemacolor in 1912 as a salesman 
and eventually became a top executive in 
World Film, Goldwyn Pictures, FBO, In- 
spiration Pictures and with Mary Pickford. 
At his death he was president of Artcinema 
Associates. 


James F. McCarthy 
HARTFORD: James F. McCarthy, 55, 
Connecticut district manager for Stanley 
Warner Theatres, died at Massachusetts 
General Hospital, Boston, November 8, of 
cancer. He was manager of the downtown 
Strand theatre here for 20 years prior to 
assuming the district post, in 1953. 


Douglas Rothacker 

Funeral services were held November 13 
for Douglas Rothacker, 67, for more than 
40 years a producer and distributor of educa- 
tional and industrial films, who died Novem- 
ber 12 at his home in Great Neck, L. I. He 
is survived by his widow, three daughters 
and a son. 


Cinerama Will Open at 
Montreal House Dec. 27 


The first Cinerama theatre to be operated 
by the Stanley Warner Corporation outside 
the continental United States will be the 


Imperial theatre in Montreal, it has been 
announced today by Lester B. Isaac, gen- 
eral manager in charge of Cinerama exhibi- 


tion for Stanley Warner. The fourteenth 
theatre in the company’s operation, the Im- 
perial will open “This Is Cinerama” De- 
cember 27. 


Gets U.S. Rights to Dutch 


Anamorphic Device 

National Theatre Supply has acquired 
American distribution rights to the anamor- 
phic attachment manufactured by N. V. 
Optische Industrie (“De Oud Delft”) of 
Delit, Holland. Trade-named “Delrama,” 
this attachment is distinguished by reflection 
rather than transmission of light as in pris- 
matic and cylindrical lens systems. The 
“Delrama” attachment employs quartz glass 
reflectors in a fixed system at the Cinema- 
Scope squeeze ratio of two-to-one. 


Litvak to Do 3 for U.A. 


Anatole Litvak will produce and direct 
three independently-made pictures for United 
Artists under an agreement an- 
nounced by Arthur B. Krim, U.A. president. 


release 


Agent for Flag Company 

TORONTO: Film Art Trailers, Canadian 
distributor for Filmack Trailers of Chicago, 
have been appointed exclusive Canadian rep- 
resentatives for the Valley Forge Flag Co. 


— COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 


PICTURES ARE NOW AVAILABLE IN OUR EXCHANGE FOR SCREENING 


starring those phff-funny people--: 


Judy LEMMON 
Jack 


and Scns Moy by GEORGE ANELROD ~ FRED KOHLMMAR ~ MARK ROBSON 


Screen Play by EDWIN BLUM and JACK DeWITT + Produced by BRYAN FOY + Directed by LEWIS SEILER 


THE BAMBOO PRISON 


starring 


ROBERT FRANCIS - DIANNE FOSTER - BRIAN KEITH 


with JEROME COURTLAND 


starring 


ASTERS' 
EORGE MONTGOMERY 


with NANCY GATES + JAMES GRIFFITH 
Story and Screen Play HEYES 
Produced by SAM KATZMAN « Directed by WILLIAM CASTLE 


or Kansas 


by DOUGLAS 


Pierre Laroche, Albert Valentin and 


MEMO BENASSI + JEAN CHEVRIER + JEAN TISSIER + Michael Vitold * Germaine Ker 
Pen Novarese Produced ONE 


—PAGAN LOVE-EMPRESS 


ROME and PARIS. 


by PRODUZI 
Directed by CARMINE GALLONE 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 


Gerald Shea Makes a Point in Regard to Promotion 


MONG notes brought back from 
A MGM’s Pittsburgh Workshop was a 

reference which Gerald Shea, presi- 
dent of Shea Theatres, made from the floor 
during Mike Simons’ open forum on ticket 
selling tactics. The idea was prompted by 
Emery Austin’s outline of 33 promotion 
services provided by MGM, and Mr. Shea 
said that often the local manager complains 
the “the stuff never gets down to me.” 

Now, Mr. Shea has done something about 
it—on his own grounds. He has brought 
Bernie Hickey, recently manager of Shea’s 
Fulton theatre in Pittsburgh, into the New 
York home office of Shea Enterprises, and 
it will be his initial responsibility to satisfy 
himself that the exploitation and promotions 
available from major distributors, will get 
into the hands of theatre managers, in de- 
tail, so every trick of the trade will be use- 
ful at the local level. He will work closely 
with the buying and booking department, 
which is under the direction of Ray Smith, 
vice-president of the circuit. 

Thus, a tangible benefit of lasting value 
has come directly from the “Ticket Selling 
Workshops” initiated by MGM, in their 
first demonstration .of this helpful service 
for the common good. There is none of 
MGM’s program that doesn’t help all serv- 
ices and situations, regardless of the size of 
the town or the booking schedule. It isn’t 
a sales effort for the distributor, but for 
the working theatre manager in the field. 
Of course, in a study of all 33 of the dif- 
ferent services provided by MGM, one must 
realize that not all are planned for every 
manager’s direct use. Some are created for 
pre-selling and national advertising benefits, 
and some could not be used except under 
the direct handling of MGM’s home office 
staff. But all of these contribute to the over- 
all result, and every theatre has the advan- 
tage of the “want to see” thus implanted 
in the public’s mind and memory. 

Emery Austin made a remark, too, which 
will stand repeating. He said that bookers 
sometimes sent out free teaser trailers in 
film shipments, and that sometimes these 
came back from a theatre, unopened and 


“DISNEYLAND” 


That's the name of a very new program 
on television—and in line with what Leon- 
ard Goldenson, president of American 
Broadcasting-Paramount Theatres, told a 
Quigley Award luncheon with AMPA, a 
year or so ago—that TV is the best sales- 
man for motion pictures, when used prop- 
erly. ABC is the network that has the 
new "Disneyland" program on Wednesday 
nights. And Walt Disney is pouring mil- 
lions into the creation of outdoor ''Disney- 
land" displays, with all the attraction value 
of an amusement park—the first of which 
vill be on the west coast. 

"Disneyland""—to members of the Round 
Table, in this meeting of motion picture 
showmen—is something that is represented 
in fifty countries around the world, and 
for all ages from eight to eighty. “'Disney- 
land" spells entertainment for the masses, 
in every language. We can see the same 
showmanship displayed from the four quar- 
ters of the globe, in the handling of Dis- 
ney's films for theatre audiences. They are 
as popular in Singapore as in Saginaw, 
Mich, or in Timbuctu as in Toledo, Ohio. 

It's this universal appeal that makes Walt 
Disney one of the greatest assets in our 
industry. No theatre manager can ever 
go wrong with an all-Disney program. 
There is no "saturation point" beyond 
which we cannot go, with his original car- 
toon products. For years, Walt Disney 
has been the leader in merchandising his 
films—in pre-selling and in following up 
that audience for new revenues, Theatre 
managers can count their blessings. 


unused. Managers should make sure that 
projectionists and film handlers, who re- 
ceive film shipments direct from the ex- 
change, are instructed to watch out for free 
services of this kind—which are certainly 
wasted from the beginning if they come 
back to the original source without ever hav- 
ing been taken out of the film can. 
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@ BOB WILE has dug up a dandy booklet, 
which he is distributing to the Independent 
Theatre Owners of Ohio, and we wish we 
had known something about it, 
It is “Your Guide to Safety as a Theatre 
Employee”—published in 1948 by the Ac- 
cident Prevention Department of the As- 
sociation of Casualty and Surety Companies, 
60 John Street, New York 7, N. Y. It is a 
small booklet, 24 pages and cover, only 3% 
by 5% inches, but packed full of good advice 
for theatre managers and staff employees, 
from the front of the house to the roof, in 
cluding stage and below stairs. We're going 
to pass it along to George Schutz, editor ot 
Better Theatres, since it is more in his line, 
as maintenance and operation of theatres, 
but it is something that could and should 
be reprinted in this original form, so staff 
people can have copies of it, as a pocket 
guide to safety procedures. Bob says he has 
enough to supply his members. 


long ago. 


@ PAUL LYDAY, publicity director for 
Fox Inter-Mountain Theatres in Denver, 
sent us a fine newspaper break for the ex- 
cellent “Usherettes Training Program’ in- 
itiated by the Fox Denver theatres—with 
Robert Selig, manager, obtaining much 
press and public acclaim for carrying out 
the idea of “emphasis on charm”—which is 
the credo of the new selling approach. 
Ushers get a six-weeks’ course at the local 
Morganti Modeling and Charm School, and 
then come back to the theatre, to pour it on 
the patrons. Their instructor says, ‘‘There 
should be very little difference between an 
usherette leading moviegoers to their seats, 
and a professional model showing off a new 
dress’—and certainly the glamour 
which originated with Paul Lyday (as per 
credit in the Rocky Mountain News) is en- 
titled to applause for the suggestion that 
grooming in poise and personal charm will 
help to attract better personnel to theatre 
jobs. To say nothing of that “lost audience” 
who really appreciate such charm. 


—Walter Brooks 


idea, 
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This is only a small part of the promotion for ‘Pinocchio put on 
by Walt Disney, and caught, in this instance, in Canada, where a 
real live ‘Pinocchio’ stepped out of a typical Disney display, for 
the benefit of many theatres playing the RKO Technicolor release. 
At far right, Roy Williams, who has barnstormed the country as a 
roving cartoonist, draws still another Disney picture. 


Are Alive! 


JUDY GARI 


Sol Sorkin, who is one of the boys from 
Syracuse, displays his showmanship for 
“A Star Is Born" in the lobby of RKO 
Keith's theatre. 


Ralph E£. Donnelly, manager of the 
Playhouse Bellmore, L. |., proves that he 
can find seven brothers as exploitation 
for MGM's "Seven Brides'—and cuter 
kids never got their pictures in the paper. 


John Di Benedetto, man- 
ager of Loew's Poli theatre, 
Worcester, Mass., shows his 
sponsored lobby stunt to 
find shoes for "The Bare- 
foot Contessa'—and they 
had to fit. Below, Broadway 
impresario, Montague Sal- 
on, managing director of 
the Rivoli theatre, poses 
with Mary Garden, who was 
the most elebrated "Car- 
: men" of the Metropolitan 

Opera, as a live display for 


Interesting, and alive, street 
ballyhoo for “Robinson Cru- 
soe" arranged by Vic Nowe, at 
the Odeon, Toronto, and pho- 
tographed just outside their 
office door on Carlton Street, 
by sheer coincidence. 
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| THE MOST ANTICIPATED EVENT IN MOTION PICTURE HISTORY’ 
§ 
—_ 


Sol Sorkin’s 
Sales Punch 


In Syracuse 


Sol Sorkin, manager of the RKO Keith’s 
theatre in Syracuse, is a veteran showmen 
in both Round Table and Quigley Awards 
activities, and he usually scores a first with 
his stunts. For “White Christmas” he broke 
his own record, with the first snow of win- 
ter, the first Christmas tree, the first Santa 
Claus, ahead of season, which was news- 
worthy enough to get coverage by a press 
photographer, on the Post-Standard. Folks 
in Syracuse hadn’t realized how Christmas 
was creeping up on them, until ‘White 
Christmas” opened. 

As usual with Sol, he had full benefit of 
television and radio in his campaign, with 
lots of music tieups and displays of Bing 
Crosby, Rosemary Clooney, etc. Disc jockey 
used the “interview” record with Rosemary 
which is so arranged that she answers almost 
as though she were in the studio in person. 
The local stores welcomed the chance to 
jump the gun in starting their Christmas 
season, with Sol a couple of weeks up on 
them, as a head-start. They could hardly 
resist the chance to get off to a good begin- 
ning in merchandising and cooperative ad- 
vertising. A Christmas tree on the marquee 
got lots of notice. 

The campaign for “A Star Is Born,” which 
Sol also has entered as news for the Round 
Table and as an entry for the Quigley 
Awards in this quarter, has just finished to 
phenomenal business, with a Hollywood pre- 
miere covered by television and radio, for 
better than Sol’s usual average in time and 
space. A photograph from this campaign is 
featured on this week’s Round Table picture 
page. The Post-Standard had a “special 
events” coverage, with their by-liner telling 
of the premiere, which she attended in Los 
Angeles. Harold Arlen, a Syracuse boy, 
was one of the local celebrities who answered 
the call of a showman in search of promotion 
and publicity. 


Stanley Warner Makes TV 
News of Beauty Contest 


The Stanley Warner Strand at Albany 
increased business and garnered publicity by 
holding the finals of a “Miss Albany” beauty 
contest which the Times-Union conducted 
to select the local winner for the “Queen 
of the New York State Fair” competition 
in Syracuse, N. Y. Ten young women ap- 
peared on the stage of the theatre where 
the audience selected the winner via an 
applause meter. 

Manager A. O. La Flamme, one of three 
judges choosing the finalists from 150 en- 
tries, and Ed Frink, Times-Union promotion 
manager, handled the arrangements. Lee 
Gordon, of Station WABY, acted as master 
of ceremonies. Charles A. Smakwitz, Stan- 
ley Warner zone manager, and Gene Robb, 
Times-Union publisher, were also present. 


in 


Lester Pollock had barefoot girls giving 
away Nylon hosiery on downtown streets as 
promotion for “The Barefoot Contessa” at 
Loew’s theatre, Rochester —but in this 
weather they needed shoes. At any rate, they 
froze for the news pictures in the Times 
Union. 


Wallace field man 
in Indianapolis, wagered $100 with the local 
meteorologist that he couldn’t produce snow 
for the premiere of “White Christmas” at 
the Circle theatre—and lost, but the weather 
man was surprised—said he expected rain. 
It made good newspaper copy. 


Leo Schuessler, piciiose of the Sheboy- 
gan theatre, Sheboygan, Wisc., and one of 
the best in public relations for motion pic- 
tures, sends tear sheets to show the success 
of his excellent theatre party for newspaper 
carriers, in cooperation with local Elks. 
Says the newsworthy material cracked the 
policy of the paper, opposed to free publicity 
for pictures. 


Tommy of the Elwood 
and Vogue theatres in Elwood, Ind., created 
an attractive newspaper ad in which he dis- 
played scenes fromimportant color pic- 
tures to be played in the colorful month of 
October. 


v 
Archie Cayoffa, who manages the Subur- 
ban theatre in Binghamton, tied in with a 
local dry cleaning establishment for heralds 
to advertise ‘Seven Brides for Seven Broth- 
ers” and had a window display on a choice 
corner of the main street. 


Bob Skaggs, manager of the Florida thea- 
tre, Jacksonville, Fla., arranged good ad- 
vance exploitation for “Brigadoon.” 
tween the halves of a local football game the 
high school band of 50 played music from 
the picture while 150 of the girls marched, 
with two of the theatre ushers in kilts lead- 
ing the parade with an 18-foot banner. 
7,000 heralds were distributed at the game. 


Be- 


Sid Kleper, manager of the College thea- 
tre, New Haven, Conn., conducted an educa- 
tional program on new sound techniques in 
a tie-up with local public schools and Boy 
Scouts with back stage tour of inspection. 
He the door has been left 
future discussions. 


open for 


says 


George E. manager for 
E. M. Loew’s theatres in Hartford, Conn., 
had a man on horseback in helmet and flow- 
ing cape to exploit “The Black Knight.” He 
visited the 
the latter 


toured the downtown area and 
toy department of a large store 
sans horse, of course. 


Ray McNamara, manager of the Allyn 
theatre, Hartford, Conn., exploited “White 
Christmas” with radio and newspaper con- 
tests to name longest list of Berlin hits and 
pictures in which Bing Crosby appeared. 


Irving Hillman, who manages the Sher- 
man theatre in New Haven, Conn., tied in 
with a record store to distribute free tickets 
to the first 50 purchasers of “A Star Is 
Born” albums. And the 50-man Army foot- 
ball team, in town for the Yale-Army game, 
were invited guests at the theatre. 
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Trans-Lux 85th Street Theatre, in New York City, has been celebrating its 17th Anni- 
versary, which is a long run for special pictures on the fashionable East Side, and above 
you see Walrath J. Beach, assistant manager, and Richard DeBow, manager, with Miss 
Grace Wilson of the Bermuda Line, and first prize-winner Joseph Erlich, who wins a 
pleasant holiday voyage to the sunny Isles off our shores, for the best answers to lead- 
ing questions about old-time movies and still pictures on display. 
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Makes New 


Attraction 


Dale Carlson, 
Madison, 


the Quigley 


manager of the Madison 
theatre, Wisconsin, sends his first 
entry for Awards, and it is 
a good one, because he helps solve his own 
product shortage by making a new attrac- 
tion, by combining four films in a “comedy 
festival”—one Charlie Chaplin, one William 
C. Fields, one Robert Benchley, and 
Magoo, to make a solid program. He even 
goes further, and has a special on the candy 
counter—four of a kind at a special price. 
The quartet of comedy stars provided the 
laughs. The four jokers provided 150 min- 
utes of “howlarious fun.” 

Advertising started in the Wisconsin State 
Journal and the Capital Times, with a four 
column layout using cartoons of the come- 
dians, and little This cartoon style 
continued although only one of the 
subjects was a cartoon comedy. It sold 
the idea, and was carried through in heralds 
and direct mail. A lobby display of simple 
line drawings of the principal comedians 
covered an entire wall, and was not diffi- 
cult for a sign shop to follow. The Uni- 
versity of Wisconsin, largest student body, 
went for the proposition, in force, including 
the candy bars. On opening night, a lobby 
broadcast was directed at ‘Four of a Kind” 
interviews. 

Characters who wanted to become imper- 
sonators were encouraged to don masks or 
make-up to look like the four comedians, and 
winners appeared on television. A contest 
to award a $25 savings bond was won by 
a young woman who listed the grestest num- 
ber of pictures done by the four of a kind. 
advertising was featured in 
and student newspapers. 


one 


copy. 
was 


Cooperative 
local dailies 

Al Hartshorn, manager of the Regent 
theatre, Oshawa, Ont., promoted a 3-column 
cooperative ad from a local beauty shop, to 
aid the exploitation of ‘The Student Prince.” 


Outstanding Publicity 
For "Rear Window" 


Joe McCann, manager of the Wicomico 
theatre, Salisbury, N. Y., tied up with a local 
photographic studio for a photo contest when 
he played “Rear Window.” The winning 
photos, which were all of rear windows, 
were displayed in the camera shop window 
for a week, with due mention of the picture 
and theatre. The first and second winners 
received portraits and the runners-up passes. 
What gained the contest additional publicity 
was the fact that the local radio station 
plugged the contest three times nightly. 
Then the local weekly paper’s Inquiring 
Photographer headed his column with the 
question: “What is the most interesting 
thing you’ve seen from your rear window ?” 
with a reference to Jimmy Stewart seeing 
a crime committed from his window in the 
picture “Rear Window.” And this is only 
part of the all-out campaign Joe used to ex- 
ploit the picture. 


Parking Lot Provides 


Reduction in Prices 
HARTFORD: An effective solution to the 
tangled parking problem for theatre patrons 
is going into its third year for Irving Hill- 
man, manager of the Stanley Warner Sher- 
man Theatre, New Haven. 

Here for an S-W managers’ meeting, 
Hillman said that his arrangement with a 
large parking lot near the theatre calls for 
reduction in prices, both day and night, for 
patrons. The policy: A patron gets a 15-cent 
reduction in 50-cent fee, and a 10-cent re- 
duction in 25-cent fee. 

Tight control is exercised by extending 
reduction in parking fee only to those pre- 
senting parking fee ticket at the theatre. 

“More important,” adds Hillman, “is the 
fact that a patron has a place where he 
can park, and be treated cordially.” 

Lou Hart, manager of the Avon theatre, 
Watertown, N. Y., simplified his exploita- 
tion for “Susan Slept Here” with a display 
in a furniture store window of a large drawn 
shade with the sign “Susan Sleeping Here,” 
plus theatre and picture credits. 


"Susan Slept Here"—all over the country, in store windows, and here are two charm- 
ing examples. At left above, Leo Bogart, manager of the Liberty theatre, Yakima, Wash- 
ington, poses with his smiling daughter, who did th "Susan" stunt for inherited showman- 
ship reasons; and at right, another "live" Susan, this time attracting a crowd of admirers 
as advertising for the Stanley theatre in Pittsburgh, where Phil Katz and the boys from 
Stanley Warner headquarters promoted the pitch, with profitable results. 
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No Stranger 
Is Mike=As 


A Contender O 


Mike Stranger, manager of E. M. Loew’s 
Plymouth theatre, Worcester, Mass., sub- 
mits his complete campaign for “On the 
Waterfront” and several others as entries in 
the fourth quarter for the Quigley Awards. 
Some of his material arrived at this desk 
while we were touring Toronto and Pitts- 
burgh recently, so we’ve just got around to 
the careful study you have to give Mike 
Stranger’s campaigns—his tear-sheets have 
marginal notes written all around the edges, 
so you have to assemble and re-assemble to 
get it coordinated. 

But he turns in a job of showmanship, and 
it is complete in every department, from start 
to finish. “Waterfront” did three weeks at 
the Flymouth, and we’d consider that a very 
good run in Worcester. He had a preview 
screening for opinion-makers, and he used 
good-looking gals as models and attention- 
getters in lobby and street stunts. He be- 
lieves in tie-ins with LIFE, and display ma- 
terial which the magazine has printed as part 
of his display, thus cashing in some good 
spade work that was done in pre-selling on a 
national basis. A blow-up of New York re- 
views, one-sheet size, also made good dis- 
play. 

His campaign on “Pushover” is another 
of the current entries, and again, Mike uses 
local talent to attract the eye. Some of these 
Worcester models should be in the movies, 
and we have pictures to prove it. Notably, 
that blonde he had selling ‘“Pushover” as 
street and lobby ballyhoo. No doubt but that 
news photographers found the promotion of 
interest, from the stills that resulted. We 
surmise a local automotive dealer sponsored 
some of this cooperative advertising. 


Takes Cus from COMPO Ads— 
Goes Out and Promotes Ads 


John S. Falco, manager of the Majestic 
theatre, Beloit, Wisconsin, took his cue 
from the COMPO ads running in Editor 
and Publisher and with that inspiration plus 
his energy, he persuaded the Beloit Daily 
News to run the best part of their eight-page 
tabloid Amusement Section to “Star is 
Born”—with material furnished. The center 
double was devoted to “the BIGGEST 
Movie Season Ever’—with listings of all 
the upcoming attractions for Beloit theatres. 
Local houses carried their advertising sep- 
arately in the section. 


TIME FROM DEPEW, 
EILMACK 


630 NINTH AVENUE 
NEW YORK 36, N. Y. 


1327 S. WABASH 
CHICAGO 5, ILL. 
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THE BAREFOOT CONTESSA — United 
Artists. In Color by Technicolor. "The 
world's most beautiful animal’ —in just 
about the world's most beautiful pressbook, 
as an inspiration to showmen. Humphrey 
Bogart and Ava Gardner, with Edmond 
O'Brien and star cast, in a top-bracket pic- 
ture, written and directed by Joseph L. 
Mankiewicz, to smash the box office rec- 
ords of “Moulin Rouge" and "African 
Queen." Produced in Italy at the studios 
of Cinecitta. 24-sheet and other posters 
with breathless art for lobby and marquee 
display. Where can you get more display 
material at less cost? The trademarked 
pose of Ava is worth a million in selling this 
production, so play it up strongly for that 
new and different selling approach. News- 
paper ad mats are strong and virile, with 
action and excitement for both sexes. All 
sizes, from teaser ads to very big space, 
and the composite ad mat for 35¢ has 
eight one- and two-column ads and slugs, 
plus two publicity stills. Show the complete 
mat—and this gorgeous pressbook—to 
your newspaper man. A set of color-gloss 
stills will sell color with color in a special 
lobby frame. A 6 x 9 color herald keys the 
campaign with the two outstanding adver- 
tising stills. Theatres across the country 
have gone to town with barefoot stunts, 
which are good for excellent exploitation 
along new lines of approach. 


THE ADVENTURES OF HAJJI BABA— 
20th Century-Fox. In Color by Deluxe, and 
CinemaScope. Walter Wanger's story of a 
razor-wielding barber who became the gay- 
est blade in all of ancient Persia . . . who 
set out to find adventure and romance, and 
succeeded beyond his wildest dreams. 
CinemaScope becomes a magic carpet as 
it takes you to a land of flaming beauties, 
reckless heroes and fiery romance. Starring 
John Derek, with lots and lots of Elaine 
Stewart! 24-sheet is colorful art material 
for your lobby and marquee display, with 
action! 6-sheet and other posters have 
the same advertising theme. Two-color 
herald, from Cato Show Print, keys the 


campaign for sales approach. Good news- 
paper ads in fairly large sizes, and some 
provocative teasers that will serve all pur- 
poses. Complete campaign, which sells for 
35¢ at National Screen, is well selected 
and provides six good ad mats and slugs, 
plus two publicity mats that deserve free 
space, if you are on good terms with 
your newspaperman. Nat King Cole spins 
the title song, for music and record tieups. 
Fashion tieups for exotic costumes and 
things that are "Persian" in style. LIFE 
Magazine for September 27th had a full- 
color spread on the dancing girls and other 
atmosphere which you can post as lobby 
display for the picture. 


BRIGADOON—MGM. A marvelous musi- 
cal in magnificent color and CinemaScope. 
There's dancing, romancing and revelry 
amid the heather hills of the Scottish High- 
lands. At last on the screen—the great 
Broadway musical hit, with Gene Kelly, Van 
Johnson, Cyd Charisse and Elaine Stewart. 
You will be surprised how many of your 
patrons like Scotch! Good songs, good 
dancing, good fun, and you'll enjoy it from 
a front-row seat. 24-sheet and all posters 
have that Scottish Tartan effect and are 
made to supply you with cut-outs as mar- 
quee and lobby display. Two-color Jumbo 
herald from Cato Show Print. Newspaper 
ad mats in interesting assortment, starting 
with some teaser ads that will sell the pic- 
ture effectively in many situations. MGM's 
original complete campaign mat gives you 
ten ad mats and slugs, plus two publicity 
mats and some linotype borders as a bonus, 
all for 35c at National Screen. A set of 
all type-teasers, used in California, are 
shown as pressbook examples, but mats are 
not available, so you can follow them, for 
style. "Brigadoon" has lots of merchan- 


dising tieups—the August issue of Harper's 
Bazaar was loaded with them, and your 
nearby stores will know all about it. Plenty 
of tieups available for the asking. And you 
can sing out the music news—with co- 
operative dealers, offering both sheet music 
and MGM albums. 


Paul Brown, manager of Warner's theatre, Fresno, Calif., gave away a 1954 Ford— 
they were giving them away to make room for the new models—and here is the Ford 
dealer, with prize-winning Mrs. Mollie Sawlings, 72-years-old, who has nothing left but 
her old-age pension—to make Paul Brown smile, for the success of his promotion. 
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. . . Timely news supplementing the 
special monthly department covering 
all phases of refreshment service. 


New Rocket Premium 
From Nestle Company 


A rocket cockpit premium for 25 cents, 
plus wrappers of two Nestle chocolate bars, 
or the lid of a cocoa container, is being 
offered as a promotional appeal to young- 
sters by The Nestle Company, White Plains, 
N. Y. The instrument panel measures two 
by three feet, contains seven moving parts, 
and includes a viewing screen, dials, a com- 
puter, ray guns and secret coders and de- 
coders. 

Offered at the point of sale, as well as on 
television and radio, the premium ties in 
with the company’s current space theme ad- 
vertising. Counter cards are supplied for 
point-of-purchase advertising. 


SOFT DRINK CAMPAIGN 
The Dr. Pepper Company, Dallas, Tex., is 
introducing its canned soft drinks in the St. 
area with an advertising campaign 
employing newspapers, radio and TV, cou- 
pled with point-of-sale signs and redeemable 


Louis 


coupons. The agency, Grant Advertising, 
Inc., is planning a continuing campaign in 
the area. 

° 
ADAMS GUM USES DECALS 

Decals for point-of-purchase display on 

vending machines are being employed by the 
American Chicle Company, Long Island 
City, N. Y., for its Adams line of chewing 
gum (Beeman’s, Chiclets, Dentyne, etc.). 
Designed and produced by the Meyercord 
Company, Chicago, the decals include dis- 
plays for a combination of several brands as 
well as for single brands and can be adapted 
to meet the requirements of virtually every 
type of automatic gum vending machine. 


NEW CANDY COMPANY FORMED 


Merle Hanson, well-known in the confec- 
tions industry for many years, has estab- 
lished a new candy manufacturing firm under 
the name of Merle Hansom, Inc. This Chi- 
cago company will make a 12-0z. chocolate 
assortment, packaged in a silver foil tray 
with a window cover, to retail at $1 to $1.25, 
with the brand name, “Candy Cottage.” 


“RIN TIN TIN” ON RADIO 


The National Biscuit Company, New 
York, will sponsor a radio program, “The 
Adventures of Rin Tin Tin,” over the 


Mutual Broadcasting System beginning Jan- 
uary 2. The program will promote the vari- 
ous items offered by the company’s new 
special products division. 
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USED EQUIPMENT 


BOOKS 


WANTED TO BUY 


BIG PICTURE—BIG SAVINGS AT STAR! GOOD 
used lenses, all sizes, $17.50 pair up; new silver seam- 
less screens $1 foot; silver screen resurfacer $8.95 
gallon; prompt delivery on anamorphics; booth equip- 
ment at lowest prices! Contact us! STAR CINEMA 


su PPLY, 447 West 52 St., New York 19. 

VALI ES U NSI RP ASSED! DEVRY DUAL SOUND 
projectors w/amplifier, speaker, excellent $595. Avail 
able on Holmes L25N amplifiers, rebuilt $95; 
used rewinds $6.95 set; automatic enclosed rewinds, 
excellent, $45. S.O.S. CINEMA SUPPLY CORP., 
602 W. 52nd St., New York 19. 

NOW You Cc CAN “AFFORD TO GET C’SCOPE, 


cylindrical lenses, adjustable to any throw, 
screws into any series of two lenses, 
$299.50 each. Try in one pro 
jector any other make on a full refund basis. 
Forward $50 deposit on each C’Scope lenses. Big dis 
count on ré gular lenses. Free instructions for enlarging 
your present screen, send stamped envelope. DODGE 
EOU Ip MENT CO. 2324 Beechmont Ave., Cincinnati 
30, Ohio. 


anamorphic 
no extras to buy, 
special discount price, 
against 


MASONITE 
Adler, Bevelite signs: 


EVERYONE’S BUYING ’EM! 
marquee letters, fits Wagner, s 
'—35c; 8"—S0c; 10”—60c; 12"—85c;  14”’—$1.25; 
16”—$1.50; 17’—$1.75; 24”—$2.50. S.0O.S. CINEMA 
SU PPLY CORP., 602 W. 52nd St., New York 19. 
PRESENT CINEMASCOPE WITH ADJUSTABLE 
anamorphic lenses $695 pr. Mirroclaric metalized 
seamless screens $1 sq. ft. Prompt shipments, lowest 
prices all sizes projection lenses. S.0.S. CINEMA 
SUPPLY CORP., 602 WwW. 52nd St., New York 19. 


DRIVE- IN EQUIPMENT 


GO WIDE-SCREEN & CINEMASCOPE FOR 
bigger grosses Adjustable anam¢ wrphic lenses $695, 
promptly available. S.O.S. CINEMA SUPPLY CORP., 


602 W. 52nd St., New York 19. 


AND TELEVISION ALMA- 
your business—1955 edition. 
i important motion 


MOTION PICTURE 
nac—the big book about 
Contains over 12,000 biographies of 
picture personalities. Also all industry statistics. Com- 
plete listings of feature pictures 1944 to date. Order 
your copy today. $5.00, postage included. Send remit- 
tance to QUIGLEY BOOKSHOP, 1270 Sixth Avenue, 
New York 2, N. Y. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 


New &th Edition. Revised to deal with the latest tech- 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence. Includes a practical discussion of Television 


especially prepared for the instruction of theatre pro- 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction. 
Invaluable to beginner and expert. Best seller since 
1911. 662 nages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 


THEATRES 


WANTED: THEATRE, CI_OSED BUT EQUIPPED, 
within 50 mile radius New York City. Details please 
Box 2815, 1 MOTION PICTURE HERALD 


FOR | LEASE OR SALE: 400 CAR DRIVE-IN 
theatre, located in southwest Virginia, modern, doing 
excellent business, all year round showing. Simplex 
equipment, new. Excellent proposition and proven 
success, Terms arranged. Write Box 2817, MOTION 
PICTURE HERALD. 


AIR-CONDITIONED 


THEATRE FOR’ SALE. 


Write to CARMA THEATRE, Bluffton, Ohio. 
SERVICES 
WINDOW CARDS, PROGRAMS, HERALD 


photo-offset CATO SHOW PRINTING CO. 


Cato, 


WURLITZER ORGAN, 


FOUR KEYBOARDS. 
FRED HERMES, Sixth St., i 


Racine, Wis. 


BUSINESS BOOSTERS 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS. 


PREMIUM PRODUCTS, 339 West 44th St., New 
York 36, N. Y. 

PRIVATE “EYE” BADGES, PARTY FAVORS. 
Catalog on request. HECHT, 3074 Park Ave., New 
York N. Y 

SEATING EQUIPMENT 

NEED CHAIRS? S.O.S. HAS ’EM! SEND FOR 

Chair Bulletin showing our tremendous stock at knock 


$.0.S. CINEMA SUPPLY CORP., 2 


New York 19. 


dow n prices. 


W. 52nd St., 


STUDIO EQUIPMENT 


BRIDGAMATIC 16/33MM DEVELOPING MA- 
chine, $1795; Rolling stand multiple floodlites holding 
12 bulbs, $180 value, $29.50; Cineflex 35mm _ reflex 
camera, magazines, lenses, motor, $695; Bell & Howell 
35mm foot splicers, $595; Moviola 35mm _ composite 
sound/picture, $495. S.0.S. CINEMA SUPPLY 
CORP., 602 W. 52nd St., New York 19. 


NEL? WANTED 


GENERAL MANAGER, ONE 
familiar all branches the atre work: 
exploitation. Exceptional position 
Answer full details. Box 2818, MOTION 
HERALD 


THGROUGHLY 
Buying ooking, 
midwest chain. 


PICTURE 


Legion Approves Five 
Of Seven New Films 


The National Legion of Decency this 
week reviewed seven pictures, putting three 
in Class A, Section I, morally unobjection- 
able for general patronage; two in Class A, 
Section II, morally unobjectionable for 
adults, and two in Class B, morally objec- 
tionable in part for all. In Section I are 
“Drum Beat,” “Masterson of Kansas’ and 
“Trouble in Store”; in Section II are “Aida” 
“Black 13”; in Class B are “Destry” 
“suggestive costuming, dancing 
‘Twist of Fate” because 
immoral actions; re- 


and 
because of 
and situations” and * 
it “tends to condone 
flects the acceptability of divorce.” 


20th-Fox Offers New 
Book on CinemaScope 


Publication of a third edition of a 76-page, 
illustrated CinemaScope technical book con- 
taining information the theatre on all 
phases of installation and recommended op- 
erating procedures with the new entertain- 
ment medium was announced this week by 
20th Century-Fox. Prepared by the com- 
pany’s technical organization under Earl] I. 
Sponable, research director, it’s designed “to 
provide the distributor, exhibitor and operat- 


for 
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ing personnel with some basic understanding 
of CinemaScope, to indicate equipment 
changes, to describe installation procedures, 
apparatus adjustment, differences in han- 
dling practice, and precautions which should 
be observed, as well as certain operating 
procedures.” Copies of the handbook are be- 
ing sent to all theatres equipped for Cinema- 
Scope, theatre equipment suppliers with dis- 
tribution to be made through the company’s 
domestic and foreign offices. One section is 
devoted specifically to drive-in theatres, de- 
tailing types, picture size, sound 
speakers and systems. 


DCA Signs Crawford for 
Aldrich's "The Way We Are" 


Distributors Corporation of America has 
signed Joan Crawford for its second fea- 
ture, “The Way We Are,” which Robert 
Aldrich will produce and direct. DCA’s first 
“T Am a Camera,” the Christopher 
play which John and James 
make in London, with Julie 
Harris, Laurence Harvey, and Shelley 
Winters starring. Fred Schwartz, DCA 
president is in Hollywood discussing “The 
Viking,” a Milo Frank production which 
will be made in Norway, and “Finian’s 
which is a cartoon. 


screen 


is to be 
Isherwood 
Woolf will 


Rainbow,” 


Start Negotiations 
For Exchange Workers 


Negotiation of new contracts covering 
film-exchange employes throughout the 
United States was started Wednesday by 
representatives of the [ATSE and the major 
distributing companies, it was announced 
this week by Richard F. Walsh, Interna- 
tional president. 

The decision to hold nationwide talks was 
made recently following a poll in which the 
locals of both back-room and front-office em- 
ployes voted overwhelmingly against nego- 
tiating in each exchange area. Representing 
the IATSE at the sessions is a committee 
of officers composed of Harland Holmden, 
Louise Wright and Joseph D. Basson. 


Hamm Heads Variety Club 


Foundation for Blind 

SAN FRANCISCO: L. S. Hamm, presi- 
dent of West Side Theatres here and presi- 
dent of California Theatres Association and 
Affiliated Industries, has been elected presi- 
dent of Variety Club Blind Babies Founda- 
tion. He replaces H. Neal East, western 
sales manager, Paramount Film Distributing 
Corp., because Mr. East is located in Los 
Angeles. 
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Desiree 


20th-Fox—Napoleonic Romance 
(Color by De Luxe) 

This happy, handsome translation to the Cin- 
emaScope screen of Annemarie Selinko’s best- 
selling historical novel seems destined to be 
20th-Fox’s top money picture of the year. Even 
without an interesting script and a fine physical 
production (which “Desiree” has), the cast is 
one of the few these days that might be ex- 
pected to draw bonanza crowds under circum- 
stances a good deal less auspicious: Marlon 
Brando as Napoleon; Jean Simmons in the 
title role, a Marseilles silk merchant’s daughter 
who rises to become Queen of Sweden; Michael 


Rennie as Marshal Bernadotte and Merle 
Oberon as Josephine. 
Of most immediate interest is Brando’s 


Napoleon which, it should be reported fairly, 
is not competely successful. This is in principal 
part due to the nature of the script, which 
simply presents Napoleon in various stages of 
his career without personal explanations. As 
labeled, the story belongs to Miss Simmons’ 
Desiree and she is a continual delight to the 
eye and to the heart. Brando looks the role, 
especially in the familiar posturing, and has the 
proper dramatic weight. But there too is some- 
thing undeniably comic about him which, per- 
haps, is not always intended. 

The film is first, last and always an historical 
romance told from the point of view of Desiree. 
It opens in Marseilles, shortly after the end of 
the French Revolution, with Miss Simmons 
being courted by the unemployed general from 
Corsica who is as interested in her dowry as 
he is in her. She follows him to Paris and 
after he jilts her for political reasons to marry 
Josephine, remains an amusingly naive onlooker 
as he rises to power. Her attachment for Napo- 
leon never quite dead, Desiree eventually mar- 
ries Marshal Bernadotte, Napoleon’s comrade- 
in-arms and about the only man in France who 
opposes his bloody search for personal power. 

This romance, a touching, quietly blooming 
affair, occupies the foreground while a series 
of momentous events take place around them. 
Bernadotte and Desiree are called to Sweden 
to become Crown Prince and Princess to the 
heir-less throne. Napoleon suffers a decisive 
defeat in Moscow designed by Bernadotte, and 
after breaking out of Elba, is pursuaded to 
accept the defeat at Waterloo by none other 
than his first love, Desiree. It’s an unemphasized 
but ironical fact that Desiree’s descendants 
should today comprise one of Europe’s most 
strongly entrenched royal families. 

With the exception of one brief montage 
dealing with the march to Moscow, the film 
eschews military history to tell its story in 
more intimate—and very  successful—terms: 
Desiree’s first hesitant meeting with the tattered 
Napoleon in Marseilles; the hilarious rehearsal 
for Napoleon’s coronation when his three sisters 
sniffle because they aren’t princesses and a 
hysterical flunky announces he can’t find the six 
virgins as required for the ceremony under 
Medieval rules; an impromptu midnight en- 
counter between Napoleon and Desiree, the 
same day Josephine has been divorced, when 
the Emperor persuades the girl to teach him the 
waltz to the tinkling of a music box; and Desi- 
ree’s confounding of the Swedish royal family 
with her offhand palace manners especially her 
middle class habit of breaking bread into her 
soup. 

Daniel Taradash has liberally spiced his 
screenplay with such amusing and telling detail 
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so that one doesn’t mind the occasional kaleido- 
scoping of historical events and the rather 
primitive device of Desiree’s diary-writing to 
inform the audience of what's happened. 
Matching Miss Simmon’s lovely and appealing 
performances is Michael Rennie as the strong 
and resolute Bernadotte. Miss Oberon is as 
beautiful as ever as the spurned Josephine. 
Heading the large supporting cast are Cameron 
Mitchell as one of Napoleon’s brothers ; Evelyn 
Varden, as Desiree’s nurse, and Elizabeth Sel- 
lars as Desiree’s sister. 

The fine color by De Luxe photography and 
the width of the CinemaScope screen do full 
justice to the spectacle of the Napoleonic era at 
work and play, with the interiors focusing in- 
evitably on the revealing Empire gowns and 
the exteriors dominated by panoramas of some 
of France’s most lovely palaces. Note should 
be made too of the Alex North score, containing 
a gentle little theme which is due for a big 
play as “The Song from Desiree.’ Henry 
Koster directed and Julian Blaustein produced. 

Seen at the 20th-Fox screening room in New 
York. Reviewer's Rating: 


CANBY, 

Release date, November, 1954. Running time, 110 
minutes. PCA No. 17094. General audience classi- 
fication. 


Cameron Mitchell, Elizabeth Sellars, Charlotte Austin, 
Cathleen Nesbitt, Evelyn Varden, Isobel Elsom, John 
Hoyt, Alan Napier, Nicolas Koster, Richard Deacon, 
Edith Evanson, Carolyn Jones, Sam Gilman, Larry 
Craine, Judy Lester, Richard Van Cleemput, Florence 
Dublin, Louis Borell, Peter Bourne, Dorothy Neumann, 
David Leonard, Siw Paulson, Lester Matthews, Gene 
Roth, Colin Kenny, Peter Raynolds, Leonard George, 
Richard Garrick, Violet Rensing, A. Cameron Grant 


So This Is Paris 


U-I—Capers by Curtis 
(Color by Technicolor) 


Turnabout is getting to be the custom in 
Hollywood these days. Sinatra’s sudden shift 
from song-and-dance man to menace caused 
quite a stir. Now Tony Curtis, hero of the 
boxing ring, the battlefield, the jousting arena 
and other areas of derring-do, proves his ver- 
satility as a music man in “So This Is Paris.” 
Although his style is not sensational, it proves 
a pleasant surprise and should certainly make 
him even more popular with the public. 

The picture, too, is a pleasant bit of fluff, 
wherein everyone is having a gay time doing 
pleasant things in beautiful surroundings with 
hardly a care in the world. The cast is good to 
look at and listen to, the color by Technicolor is 
bright and dazzling, the music is hummable and 
breezy, and the whole picture has a carefree, 
unstrained air of infectious quality. The plot 
is hardly visible but that shouldn’t bother most 
audiences, especially those looking for escapism. 

The story is strictly a springboard for nine 
musical numbers, only one of which is a stand- 
ard and that is “I Can't Give You Anything 
But Love, Baby,” sung in French. The rest 
are all new and catchy with an especially 
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charming one called “It’s Really Up to You.” 

The slight story has Curtis and his two pals, 
Gene Nelson and Paul Gilbert, on leave from 
the Navy in Paris. There they find romance 
with Gloria De Haven, Corinne Calvert and 
Mara Corday, respectively. The only crisis of 
import arises when six war orphans, whom Miss 
De Haven is caring for with the aid of an 
American philanthropist, are suddenly without 
a benefactor. But that situation is quickly recti- 
fied when the boys arrange a charity bazaar 
quickly if unconventionally. 

Gene Nelson, who did the choreography with 
Lee Scott, has provided some excellent dances 
for himself and the others. Gilbert, who is a 
newcomer to films via night clubs and television, 
is a versatile young comedian with a promising 
screen career. None of the girls except Miss 
De Haven are given much footage, but they 
add a decorative touch. 

“So This Is Paris” is as light as a feather 
and altogether entertaining. 

Albert J. Cohen produced and Richard Quine 
directed from a screenplay by Charles Hoffman 
and a story by Ray Buffum. 

Seen at a “sneak preview” at the RKO 86th 
Street theatre in New York where the audience 
appeared to be having a fine time. Keviewer's 


Rating: Very Good.—Jay REMER. 

Release date, January, 1955. Running time, 96 
minutes. PCA No. 17103. General audience classifica- 
tion, 

Gloria De Haven 
Paul Gilbert, Mara Corday, Allison Hayes, Christiane 


Martel, Myrna Hansen, Roger Etienne, Ann Codee, 
Arthur Gould-Porter, Regina Dombeck, Michelle 
Ducasse, Maithe Iragui, Lucien Plauzoles, Numa 


Lapeyre, Lizette Guy. 


Tonight’s the Night 
AA-AB—Lampoon on Film 
(Color by Technicolor) 

The Irish, and Ireland itself, for that matter, 
come in for a divil uv a lot uv lampoonin’ in 
this British-made comedy in color by Techni- 
color that has, in its considerable box office 
favor, the names of David Niven, Yvonne De 
Carlo (playin’ an Irish colleen, mind ya’) and 
Barry Fitzgerald for marquee purposes of posi- 
tive effectiveness on either side of the Atlantic. 
Sure, now, an’ it’s a crazy, mixed-up kind of 
shenanigans these well known people and their 
numerous less known cast companions take part 
in during their decidedly hilarious 88 minutes 
on the screen, but some eminently Irish people 
who witnessed the preview screening in the cool, 
cool of a California evening laughed heartily at 
the goings-on and there seems to be reasonable 
ground for assuming the public reaction gener- 
ally will be about like that. If it is, the 
attraction’s a money-maker. 

The picture is an Associated British Pictures 
Corporation production, produced and directed 
by Mario Zampi from an original screenplay 
and story by Jack Davies and Michael Pertwee, 
and it is a lavishly mounted job, photographed 
in Technicolor of extraordinary brilliance. The 
scene is a village in Ireland and the time is the 
present, and that is about as far as any resem- 
blance between fact and the fiction goes. 

The picture opens boisterously on a sequence 
in which the aged Irish landowner of the area 
rides to the hounds, and his death, in a high 
degree of inebriety which appears to amuse 
everybody in the immediate community no end. 
He bequeathes his estate, orally, to a remote 
descendant he’s never seen, and when the heir 

(Continued on following page) 


217 


a 
| 


(Continued from preceding page) 


shows up, in the person of Niven, he treats the 
townsfolk so shamefully that they determine, 
individually, severally and jointly, to kill him 
off on what is known locally as O’ ‘Leary Night, 
when the ghost of the original O’Leary is 
reputed to walk his former domain. By this 
time the picture has become outright slapstick 
and it goes right on getting more so to the 
finish, with the final sequence furnishing the 
biggest laugh of the lot. 

The picture portrays the Irish people in the 
old-fashioned way—the way of the caricaturist, 
the wag and the comic-valentine artist—and 
could encounter displeasure in some quarters 
and some areas for that reason, although there’s 
such manifest concentration on the striving for 
laughs that most people are likely to overlook 
the licenses taken. 

Previewed at the studio. Reviewer's Rating: 
Very R. O’ WEAVER. 


Release date, December 19, 1954. Running time, 
88 minutes. PCA No. 16877. General audience classi- 
fication. 

Mt Yvonne De Carlo 
Thady Barry Fitzgerald 
George Cole, Robert Urquhart, Eddie Byrne, A. E. 
Matthews, Anthony Nichols, Lian Redmond, Michael 


Shepley, Joseph Tomelty 


Cattle Queen of Montana 


RKO—Indians in the West 


(Color by Technicolor) 

This is Western story material with enough 
difference from the routine Western action 
story to make it attractive fare for the general 
audience which likes its films active. 

Two good cast names in the leads, Barbara 
Stanwyck and Ronald Reagan, plus magnificent 
mountain scenery of the West, splendidly en- 
hanced by the color by Technicolor photo- 
graphy, are additional selling values which could 
mean considerable added weight at the box of- 
fice. The balance of the cast gives a reasonably 
effective account of itself. 

Benedict Bogeaus produced the film for RKO 
release, and gave it a handsome outdoor mount- 
ing. Allan Dwan, an old hand, gives every 
evidence of his experience in neat direction of 
a screenplay by Howard Estabrook and Robert 
Blees from an original story by Thomas Black- 
burn. John Alton handled the cameras. 

Miss Stanwyck is the daughter of a rancher 
who drives a large herd from Texas up to 
the Montana valley country to take up the 
claim on ranch land he had staked out years 
before. They barely reach the promised land 
when Indians of the neighboring Blackfoot 
tribe, stampede the cattle and kill all but Miss 
Stanwyck and their foreman. It is clearly ap- 
parent that the Indians are in league with Gene 
Evans, rancher who dominates the valley. 

As the tale unfolds, it becomes apparent that 
Reagan, ostensibly hired as a gun and guard 
for Evans, has other motives, in addition to 
attraction for Miss Stanwyck in her struggle 
to regain her cattle and ranch holdings. She 
is aided by the son of the Blackfoot chief, who 
has gone to college and seeks to bring peace 
between whites and Indians, while one member 
of the tribe, a rival for the post of heir to 
the chief, works with Evans to destroy the 
white settlers, who encroach on Evans’ terri- 
tory. 

Seen in New York projection room. Re- 
viewer's Rating: Good.— CHartes S. AARON- 


SON. 

Release date, November, 1954. Running time, 88 

minutes. PCA No. 17158. General audience classifica- 
tion. 
Siesta Barbara Stanwyck 
Ronald Reagan 
Anthony Caruso, Jack Elam, Yvette Dugay, Morris 
Ankrum, Chubby Johnson, Myron Healey, Rod Red- 
wing 


Masterson of Kansas 


Columbia—Three Gunmasters 
(Color by Technicolor) 


Three legendary figures of the West, Bat 
Masterson, Wyatt Earp and Doc Holliday, all 
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put in an appearance in this fictionalized re- 
counting of a period in their lives. While the 
main plot and its execution are presented in 
standard style, the film rises above its category 
level because of some interesting character 
developments, especially that of Doc Holliday. 
Presented as a cunning, fearless but sickly gun- 
slinger with a soul, he emerges as a complex 
and interesting character not often found in 
films of this type. 

George Montgomery, in the title role, plays 
the sheriff of Dodge City who tries to prove 
that a group of cattlemen are framing a 
man for murder. This man, John Maxwell, 
had negotiated a peace treaty granting the 
Indians a reserve in grass country wanted by 
the cattlemen. Knowing that the Indians will 
wage war again if Maxwell is executed, he 
begins a search for David Bruce who testified 
he saw the murder. 

Helping him in this hunt is Federal Marshal 
Wyatt Earp and Doc Holliday, both for dif- 
ferent reasons. Although Holliday and Master- 
son have a long-standing feud, the former is 
persuaded by Maxwell’s daughter to help. Des- 
pite an ambush, an attempted murder and a 
near-lynching, the three gunmasters prove to 
be too terrifying a trio for the villains. Surpris- 
ingly enough, Holliday is not disposed of at 
the end which lends some authenticity to the 
whole. 

James Mitchell plays the complicated doctor, 
aided immeasurably by the best dialogue in the 
film. Bruce Cowling is seen as Earp and Nancy 
Gates as the daughter. The entire cast is com- 
petent under William Castle’s direction. Sam 
Katzman produced from a story and screenplay 
by Douglas Heyes. 

The color by Technicolor augments this bet- 
ter-than-average Western which should more 
than please the average outdoor fan. 

Seen at the Columbia screening room in New 
York. Reviewer's Rating: Good—J.R. 

Release date, Dec., 1954. Running time, 73 minutes. 
PCA No. 17050. General audience classification. 
Jean Willes, Benny Rubin, William A. Henry, David 
Bruce, Bruce Cowling, Gregg Barton, Donald Murphy, 
Gregg Martell, Sandy Sanders, Jay Silverheels, John 
Maxwell, Wesley Hudman, Leonard Geer 


The Outlaw’s Daughter 


20th-Fox—Gun Moll of the West 
(Color) 

“The Outlaw’s Daughter” is one of several 
new independent pictures that 20th Century-Fox 
is distributing to supplement its more important 
CinemaScope releases. As a program filler, it 
serves its purpose although it seems unneces- 
sarily long for what it has to tell. As a West- 
ern, it’s standard fare for its category aided 
somewhat by unidentified color photography. 

Bill Williams, the henchman of a retired 
outlaw, actually masquerades as “Big Red,” a 
vicious murderer and robber. His escapades 
are unknown either to the erstwhile outlaw or 
his daughter. When circumstances force Wil- 
liams to kill the girl’s father, she blames the 
murder on Marshal Jim Davis, sight unseen. 

She moves to another town and again en- 
counters the Marshal where love blossoms. 
When they discover each other’s identity, she 
she becomes part of Williams’ band of outlaws, 
still believing that he (Williams) is only a 
glorified thief. Her illusions are soon destroyed 
when she discovers his ignoble character. As 
the Marshal closes in on him, she leaves him 
and is ready to face the consequences. 

Kelly Ryan, a newcomer, plays the girl with- 
out a variety of emotion. Williams and Davis 
fare somewhat better and a good veteran sup- 
porting cast including George Cleveland, Elisha 
Cook, Guinn Williams and Sara Haden are 
helpful. The picture was produced and directed 
by Wesley Barry from a screenplay by Sam 
Roeca. Edward L. Alperson, Jr. is listed as 
associate producer. 

“The Outlaw’s Daughter” is a routine West- 
ern punctuated by violent outbursts now and 
then that should satisfy addicts of this fare. 
It is an Alplee production. 


Seen at the 20th-Fox screening room in New 


York. Reviewer's Rating: Fair—J.R. 
Release date, November, 1954. Running time, 75 
General audience classifi- 


minutes. PCA No, 16912. 

cation. 

..Kelly Ryan 
Bill Williams 


Sara 


George Cleveland, Elisha Cook, Guinn Williams, 
Haden, Nelson Leigh, George Barrows 


Black 13 


20th-Fox—Psycho Crime Import 


This British action melodrama, dealing with 
a psychopathic killer, falls below the water line 
established by some of the more recent arrivals 
from across the Atantic. Strong support is a 
must for this program filler which leans on an 
unsympathetic characterization of its central 
figure. 

Burdened by shallow dialogue and stock 
characters, the Pietro Germi story, directed by 
Ken Hughes and produced by Roger Proudlock 
for Van Dyke Pictures Corporation of London, 
will fare well in houses largely dependent on 
“popcorn” pictures. 

The film’s title is lifted from a scene in a 
gambling room where a roulette wheel spins 
into the action. Peter Reynolds is convincing 
enough as the crazy mixed-up son of a college 
professor who turns to a life of crime after 
an automobile accident in which he kills a 
pedestrian ; but the rest of the no-star cast are 
string puppets for the low- -budget quickie. 

The plot deals with a series of petty crimes, 
one of which results in the killing of the college 
night watchman. Lana Morris, the professor’s 
secretary, carrying an unwise torch for Rey- 
nolds while he is sharing his “loot” with a female 
nite club entertainer, manages to escape the 
maniac’s plan to do away with her when she 
provides evidence of his last crime. In a last 
chance caper, Reynolds, pursued by his sister’s 
boy friend, an undercover agent, winds up as 
a corpse when his car overturns. 


Seen at the studio. Reviewer's Rating: Poor 
—SAMUEL D. BERNS. 

Release date, Nov., 1954. Running time, 75 min- 
utes. PCA No. 17125. Adult classification. 


Lana Morris, Genine Graham, Michael Balfour, John 
Forrest, Viola Lyel, Martin Walker, John Le Mesurier, 
Martin Benson 


SHORT SUBJECTS 


G. |. HOLIDAY (Warrer Bros.) 


Sports Parade in Color (1509) 
A G1. recreational center has been estab- 
blished in Germany’s Bavarian Alps in the 
twin towns of Garmisch and Partenkirchen. 
More than 25 different sports are available in 
the summertime including bicycling, boating, 
water sports, fishing and swimming. The win- 
tertime provides Alpine skiing, bobsledding and 
slalom races. The G.I. mixes business with 
pleasure in this area. 
Release date: August 7, 1954 


IMAGINATION (Columbia) 


Color Favorites (7601) reissue 
The fanciful world of childhood is presented 
as a little flower girl imagines reasons why 
her toys are in such bad condition. She dreams 
that one of her tattered dolls is taken to a 
hospital and must have a transfusion to save 
her. The doll is saved when a gallant male 
doll offers his sawdust. 
Release date: September 2, 1954 


BONUS LAND (U-I) 


Color Parade (9387) 
The title refers to Venezuela, where first is 
seen a bullfighter school in Caracas, and then 
the famous Hotel Tamanaco, the country’s 
largest hotel. The new Autopista brings the 
viewer to the Caribbean where sardine fishing 
and pearl fishing vie for honors. The finale 
shows the interior of the country where gold 
is panned. 
Release date: September 20, 1954 


10 minutes 


8 minutes 


10 minutes 
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FARM OF TOMORROW (MGM) 
Technicolor Cartoon (W-634) 3 
On this farm of tomorrow, cross breeding 
is the main activity. There is a popup incubator 
to hatch eggs that works on the same method 
as the toaster. Chickens are crossed with cen- 
tipedes to provide more drumsticks. Egg lay- 
ing is made easier by sorting them via the 
pin ball operation. These are several of the 
ideas advanced on this modern farm. 
Release date: September 18, 1954 7 minutes 


SPEAKING OF ANIMALS AND THEIR 
FAMILIES (Paramount) 
Headliner Champion (A14-1) reissue 

Some “personal” problems of several four- 
legged animals are shown. Papa St. Bernard 
bewails the lack of assistance from Mama. A 
mother rhinoceros teaches her daughter the 
ballet. An alligator family worries about their 
future. Pigeons show concern about the shape 
of their feet, and dancing bears go into song 
and dance among many other animals presented. 
Release date: October 1, 1954 10 minutes 


OH, PROFESSOR BEHAVE (RKO) 
Leon Errol Comedy (53,701) reissue 

Leon Errol’s wife threatens him with divorce. 
A female college professor arrives at their 
home with a letter of introduction. Discovering 
the professor is female, he hires a stranger 
to pose as the friend. He turns out to be a thief. 
The butler manages to get rid of the girl but 
not until the wife discovers a piece of lingerie, 
which puts Errol right back where he started. 
Release date: October 1, 1954 18 minutes 


STOP, LOOK & HASTEN! (Warner Bros.) 
Merry Melody Technicolor Cartoon (1722) 
The desert roadrunner, speed demon deluxe, 
is up to his old tricks again. The hungry coyote 
is his adversary who tries to capture the fast 
little bird in numerous ways. But the poor 
coyote meets his match. 
Release date: August 14, 1954 


TED WEEMS AND ORCHESTRA 
(Columbia) 
Thrills of Music (7951) reissue 

Three selections are played by Ted Weems 
and his orchestra including ‘Heartaches”; 
“When You’re Singing with a Band,” sung by 
Shirley Richards, and “She’s Too Fat for Me,” 
comedy number by a singing trio. 
Release date: September 9, 1954 


7 minutes 


11 minutes 


SPEAKING OF ANIMALS IN A MUSICAL 
WAY (Paramount) 
Headliner Champion (A14-2) reissue 

The talking animals in this short use “Swing- 
ing on a Star,” the old hit tune as a basis for 
their tricks. Sheep, bears, tigers, rhinos, a love 
bird and a hep cat are among the entertainers. 
The finale is a special arrangement of the song 
with a mule, three pigs, a fish and a group 
of monkeys in action. 
Release date: October 1, 1954 


ALASKAN TROUT (RKO) 
Sportscope (54,301) 

At the southernmost tip of Alaska is a place 
called Luck Lake on Prince of Wales Island. 
Here is a typical place to angle for the wild 
Alaskan trout. A group of sportsmen come to 
fish in the lake. All are expert anglers, each 
with his own special technique, and they are 
looking for rainbow trout, native to Alaska 
and the western United States. 
Release date: September 3, 1954 


KNUTZY KNIGHTS (Columbia) 
Stooge Comedies (7401) 

The Three Stooges play singing troubadours 
who entertain a princess. They learn she wants 
to marry a blacksmith but her father prefers 
that she wed the Black Prince. When they plot 
an elopement they are arrested. They escape 
and discover that the villainous Black Prince 
is planning to murder the king, which plot they 
eventually foil. 

Release date: September 2, 1954 


G minutes 


8 minutes 


18 minutes 
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BATMAN (Columbia) 
Serial (6180) reissue 

The Batman and Robin, the Boy Wonder, 
battle an enemy undercover ring led by Dr. 
Daka, who transforms people into zombies. Bat- 
man and Robin step in when Daka attempts to 
steal the city’s radium supply. The evil doctor 
then kidnaps the Batman’s girl friend who is 
eventually rescued. After escaping death many 
times, the Batman finally rounds up the killer 
and his murder ring. Lewis Wilson stars in 
the title role and J. Carrol Naish is the villain. 
Release date: July 29, 1954 15 chapters 


SILVER LIGHTNING (Warner Bros.} 
Technicolor Special (1010) 

The title refers to the Atlantic salmon who 
leaves his ocean home in the spring and re- 
turns to the river of his birth to spawn. Unlike 
Pacific salmon, he does not die after spawning. 
Various anglers are seen trying to catch the 
game fish. On occasion, the salmon jumps free; 
at other times, he’s caught after a game battle. 
Release date: July 17, 1954 20 minutes 


SHIP A-HOOEY (Paramount) 

Herman and Katnip in Technicolor (H13-4) 
Katnip is seen as a pirate who manages to 

get aboard the ship captained by Herman. The 

brave mouse tries various means to rid the 

ship of its enemy, but doesn’t succeed until 

Katnip is forced into a cannon and shot back 


to the raft from where he came. 
Relase date: August 20, 1954 


MICE FOLLIES (MGM) 
Technicolor Cartoon (W-632) 
Jerry and his little cousin make an ice rink 
by letting the water run over the kitchen floor 
and putting the refrigerator wires into the room. 
Tom tries to stop them, but ends up as a center 
piece for Jerry’s skating act. 
Release date: September 4, 1954 


TWIN RIDING CHAMPS (Paramount) 
Grantland Rice Sportlight (R14-1) 

On the Hendricks family ranch in the San 
Fernando Valley, Lee Hendricks and his twin 
brother, Byron, keep about 30 trained horses 
and a dozen “educated” dogs. The boys demon- 
strate many equestrian tricks and also some 
performed by their canine pets. Lee’s six-year- 
old daughter has her own string of ponies and 
performs with them also. 
Release date: Octcber 1, 1954 


HIS HOTEL SWEET (Columbia) 
Assorted Favorites (7421) reissue 
Hugh Herbert decides to help out a buddy 
who is having wife trouble. While trying to 
patch things up, he becomes involved with his 
own wife and winds up fighting not only her 
but also his friend. 
Release date: September 16, 1954 


7 minutes 


7 minutes 


10 minutes 


18 minutes 


OFF TO THE RACES (Warner Bros.) 
Sports Parade in Color (1508) 

Many different kinds of racing competition 
are presented herein including foot races, heel 
and toe races, the Soap Box Derby, jalopy 
racing, greyhound racing, surfboard racing in 
Australia and finally, the world’s oldest horse 
race, the Palio, held in Siena, Italy. It’s rough 
competition and the crashes are frequent and 
famous. 


Release date: June 26, 1954 


THE MILKY WAIF (MGM) 
Gold Medal Reprint Cartoon in Technicolor 
(W-565) 

Jerry, the mouse, always wants to do a good 
turn as long as Tom, the cat, is not on the 
receiving end. So this time he adopts a waif. 
To his chagrin, Tom discovers that he has two 
adversaries to deal with. 

Release date: January 9, 1954 7 minutes 


DRAG-ALONG DROOPY (MGM) 
Technicolor Cartoon (W-538) 


Droopy is a sheep herder who invades the 
Wolf's range. The latter is out to to get 


10 minutes 


Droopy but is foiled each time. Finally he 
gathers his cattle and charges Droopy and his 
sheep. But the sheep win the battle, mowing 
down the cows and the Wolf. 


Release date: February 20, 1954 8 minutes 


INTERNATIONAL ROAD RACE (RKO) 
Sportscope (44,309) 

The international road race at Le Mans has 
68 competitors, among them being Briggs Cun- 
ningham, American designer and driver of 
sports cars. The test is to see how far and 
how fast a car can travel in 24 hours without 
falling apart. The race, in its quarter-century 
history, has been dominated by Europeans and 
Cunningham and his family hope to win this 
time. The gruelling task sees, at the finale, only 
26 of the starting cars finishing. But a Jaguar 
is the winner with Cunningham coming in third 
averaging more than 100 miles per hour. He 
hopes to come back again when the next inter- 
national road race is on. 
Release date: April 16, 1954 


8 minutes 


FRIGHT TO THE FINISH (Paramount) 
Popeye in Technicolor (E13-8) 

Popeye and his perennial Nemesis, Bluto, try 
to scare each other and thus win Olive Oyl’s 
affections. Bluto masquerades as a ghost and 
resorts to a number of tricks, making each ap- 
pear as if it were Popeye’s fault. But the scrap- 
py sailor discovers a jar of vanishing cream 
and soon Bluto is scared right out of the 
picture. 


Release date: August 27, 1954 6 minutes 


FISH TALES (MGM) 
Pete Smith Specialty in Technicolor (S-557) 


This time Pete Smith shows us some interest- 
ing sidelights on fish and fishing. It’s climaxed 
by a sequence on the Rogue River, wherein 
a steel-nerved fisherman, using a light line, 
goes after an enormous salmon—and in dan- 
gerous rapids. 

Release date: March 13, 1954 


THE IMPOSSIBLE POSSUM (MGM) 
Technicolor Cartoon (W-539) 

Barney Bear is in pursuit of a possum and 
in so doing chops down a tree which falls on 
his own house. Barney then discovers the pos- 
sum hanging by his tail eating off his table. 
So the possum is at dinner after all, but as a 
guest. 

Release date: March 20, 1954 


8 minutes 


7 minutes 


BROOKLYN GOES TO PHILADELPHIA 
(U-l) 
Variety View (9346) 

This is a continuation of the “Brooklyn” 
series and highlights the many historic points 
of interest in Philadephia. Contrasted to pres- 
ent-day Philadelphia is present-day Brooklyn. 
It’s all seen through the eyes of a typical 
Brooklynite. 


Release date: August 30, 1954 9 minutes 


STORK CRAZY (Paramount) 
Headliner Champion (A14-3) reissue 

In this “Speaking of Animals” reissue, a tour 
of animal land is made for a look at some recent 
arrivals. Doting mothers and their offspring of 
the cat, dog, skunk, cow, hippo, camel and pig 
families are shown. The final visit is made on 
the chicken family when the mother hen inter- 
prets the song “Chickory Chick,” and a batch 
of chicks comprise the chorus line. 


Release date: October 1, 1954 10 minutes 


MOUSE MENACE (Warner Bros.) 
Blue Ribbon Technicolor Cartoon (1313) reissue 
Porky Pig is unable to get rid of a pesky 
mouse. He tries a variety of cats but the 
attempts are unsuccessful. Porky invents a me- 
chanical feline but the mouse puts a stick of 
dynamite in its mouth and blows up the house. 
Defeated, Porky moves into the dog house. 
Release date: August 14, 1954 7 minutes 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 


All page numbers in this chart refer to pages in the PRODUCT 


DIGEST SECTION. 


Short Subjects Chart October 23, page 186. 
Features by Company September 25, 1954, page 161. 


Color pictures designated by (c). 


Legion of Decency Ratings: A-1, Unobjectionable; A-2, Unobjec- 
tionable for Adults; B, Objectionable in part for all; C, Condemned. 


TITLE—Production Number—Company 
a 
A Nous, La Liberte (Fr.-Eng. Titles} Burstyn 


About Mrs. Leslie (5321) Para. 
Act of Love UA 
Adventures of Hajji Baba (CS) (c) (424) Fox 
Adventures of Robinson Crusoe (c) UA 
Affairs of Messalina Col. 
Africa Adventure (c) (502) RKO 
Aida (Ital.) (c) IFE 


Always a Bride (Brit.) (485) U-l 
Angelika (German) 


Angels One Five (Brit.) Stratford 
Apache (c)* UA 
Arrow in the Dust (c) (5404) AA 
Athena (c) (CS) (507) MGM 
B 
Badman's Territory (476) RKO 
Bait Col. 
Barefoot Battalion (Greek) Brandt 
Barefoot Contessa, The (c) UA 
Battle Cry (c) (CS) WB 
Battle of Rogue River (c) Col. 
Beat the Devil UA 
Beau Brummell (c) (502) MGM 
Bengal Brigade (501) (c) Univ 
Betrayed (501) (c) MGM 
Big Chase (5327) Lippert 


Big Sleep, The (407) WB 


Black Dakotas, The (c) Col. 
Black Horse Canyon (c) (423) Univ. 
Black Knight, The (c) Col 
Black Shield of Falworth, The (429) 

(CS) (c) Univ 
Black 13 (428) Oth-Fox 
Black Widow (423) (CS) (c) Fox 
Blackout (5309) Lippert 
Bob Mathias Story (5502) AA 
Bounty Hunter, The (c) (402) WB 


Bowery Boys Meet the Monster (5419) AA 


Brigadoon (CS) (c)* (504) MGM 
Bread, Love and Dreams 

(Ital.-Eng. Titles) 1.F.E. 
Bridges of Toko-Ri (c) Para. 
Broken Lance (CS) (c) (419)* Fox 
Bullet Is Waiting, A (c) Col. 

Cc 

Caine Mutiny, The [c)* Col. 
Cangaceiro (Brazil) Col. 
Cannibal Attack Col. 
Capt. Kidd and the Slave Girl (c) UA 
Carmen Jones (422) (CS) (c) Fox 
Carnival Story, The (c) (412)* RKO 
Casanova's Big Night (c) (5316) Para. 
Cattle Queen of Montana (c) RKO 
Challenge the Wild (c) UA 
Champion, The UA 
Conquest of Everest (Brit.) (c) UA 
Conquest of Space (c) Para. 
Corener Creek Col. 
Cowboy, The (5308) (c) Lippert 
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Under the column heading Special Data projection and available 
sound systems are designated by the following keys: SYSTEM: CS 
—CinemaScope; VV—VistaVision; SA—SuperScope (anamorphic 
print); 3D—two prints; 3D(I}—single strip. SOUN 
track magnetic stereophonic sound; Ss(2}—Separate stereophonic 
sound print; Ds—Optical directional sound, as Perspecta; Ms— 
single track magnetic sound; Os—standard optical sound. 

All films (except CinemaScope) made in Hollywood since early 


D: Ss—four 


1953 are intended for aspect ratios from |.33 to | up to approxi- 


Release 
Stars Date 

Raymond Cordy-Henri Marchand Oct. 6,'54 
Shirley Booth-Robert Ryan Aug.,'54 
Kirk Douglas-Dany Robin Mar.,'54 
Elaine Stewart-John Derek Oct.,'54 
Dan O'Herlihy-James Fernandez July,'54 
Maria Felix-George Marchal Nov.,'54 
Documentary Sept.,'54 
Sophia Loren-Lois Maxwell Nov.,'54 
Peggy Cummins-Terence Morgan June,'54 
Maria Schell Sept.,'54 
Jack Hawkins-Michael Denison May,'54 
Burt Lancaster-Jean Peters July,'54 
Sterling Hayden-Coleen Grey Apr. 25,'54 
Jane Powell-Edmund Purdom Nov.,'54 
Randolph Scott-Ann Richard (reissue) May 1,'54 
Hugo Haas-Cleo Moore Mar.,'54 
Maria Costi-Nicos Fermas June,'54 
Humphrey Bogart-Ava Gardner Oct.,'54 
Van Heflin-Aldo Ray Not Set 
George Montgomery Mar.,'54 
Humphrey Bogart-Jennifer Jones Mar.,'54 
Stewart Granger-Elizabeth Taylor Oct.,"54 
Rock Hudson-Arlene Dahl Nov.,'54 
Clark Gable-Lana Turner Sept.,'54 
Lon Chaney-Glenn Langan June 18,'54 
Humphrey Bogart-L. Bacall (reissue) Dec. 11,'54 
Wanda Hendrix-Gary Merrill Sept.,'54 
Joel McCrea-Mari Blanchard June,'54 
Alan Ladd-Patricia Medina Nov.;'54 
Tony Curtis-Janet Leigh Sept.,'54 
Peter Reynolds-Rona Anderson Nov.,'54 
Gene Tierney-Van Heflin Nov.,'54 
Dane Clark-Belinda Lee Mar. 19,'54 
Bob Mathias-Ward Bond Oct. 24,54 
Randolph Scott-Dolores Dorn Sept. 25,'54 
Bowery Boys June 6,'54 
Gene Kelly-Cyd Charisse Not Set 
Gina Lollobrigida-Vittorio De Sica Sept.,'54 
Fredric March-William Holden Jan.,'55 
Spencer Tracy-Richard Widmark Aug.,'54 
Jean Simmons-Rory Calhoun Sept.,'54 
Bogart-Ferrer-Johnson Special 
Aiberto Ruschel-M. Prado Not Set 
Johnny Weissmuller-Judy Walsh Nov.,'54 
Anthony Dexter-Eva Gabor May,'54 
Dorothy Dandridge-Harry Belafonte Oct.,'54 
Anne Baxter-Steve Cochran Apr. 16,'54 
Bob Hope-Joan Fontaine Apr.,'54 
Barbara Stanwyck-Ronald Reagan Nov.,'54 
George and Sheila Graham June,'54 
Kirk Douglas-Marilyn Maxwell (reissue) Apr.,'54 
Documentary Apr. 23,'54 
Walter Brooke-Eric Fleming Feb.,'55 


R. Scott-Marguerite Chapman (reissue) Aug.,'54 
Documentary 


May 28,'54 


mately 1.75 to I. 
*Following a title indicates a Box Office Champion. 


Running 


Time 


83m 
104m 


--REVIEWED— 

(S)=synopsis 
Issue Page 
Oct. 16 178 
May | 2278 
Dec. 19 2109 
Oct. 16 177 
June 12 26 
Sept. 25 153 
Nov. 6 202 
June 12 26 
Oct. 16 ‘178 
May 8 2285 
July 3 49 
Apr. 24 2269 
Nov. 6 201 
Feb. 20 2190 
June 19 34 
Oct. 2 169 
Sept. 25 (S)154 
Mar. 6 2206 
Mar. 6 2205 
Oct. 16 179 
Oct. 23 185 
July 24 81 
Sept. 11 137 
May 22 2 
Oct. 23 185 
Aug. 7 97 
Nov. 20 218 
Oct. 30 193 
Apr. 24 2270 
Oct. 16 177 
Aug. 28 121 
July 10 58 
Aug. 14 105 
Sept. 25 153 
July 31 89 
Aug. 21 113 
June 12 25 
Sept. 4 130 
Nov. 13 210 
May 29 10 
Oct. 16 179 
Mar. 27 2237 
Mar. 6 2205 
Nov. 20 218 
June 12 26 
Dec. 12 2101 
Sept. 11 (S)138 
Jan. 9 2134 


L. of D. 
Rating Review 


= 


>>> 
— — 


>>>> 


Herald Special 


Data 


Good 
Good CS-Ss, Ms, Os 
Very Good 
Good CS-Ss, Ms, Os 
Very Good 


Good 
Very Good 
Good 


Excellent 
Very Good 
Very Good CS-Ss, Ms, Os 


Good 

Very Good 

Excellent CS-Ss, Ms, Os 
CS-Ss or Os 

Good 


Very Good 

Excellent 

Good 

Very Good Ds 


Good 
Good 
Good 
Excellent CS-Ss 
Poor 

Very Good CS-Ss, Ms, Os 
Good 

Very Good 

Good 

Fair 


Very Good CS-Ss, Os, Ds 
Very Good 


Excellent CS-Ss, Ms, Os 
Good 


Superior 

Good 

Fair 

Good 

Excellent 

Very Good 

Excellent 

Good SA 
Good 


Good 


Excellent 
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8 
108m B 
93m B 
90m A-| 
106m 
64m 
95m a2 
a 
99m Good 
; 98m Good 
A-2 
80m 
95m 
98m 
: 79m 
89m 
128m 
7im 
92m 
87m 
108m 
60m 
114m 
: 65m 
85m 
99m 
75m 
95m 
87m 
80m 
79m 
65m 
; 90m A-2 
: 82m A-2 
125m A-1 
92m B 
70m 
83m B 
107m B 
95m B 
86m A-2 
88m 
69m 
86m 
78m A| 
90m 
69m A| 7 
| 


--REVIEWED— 
Release Running (S)=synopsis L.ofD. Herald Special 


TITLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 
Creature from the Black Lagoon 
(415-3D, 416-2D) Univ. Richard Carlson-Julia Adams Mar.,'54 79m Feb. 13 2182 A-! Good 2D, 3D, 3D(1) 
Crest of the Wave (511) MGM _ Gene Kelly-Jeff Richards Dec.,'54 90m Nov. 13 209 A-! Very Good 
Crime Wave (308) WB Gene Nelson-Sterling Hayden Mar. 6,'54 74m Jan. 16 2142 A-2 Good 
Crossed Swords (c) UA — Errol Flynn-Gina Lollobrigida Aug,.'54 86m July 31 89 A-2. Fair 
( Cry of the City (441) 20th-Fox Victor Mature-Richard Widmark (reissue) Mar.,54 = 95m 
D 
Danger Point (5504) AA Mark Stevens-Joan Vohs Nov. 21,'54 Oct. 2 (S)I7I 
Dangerous Mission (3D) (c) (410) RKO Victor Mature-Piper Laurie Mar. 6,'54 75m Feb. 27 2197. A-| Fair 2D, 3D 
Dawn at Socorro (c) (430) Univ. | Rory Calhoun-Piper Laurie Sept.,'54 80m July 24 81 A-2 Very Good 
Dead End Goldwyn Sylvia Sidney-Humphrey Bogart (reissue) June,'54 
Deadly Game (5402) Lippert Lloyd Bridges-Simone Silva Oct. 8,54 63m 
Deep in My Heart (c) (512) MGM Jose Ferrer-Merle Oberon Dec.,'54 Ds 
Demetrius and the Gladiators 
(c) (CS) (415)* Fox Victor Mature-Susan Hayward June,'54 = 101m June 12 27. A-2 Excellent CS-Ss, Ms, Os 
Desiree (CS) (c) (425) Fox Marlon Brando-Jean Simmons Nov.,'54 = 110m Nov. 20 217 Excellent CS-Ss, Ms, Os 
Desperado, The (5426) AA Wayne Morris June 20,54 81m July 10 57. A-2 Very Good 
Desperate Decision (Fr.-Eng.) Times Danielle Delmore-Henri Vidal Nov.,'54 
Detective, The (Brit.) Col. Alec Guinness-Joan Greenwood NotSet 9im Oct. 16 179. Excellent 
Devil's Harbor (429) 20th-Fox Richard Arlen-Greta Gynt Dec.,'54 7im 
Devil's Pitchfork (form. Ana-ta-han) 
(Japan) Arias Akemi Negishi May 17,54 = 91m May 22 2 Good 
Dial M for Murder (c) (327)* WB Ray Milland-Grace Kelly May 29,54 105m May | 2277. =A-2_~— Excellent 
Diamond Wizard, The (Brit.) UA Dennis O'Keefe-Margaret Sheridan Aug., 54 83m July 24 82. A-l Fair 
Diary of a Country Priest (Fr.) Brandon Claude Laydu-Nicole Maurey Apr. 5,54 95m Apr. 17 2261 A-2 Very Good 
Dirty Hands (Fr.) McDonald Pierre Brasseur May,'54 99m May 22 2 Very Good 
Down Three Dark Streets UA Broderick Crawford-Ruth Roman Aug.,'54 84m Sept. 4 129. A-2 Very Good 
Dr. Jekyll and Mr. Hyde (506) MGM Spencer Tracy-Ingrid Bergman (reissue) Oct.,'54 122m 
Dragnet (c) (401)* WB Jack Webb-Ben Alexander Sept. 89m Aug. 21 113 A-! Very Good 
Dragonfly Squadron (52) AA John Hodiak-Barbara Britton Mar. 21,'54 = 84m Feb. 13 2182 A-2 Good 
Dream of Love (Fr.} Davis P. R. Willm-Mila Parley June,'54 100m June 19 34 Fair 
Drive a Crooked Road Col. Mickey Rooney-Dianne Foster Apr.,'54 = 82m Mar. 20 2229. +~A-2 Good 
Drum Beat (CS) (c) (404) WB Alan Ladd-Audrey Dalton Nov. 13,54 Im Nov. 6 201 Very Good 
Drums Across the River (c) (422) Univ. Audie Murphy-Lisa Gaye June,'54 78m May 22 1 A-2 Very Good : 
Duel in the Jungle (c) (332) WB Jeanne Crain-Dana Andrews Aug. 21,54 102m Aug. 14 105 A-!l Good 
Duel in the Sun (c) SRO = Jennifer Jones-Gregory Peck (reissue) Not Set 
Duffy of San Quentin (32!) WB Joanne Dru-Paul Kelly Mar. 13,'54 78m Feb. 13 2182 B Good 
E 
&arrings of Madame De (Fr.) Arlan  Boyer-Darrieux-De Sica July 19,54 105m July 31 89 Good 
Edge of Divorce (Brit.) Kingsley Valerie Hobson-Philip Friend July,'54 83m July 10 57 A-2_ Fair 
Egg and I, The (426) Univ. C. Colbert-Fred MacMurray _— (reissue) July,'54 108m June 5 17 Very Good 
Egyptian, The (420) (c) aa Fox Edmund Purdom-Gene Tierney Sept.,'54 140m Sept. 4 130 |B Excellent CS-Ss, Ms, Os 
Elephant Walk (c) (5317)* Para. Elizabeth Taylor-Dana Andrews June,'54 = 103m Apr. 3 2245 A-2 Very Good 
Enchanted Cottage (472) RKO Dorothy McGuire-Robert Young (reissue) Mar.,54 91m \ 
Every Girl Should Be Married (570) RKO Cary Grant-Betsy Drake (reissue) Sept.,'54 85m 
Executive Suite (423)* MGM Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 104m Feb. 27 2197 A-2 Excellent 
F 
Fangs of the Wild (5311) Lippert Charles Chaplin, Jr.-Onslow Stevens = Apr. 2,'54 7im Mar. 13 2214 Good 
Far Country (c) (428) Univ. James Stewart-Ruth Roman Not Sot June 19 ($)34 
Fast and Furious ARC John Ireland-Dorothy Malone Nov.,'54 74m Nov. 6 202 Fair 
Fire Over Africa (c) Col. Maureen O'Hara-McDonald Carey Nov.,'54 84m Oct. 16 177. A-2_ Fair 
Fireman Save My Child (421) Univ. Spike Jones and His City Slickers May,'54 = 80m Apr. 24 2270 A-| Good 
Flame and the Flesh (c) (421) MGM _ Lana Turner-Carlos Thompson May,'54 104m May | 2277 -B Excellent 
Flamenco (c) (Span.-Eng. Narr.) Lewis A. P. Lopez-Ballet Espanol May 21,54 110m May 29 10 Very Good 
Flight Nurse (5301) Rep. Joan Leslie-Forrest Tucker Mar. 1,'54 90m Nov. 7 2062 A-! = Fair 
Forty-Niners, The (5424) AA Wild Bill Elliott-Virginia Grey May 9,'54 71m May 8 2285 A-2 Good 
Four Guns to the Border (c) ‘- Univ. Rory Calhoun-Coleen Miller Nov.,'54 83m Sept. 25 153 B Good 
Francis Joins the WACS (427 Univ. Donald O'Connor-Julia Adams Aug.,'54 95m July 3 49 A-| Excellent 
French Touch, The (Fr.) Times _Fernandel Sept.,'54 86m Sept. 138 Good 
Gambler from Natchez (c) (417) Fox Dale Robertson-Debra Paget Aug.,'54 88m Aug. 7 97 B Good 
Garden of Evil (c) (CS) (416)* Fox Gary Cooper-Susan Hayward July,54 100m July 3 49 A-l Excellent CS-Ss, Ms, Os 
Genoese Dragnet (Ital.) IFE Charles Rutherford-Lianella Carell Mar.,'54 106m Mar. 6 2206 Sood 4 
Geraldine (5302) Rep. John Carroll-Mala Powers Apr. 1,54 90m Dec. 12 (S)2103 
Girl for Joe (325) 
(form. Force of Arms) WB William Holden-Nancy Olson (reissue) May 15,54 100m 
Girls Marked Danger (Ital.-Eng. Dial.) FE Silvana Pampanini-E. Rossi-Drago June,'54 = 75m June 12 27: Fair 
Gog (3D) (c) UA Richard Egan-Constance Dowling June,54 = 81m June 12 26 A-| VeryGood 2D,3D-Os 
Golden Mask (c) UA Wanda Hendrix-Van Heflin Mar.,'54 88m Mar. 13 2213 A-2 Good 
Golden Mistress (c) UA = John Agar-Rosemarie Bowe Sept.,54 82m Oct. 30 197 B Good 
Gone With the Wind (c) (430)* MGM _ Gable-Leigh-deHavilland (reissue) July,'54 222m Ds 
Gorilla at Large (c) (3D) (406) 20th-Fox Cameron Mitchell-Anne Bancroft May,'54 84m May 8 2286 «6B Fair 3D, 3D(1) 
Greatest Show on Earth (c) (5325) Para. Charlton Heston-Betty Hutton (reissue) July,'54 153m 
Guilt Is My Shadow (Brit.) Stratford Peter Reynolds-Elizabeth Sellars Mar.,'54 86m Mar. 27 2238 Fair 
Gunfighters Col. Randolph Scott-Barbara Britton (reissue) Aug.,'54 87m 
Gunga Din (479) RKO Cary Grant-Victor McLaglen (reissue) July 117m 
Guy With a Grin (326) is 
(form. No Time for Comedy) James Stewart-R. Russell (reissue) May 15,54 93m 
Gypsy Colt (419) (c) MGM _ Donna Corcoran-Frances Dee Apr. 2,54 72m Jan. 30 2165 A-! Good ; 
Hans Christian Andersen (c) (351) RKO Danny Kaye-Jeanmaire June 112m Nov. 29,'52 1621 A-I Excellent 
Hansel and Gretel (c) RKO Anna Russell-Mildred Dunnock Oct.,"54 75m Oct. 16 177 Very Good 4 
Heart of the Matter, The (Brit.) Asso. Artists Trevor Howard Dec.,'54 “4 
Heat Wave (5310) Lippert Alex Nicol-Hillary Brooke Apr. 16,54 68m Sept. 25 153 Fair 
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TITLE—Production Number—Company 


Heidi (Swiss) UA 
Hell & High Water (c) (CS) (403) *20th-Fox 
Hel! Below Zero (c) Col. 
Hell Raiders of the Deep 

(Ital.-Eng. Dial.) IFE 
Hello Elephant! {Ital.-Eng. Titles) Arian 
Hell's Half Acre (5304) Rep. 
Her Twelve Men os (c) MGM 
High and Dry (Brit.) U-I 
High and the Mighty (329) (c)* (CS) ox 
Hobson's Choice (Brit.) 
Holly and the Ivy (Brit.) 
Home of the Brave 
House of the Arrow (Brit.) 
Human Desire 
Human Jungle (550!) 


Illicit Interlude (Swed.) 
Indiscretion of an American Wife 
Iron Glove, The (c) 

It Should Happen to You 


Jesse James vs. Daltons (c) (3D) 
Jesse James’ Women (c) 

Johnny Dark (c) (424) 

Johnny Guitar (c) (5307)* 
Jubilee Trail (c) (5303) 

Julius Caesar 

Jungle Gents (5420) 

Jungle Man-Eaters 


U 


Stratford 
Col. 


K 


Khyber Patrol (c) 

Killer Leopard (5412) 

King Richard 4 the Crusaders 
(e) (CS) (33!) 

Knock on Wood (c) (5319) 


L 


Last Time | Saw Paris (c) (510) 
Laughing Anne (Brit.) (c) (5305) 
Law vs. Billy the Kid (c) 
Lawless Rider, The 

Little Caesar (317) 

Little Kidnappers, The (Brit.) 
Living It Up (c) (5320)* 
Lone Gun, The (c) 

Lonely Night, The 

Long, Long Trailer, The (c) (416)* 
Long Wait, The 

Loophole (5414) 

Lost Patrol (480) 

Lovers, Happy Lovers! Brit.) 
Lovers of Toledo (Ital.-Eng. Titles) 
Lucky Me (c) (324) 


Ma and Pa Kettle at Home (418) 
Mad Magician, The (3D) 
Magnificent Obsession (428) (c)* 
Make Haste to Live (5306) 
Malta Story (Brit.) 
Mambo 
Man Between, The (Brit.) 
Man With a Million (c) (Brit.) 
Massacre Canyon 
Masterson of Kansas (c) 
Melody of Love (Ital.-Eng. Titles) 
Men of the Fighting Lady (425) (c)* MGM 
Miami Story, The Col. 
Miss Grant Takes Richmond Col. 
Miss Robin Crusoe (c) (338) 20th-Fox 
Miss Sadie Thompson (c) (3D)* Col. 
Mr. Blandings Builds His Dream House 

(473) RKO 
Mr. Hulot's Holiday (Fr.} GBD 
Mr. Potts Goes to Moscow (Brit.) 


Mayer-Kingsley 
MGM 
UA 


Stratford 
Arlan 


(5400) 
Moment of Truth (Fr.) 
Money from Home (c)* 


(5310—3D, 5330—2D) Para. 
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Stars 


Elsbeth Sigmund 
Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Eleanora Rossi Drago-Pierre Cressoy 
Vittorio De Sica-Sabu 

Wendell Corey-Evelyn Keyes 

Greer Garson-Robert Ryan 

Paul Douglas-Alex Mackenzie 

John Wayne-Claire Trevor 

Charles Laughton-John Mills 

Ralph Richardson-Celia Johnson 
Frank Lovejoy-Lloyd Bridges (reissue) 
Oscar Homolka-Yvonne Fureaux 
Glenn Ford-Gloria Grahame 

Gary Merrill-Jan Sterling 


May Britt-Alf Kjellin 

Jennifer Jones-Montgomery Clift 
Robert Stack-Ursula Thiess 

Judy Holliday-Peter Lawford 


Brett King-Barbara Lawrence 

Don Barry-Peggie Castle 

Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 

Vera Ralston-Forrest Tucker 

Brando, Calhern, Garson, Kerr, Mason 
Leo Gorcey-Huntz Hall 

Johnny Weissmuller 


Sept.,'54 
Aug. 22,'54 


Aug. 7,'54 
July,54 


Richard Egan-Dawn Addams 
Johnny Sheffield 


Rex Harrison-Virginia Mayo 
Danny Kaye-Mai Zetterling 


Nov.,'54 


Elizabeth Taylor-Van Johnson 
July | "54 


Wendell Corey-Margaret Lockwood 
Scott Brady-Betta St. John Aug.,'54 
Johnny Carpenter-Frankie Darro July,'54 
Edward G. Robinson (reissue) Feb. 6,'54 
Duncan Macrae-Jean Anderson Oct.,'54 
Dean Martin-Jerry Lewis Aug.,'54 
George Montgomery-Dorothy Malone Apr.,'54 
Marian Seldes-Charles W. Moffat Mar.,'54 
Lucille Ball-Desi Arnaz 
Anthony Quinn-Peggie Castle 
Barry Sullivan-Dorothy Malone 
Victor McLaglen 

Gerard Philipe-Valerie Hobson 
Alida Valli-Pedro Armendariz 
Doris Day-Robert Cummings * 


(reissue) July 1,'54 
Oct.,'54 
Apr.,'54 

Apr. 24,'54 


Marjorie Main-Percy Kilbride 

Vincent Price-Mary Murphy 

Jane Wyman-Rock Hudson 

Dorothy McGuire-Stephen McNally 

Alec Guinness-Jack Hawkins 

Shelley Winters-Silvano Mangano 

James Mason-Claire Bloom 

Gregory Peck-Jane Griffiths 

Phil Carey-Audrey Totter 

George Montgomery-Nancy Gates 

Giacomo Rondinella 

Van Johnson-Walter Pidgeon 

Barry Sullivan-Luther Adler 

Lucille Ball-Wm. Holden (reissue) Oct.,'54 
Amanda Blake-George Nader Feb.,'54 
Rita Hayworth-Jose Ferrer Feb.,'54 


(reissue) 
June,'54 


Mar. 14,'54 
May,'54 


Feb.,'54 


Cary Grant-Myrna Loy 
Jacques Tati 


George Cole-Nadia Grey 
Michele Morgan-Jean Gabin 


Dean Martin-Jerry Lewis 


Running 
Time 


98m 
103m 


93m 
78m 
9im 
9im 
93m 
147m 
107m 
80m 
99m 
73m 
90m 
82m 


REVIEWED — 


(S)=synopsis 
Issue 


Dec. 26 


Feb. 


6 


May 22 


May 


Sept. 25 


Feb. 
July 


13 
3 


Aug. 28 
May 29 
June 12 
Feb.' 13 


Aug. 
Sept. 


7 
18 


Page 


3 
2093 


L. of D. 
Rating 


A-l 
A-l 
A-2 


nN 


> >>> 


> 


— 


>> 


— 


>>>> 


A-l 


Herald 
Review 


Very Good 
Excellent Cs-Ss, Ms, Os 
Very Good 


Special 
Data 


Good 
Good 

Fair 

Very Good 
Excellent 
Superior 
Very Good 
Excellent 


CS-Ss or Os 


Good 
Very Good 


Fair 
Good 
Very Good 


Good 

Fair 

Very Good 
Excellent 
Good 
Superior 


Fair 


Fair 


Excellent 
Excellent 


Excellent 
Good 

Very Good 
Excellent 
Good 
Good 


Fair 


Good CS-Ss or Os 


Good 
Good 
Excellent 
Good 
Good 


Excellent 
Excellent 
Good 
Good 
Fair 
Excellent 
Good 


Exc. 2D, 3D-Ss(2), Os 


Excellent 


Very Good 
Good 


Excel. 2D, 3D-Ss(2),Os 
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Release 
Apr.,'54 2118 
July,'54 
Aug.,'54 mm 2286 
Sept.,'54 154 
June 1,54 2183 B 
Aug.,'54 | 49 
: Sept.,"54 121 A-l 
July 3,'54 9 A-2 
June,'54 25 A-2 
Feb.,'54 2183 A-2 
Apr.,'54 
Oct.,'54 
Sept.,'54 | 98 
Oct. 3,'54 145 B 
Hakim Oct.,'54 
Col. July,'54 63m Apr. 24 2270) 4.2 
Col. Apr.'54 77m 27.2238 a 
Col. Mar.,'54 87m Jan. 16 2141 
J 
Col. Apr.,'54 65m Jan. 23 2158 2D, 3D 
UA Sept.,'54 83m Sept. 18 145 
: Univ. July,'54 85m June 5 17 
Rep. Aug.,'54 110m May 8 2285 
Rep. May 15,'54 103m Jan. 23 2158 
MGM Spec. June 6 1861 
; AA Sept. 5,'54 Oct. 2 (S)170 
Col. June,'54 68m May 29 10 = 
UA Tim Aug. 21 130 At 
AA Sept. 11 (S)138 
WB 113m July 10 57 A-2 Cs-Ss 
4 MGM 116m Nov. 6 201 Good 
: Rep. 90m May 8 2285 Good 
= Col. 73m July 24 82 Good 
< UA 62m Oct. 30 194 Fair 
WB 80m 
UA 93m Aug. 21 113 Good 
. Para. 95m May | 2277 
UA 78m Apr. 10 2254 
: 62m Apr. 10 2253 
é 96m Jan. 9 2133 
93m May |! 2278 
AA 80m Feb. 20 2189 
RKO 73m 
é A.F.E. 105m Nov. 13 210 
‘a Hakim 75m May 8 2286 | 
WB 100m Apr. 17 2261 
M 
Bim Mar. 13 2213 
é 72m Mar. 27 2238 2D, 3D 
108m May 15 2293 
; 90m Apr. 10 2253 
98m July 17 65 
100m Nov. 14 2069 
90m May 29 9 
66m Apr. 10 2254 
; 73m Nov. 20 218 
96m Apr. 24 2270 
5 75m Apr. 10 2254 
87m 
75m 
Dec. 26 2117 
94m 
93m Sept. 19 1998 | 
87m May 22 


—REVIEWED— 
Release Running (S)=synopsis L.ofD. Herald Special 
TITLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 


Monster from the Ocean Floor 


(5328) Lippert Anne Kimball-Stuart Wade May 21,'54 64m 
Monte Carlo Baby Filmakers Audrey Hepburn-Jules Munshin May,'54 70m June 19 33 Fair 
My Heart Sings ( Ital.) IFE Ferruccio Tagliavini Mar.,'54 99m Mar. 13 2214 A-2 Good 


Naked Alibi (431) Univ. Sterling Hayden-Gloria Grahame Oct.,'54 86m Aug. 28 121 B Good 
Naked Jungle, The (c) (5315) Para. Eleanor Parker-Charlton Heston Mar.,'54 = 95m Feb. 13 2181 <A-2 Good 
New Faces (c) (CS) (409) Fox Eartha Kitt-Robert Clary Mar.,'54 98m Feb. 20 2189 8B Excellent CS-Ss 
Night People (c) (CS) (407) Fox Gregory Peck-Rita Gam Mar.,'54 = 93m Mar. 20 2229 =A-2 VeryGood CS-Ss, Ms, Os 


On the Waterfront* Col. Marlon Brando-Eva Marie Saint Oct.,'54 108m July 17 65 A-2. Excellent 
Operation Manhunt UA Harry Towes-Irja Jensen Oct.,'54 77m Oct. 30 194 Fair 
Orchestra Wives (445) Fox Glenn Miller & Orch. (reissue) May,'54 94m 

Other Women, The (430) Fox Hugo Haas-Cleo Moore Dec.,'54 8Im 

Out of This World (c) Carroll Lowell Thomas, Sr. & Jr., Narrators Apr.,'54 75m Apr. 24 2269 A-I| Very Good 
Outcast, The (c) (5308) Rep. John Derek-Joan Evans Oct.,'54 90m June 26 41 A-2 Very Good 
Outlaw Stallion, The (c) Col. Phil Carey-Dorothy Patrick July,"54 = 64m June 19 33 Very Good 
Outlaw's Daughter (427) (c) Fox Bill Williams-Kelly Ryan Nov.,'54 = 75m Nov. 20 218 Fair 


P 


Paid to Kill (5326) Dane Clark June 25,'54 
Paris Incident (French) Davis Gerard Gervais-Pierrette Simonet Sept.,54 80m Aug. 2! 114 Good 
Paris Playboys (5418) AA Leo Gorcey-Huntz Hall Mar. 7,'54 62m Mar. 13 2214 A-lsFair 
Passion (c) (503) RKO Cornell Wilde-Yvonne de Carlo Oct. 6,54 84m Oct. 16 178 A-2 Good 
Phantom of the Rue Morgue 
(3D) (c) (322)* WB Karl Malden-Patricia Medina Mar. 27,54 84m Mar. 6 2206 A-2 Good 2D, 3D 
Phffft Col. Judy Holliday-Jack Carson Not Set 91m Oct. 23 185 B Excellent 
Pickwick Papers ( Brit.) Mayer-Kingsley Nigel Patrick-James Hayter May,'54 109m Apr. 10 2253. Excellent 
Pinocchio (c) (493) RKO Disney Feature (reissue) Apr.,'54 87m 
Playgirl (420) Univ. Shelley Winters-Barry Sullivan May,'54 85m Apr. 24 2269 = B Good 
Pride of the Blue Grass (c) (5410) AA Lloyd Bridges-Vera Miles Apr. 4,54 = 71m Feb. 20 2189 A-l Fair 
Prince Valiant (c) (CS) (411) 20th-Fox Robert Wagner-Janet Leigh Apr.,'54 100m Apr. 10 2254 A-I| Excellent CS-Ss, Ms, Os 
Princess of the Nile (c) (414) 20th-Fox Jeffrey Hunter-Debra Paget July,'54 7Iim June 19 33 A-2. Fair 
Prisoner of War (427) MGM _ Ronald Reagan-Dewey Martin May,'54 81m Apr. 3 2245 A-2. Fair 
Private Hell 36 Filmakers Ida Lupino-Steve Cochran Sept. 15,'54 81m Sept. 4 129 A-2 Good 
Pushover Col. Fred MacMurray-Phil Carey Aug.,'54 88m July 24 81 A-2 Very Good 


Q-R 


Queen's World Tour, A (c) UA Documentary Mar.,'54 84m Mar. 13 2213 Ast” Ged 

Race for Life, A (5403) Lippert Richard Conte-Mari Aldon Dec. 10,'54 

Racing Blood (c) (410) 20th-Fox Bill Williams-Jean Porter Mar.,'54 76m Mar. 27 2238 Fair 

Raid, The (c) (408) Fox Van Heflin-Anne Bancroft Aug.,'54 83m July 31 89 A-1 Very Good 

Rails Into Laramie (c) (419) Univ. John Payne-Mari Blanchard Apr.,'54 81m Mar. 20 2229 A-2 Good 

Rear Window (c) (5401)* Para. James Stewart-Grace Kelly Oct.,'54 112m July 17 65 A-2_ Excellent 

Red Garters (c) (5314) Para. Rosemary Clooney-Jack Carson Mar.,'54 91m Feb. 6 2173, =B Very Good $s(2) or Os 
Return from the Sea (5409) AA Jan Sterling-Neville Brand July 25,54 80m July 24 82 A-1| Good 

Return to Treasure Island (c) UA Tab Hunter-Dawn Addams July,"54 75m June 26 41 Good 

Rhapsody (420) (c) MGM _ Elizabeth Taylor-Vittorio Gassman Apr. 16,54 115m Feb. 13 2181 A-! Excellent 

Ricochet Romance Univ. Marjorie Main-Chill Wills Nov.,'54 = 80m Oct. 30 193 A-| Good 

Ride Clear of Diablo (c) (413) Univ. Audie Murphy-Susan Cabot Mar.,'54 8Im Feb. 6 2173, A-2 Very Good 

Riders of the Purple Ay (443) | 20th-Fox Geo. Montgomery-Robt. Barret (reissue) Mar.,"54 56m 

Riding Shotgun (c) (323) WB Randolph Scott-Wayne Morris Apr. 10,'54 75m Mar. 6 2206 A-!| Good 

Ring of Fear (c) (CS) (330) be Clyde Beatty-Pat O'Brien July 24,54 93m July 3 50 A-2 Very Good 

River Beat (5329) Lip Phyllis Kirk-John Bentley July 16,'54 73m July 24 8! Good 

River of No Return (<) (CS)* (405) 20th. ‘Pon Robert Mitchum-Marilyn Monroe May,'54 = 91m Apr. 24 2269 «=B Very Good Cs-Ss, Ms, Os 
Rocket Man, The (412) 20th-Fox Charles Coburn-Spring Byington Apr.,'54 = 79m May |! 2278 A-| Good 

Rogue Cop (503) MGM _ Robert Taylor-Janet Leigh Oct.,'54 92m Sept. 4 129 B Very Good 

Roogie's Bump Rep. Robert Marriot-Ruth Warrick Not Set Sept. 25 153. A-I Fair 

Rose Marie (Cs) (c) (418) MGM _ Blyth-Keel-Lamas-Main Mar. 19,54 102m Mar. 6 2205 A-| Excellent © CS-Ss or Ds 
Royal Tour, The (418) (CS) (c) Fox Queen Elizabeth and Philip July,"54 96m June 26 4! Very Good CS-Ss, Ms, Os 


Sabrina (5402)* Para. Audrey Hepburn-Humphrey Bogart Oct.,'54 113m Aug. 7 97 «=B Excellent 
Saint's Girl Friday (411) RKO Louis Hayward-Naomi Chance Apr. 15,'54 68m Mar. 27 2238 «=B Good 
Saracen Blade, The (c) Col. Ricardo Montalban-Betta St. John June,'54 = 76m May 22 2 8B Good 
Saratoga Trunk (406) WB Ingrid Bergman-Gary Cooper (reissue) Dec. 11,54 135m 
Saskatchewan (414) (c)* Univ. Alan Ladd-Shelley Winters Mar.,'54 87m Feb. 27 2197 A-2 Very Good 
Scarlet Spear, The (c) UA = John Archer-Martha Hyer Mar.,'54 = 78m Mar. 27 2238 Fair 
Scotch on the Rocks (Brit.) Kingsley Ronald Squire-Kathleen Ryan June,'54 = June 12 27. Good 
Scudda Hoo-Scudda Hay (c) (440) Fox June Haver (reissue) Mar.,'54 95m 
Secret of the Incas (c) (5318) Para. Charlton Heston-Nicole Maurey June,'54 10Im May 22 1 B Very Good 
Security Risk (5417) AA — John Ireland-Dorothy Malone Aug. 8,'54 69m Aug. 21 113. A-2 Good 
Sensualita (Ital.-Eng. Dial.) IFE Eleanora Rossi Drago Apr.,'54 72m May 22 7. ie Fair 
Seven Brides for Seven Brothers 

(CS) (c) (426)* MGM Jane Powell-Howard Keel Aug.,'54 = 103m June 5 17. A-2 Excellent © CS-Ss or Ds 
Shanghai Story, The (5311) Rep. Ruth Roman-Edmond O'Brien Nov. 1,'54 90m Oct. 2 170 A-2 Good 
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She Wore a Yellow Ribbon (572) RKO 
Shield for Murder UA 
Side Street Story (Ital.) Burstyn 
Siege, The (5323) Lippert 
Siege at Red River (c} (404) 20th-Fox 


Sign of the Pagan (c) (CS) Univ. 
Silent Raiders (5404) Lippert 
Silver Chalice (CS) (c) (408) WB 
Silver Lode (c) (413) RKO 
Sins of Rome (414) (Ital.) RKO 
Sitting Bull (c) (CS) UA 
Sleeping Tiger, The (Brit.) Astor 
Snow Creature UA 
So This Is Paris (c) Univ. 
Son of Sinbad (c) (3D) RKO 
Southwest Passage (3D) (c) UA 
Spanish Main (475) (c) RKO 
Spell of Ireland, The (c) Celtic 
Star Is Born, A (CS) (c) (403)* WB 
Stations West RKO 
Steel Cage, T UA 
Student “The (CS)* {c) (424) 
Suddenly 
Sun Valley Serenade (446) Fen 
Susan Slept Here (c) (50!)* RKO 

Tanganyika (c) (425) Univ. 
Target Earth (5503) AA 
Tarzan Escapes (509) MGM 
Tarzan, the Ape Man (508) MGM 
Terror Ship (5330) Lippert 
Them (328)* WB 
Theodora, Slave Empress (c) 

(Ital.-Eng. Dial.) IFE 
There's No Business Like Show Business 

(CS) (c) (426) 20th-Fox 
They Rode West (c) Col. 
They Won't Believe Me (474) RKO 
Thing, The (477) RKO 
This Is My Love (c) RKO 


Three Coins in the Fountain (CS) 
ic) (413)* 20th-Fox 


Three Hours to Kill (c) Col. 
Three Ring Circus (c) Para 
Thunder Pass (5405) Lippert 
Tobor the Great Rep. 
Tonight's the Night (Brit.) (c) AA 
Track of the Cat (CS) (c) (405) WB 
Trouble in the Glen (Brit.) (c) Rep. 
Twist of Fate UA 
Two Guns and a Badge (5427) AA 
U-V 
Ugetsu (Jap.-Titles) Harrison 
Unconquered Margolies 
Unholy Four (5401) Lippert 
Untamed Heiress (5325) Rep. 
Valley of the Kings (c) (431) MGM 
Vanishing Prairie, The (c) Buena Vista 
Victory at Sea UA 


Ww 


Weak and the Wicked (5432) ( Brit.) Stratford 
Welcome the Queen (Brit.) (c) Brit. Info. 
West of Zanzibar (c) (503) (Brit.) Univ. 
Westerner, The 

White Christmas (c) (VV) 


White Orchid (c)} UA 
Window, The (57!) RKO 
Witness to Murder UA 
Woman's Angle, The (Brit.) Stratford 
Woman's Face, A (505) M 
Woman's World, A (421) (c) (CS)* — Fox 


X-Y-Z 


Yankee Pasha (c) (417) Univ. 
Yellow Mountain (432) (c) Univ. 
Yellow Tomahawk, The (c) UA 
You Know What Sailors Are (c) UA 
Young in Heart (c) (409) WB 


Release 
Stars Date 

Joanne Dru-John Agar (reissue) Sept.,'54 
Edmond O'Brien-Marla English Nov.,'54 
Toto July,"54 
Special Nov. 26,'54 
Van Johnson-Joanne Dru May,'54 
Jeff Chandler-Jack Palance Dec.,'54 
Richard Bartlett-Earle Lyon Sept. 17,'54 
Virginia Mayo-Jack Palance Dec. 25,'54 
John Payne-Lizabeth Scott June,'54 
Massimo Girotti-Ludmilla Tcherina June,'54 
J. Carroll Naish-Dale Robertson Oct.,'54 
Alexis Smith-Alexander Knox Oct.,'54 
Paul Langton-Leslie Denison Nov.,'54 
Tony Curtis-Gloria DeHaven Jan.,'55 
Dale Robertson-Peggie Castle Not Set 


Joanne Dru-Rod Cameron Apr.,'54 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 


Documentary May 10,'54 
Judy Garland-James Mason Oct. 16,'54 
Dick Powell (reissue) June |,'54 
Paul Kelly-Maureen O'Sullivan Not Set 
Ann Blyth-Edmund Purdom June,'54 
Frank Sinatra-Sterling Hayden Sept.,'54 
Glenn Miller & Orch. (reissue) May,'54 
Dick Powell-Debbie Reynolds July,'54 
Van Heflin-Ruth Roman July,'54 
Virginia Grey-Richard Denning Nov. 7,'54 


J. Weissmuller-M. O'Sullivan 
J. Weissmuller-M. O'Sullivan 


(reissue) Nov.,'54 
(reissue) Nov.,'54 


William Lundigan Sept. 3,'54 
James Whitmore-Edmund Gwenn June 19,'54 
Gianna Maria Canale-George Marchal Dec.,'54 
Monroe-Merman-Dailey-O'Connor Dec.,'54 
Robert Francis-Donna Reed Not Set 


Susan Hayward-Robert Young ([reissue) Apr.,'54 
K. Tobey-M. Sheridan (reissue) June 1,'54 


Linda Darnell-Dan Duryea Oct. 27,'54 
Clifton Webb-Dorothy McGuire May,'54 
Dana Andrews-Donna Reed Oct.,'54 
Dean Martin-Jerry Lewis Jan.,'55 
Dane Clark-Dorothy Patrick Aug. 20,'54 
Charles Drake-Karin Booth Sept. 1,'54 
David Niven-Yvonne de Carlo Dec. 19,'54 
Robert Mitchum-Diana Lynn Nov. 27,'54 
Margaret Lockwood-Orson Welles Not Set 
Ginger Rogers-Herbert Lom Nov.,'54 
Wayne Morris-Beverly Garland Sept. 19,'54 
Machiko Kyo-Masayuk Mori Sept.,'54 
Helen Keller, Documentary June,'54 
Paulette Goddard Sept. 24,'54 
Judy Canova-Don Barry Apr. 12,'54 
Eleanor Parker-Robert Taylor July,'54 
True-Life Adventure Not Set 
Documentary Aug.,'54 


Glynis Johns-John Gregson July 18,'54 
The Royal Tour Sept.,'54 
Anthony Steel-Sheila Sim Nov.,'54 
Gary Cooper (reissue) June,'54 
Crosby-Kaye-Clooney Not Set 
William Lundigan-Peggie Castle Nov.,'54 
Barbara Hale-Bobby Driscoll (reissue) Sept.,'54 
Barbara Stanwyck-George Sanders May,'54 
Edward Underdown-Cathy O'Donnell Aug.,'54 


Joan Crawford-Melvyn Douglas (reissue) Oct.,'54 
Webb-Allyson-Heflin-Bacall Oct.,'54 


Jeff Chandler-Rhonda Fleming Apr.,'54 
Lex Barker-Mala Powers Not Set 
Rory Calhoun-Peggie Castle May,'54 
Akim Tamiroff-Donald Sinden Nov.,'54 
Ethel Barrymore-Day-Sinatra Jan. 1,'55 


Running (S)=synopsis L.ofD. Herald Special 
Time Issue Page Rating Review Data 
104m 
80m Sept. 4 129 B Good 
84m Aug. 14 105 Very Good 
63m 
86m Mar. 27 2237. Good 
92m Nov. 13 209 A-2_ Excellent 
65m Nov. 13 (S)210 
80m May 22 2 A-l| Good 2D, 3D 
75m July 3 50 8B Good 
105m Sept. 137 A-I Excellent 
89m Nov. 6 202 Fair 
69m Nov. 13 209 Fair 
96m Nov. 20 217 Very Good 
90m Jan. 30 (S)2167 2D, 3D 
82m Apr. 17 2261 A-2 Good 3D, 3D(1) 
100m 
77m May 8 2286 A-| Good 
182m Oct. 16 178 B Superior Cs-Ss 
92m 
80m Oct. 30 193 Good 
107m May 29 9 A-| Excellent Cs-Ss or Ds 
77m Sept. II 137 A-2 Good 
86m 
97m June 26 41 B Very Good 
June 12 26 A-| Good 
89m 
102m B 
72m Oct. 2 (S)170 
94m Apr. 10 2253 A-1 Very Good 
88m Nov. 13 210 Good 
CS-Ss, Ms, Os 
84m Oct. 23 185 A-1 Good 
95m 
87m 
Oct. 2 169 B Good 
102m May 15 2293 A-1 Excellent Cs-Ss, Ms, Os 
77m Sept. 11 137 A-2 Very Good 
110m Oct. 30 193 Very Good VV 
76m Sept. 25 (S)154 
77m Sept. 4 129 
88m Nov. 20 217 Very Good 
102m Nov. 13 209 -B Very Good CS-Ss 
June 19 (S)34 
89m Oct. 30 194 B Very Good 
69m Sept. 18 145  A-| Good 
96m Sept. 18 145 B Very Good 
55m June 12 25 Excellent 
80m Oct. 2 170 Good 
70m Apr. 24 2269 A-| Good 
86m July 10 57 A-2_ Excellent Ds 
7im Aug. 7 97 A-| Excellent 
97m May 22 Very Good 


72m 
50m 


120m 


73m 
83m 
87m 
106m 
94m 


84m 


82m 
89m 


--REVIEWED— 


July 24 82 A-2 Good 
Sept. I! 138 Good 
A-1 
Sept. 4 130 A-I Excellent vw 
Apr. 17 2261 A-2 Very Good 
Oct. 2 169 A-2  VeryGood CS-Ss, Ms, Os 


Mar. 13 2213 A-2 Very Good 
Sept. 11 (S)138 A-I 

May 8 2285 A-2 Good 
Nov. 6 202 Good 


FEATURES LISTED BY COMPANIES — PAGE 161, 
SHORT SUBJECTS CHART APPEARS ON PAGES 186-187, 
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Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. 
report covers 124 attractions, 5,966 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; 
BA—Below Average; PR—Poor. 


About Mrs. Leslie (Par.) 


Adventures of Hajji Baba ( (20th- Fox) Beth oi 


Adventures of Robinson Crusoe eae me 
Apache (U.A.) 


Beat the Devil (U.A.).... 

Beau Brummell (MGM) 

Bengal Brigade (Univ.)....... 
Betrayed (MGM) . 

Black Horse Canyon (U- I)... 

Black Shield of Falworth, The (u- 1) 
Bounty Hunter, The (W.B.).. 


Bowery Boys Meet the Monster. (AA,) 


{Brigadoon (MGM) .. 
Broken Lance (20th-Fox). 
Bullet is Waiting, A (Col.). 


Caine Mutiny, The (Col.). 

Captain Kidd and the Slave Girl (UA) 
Carnival Story, The (RKO) .. 
Casanova's Big Night (Par. 
Conquest of Mt. Everest (U.A.) 
Creature from the Black (U- 1) 
Crime Wave (W.B.) . 


Dangerous Mission (RKO) 

Dadn at Socorro (U-I) 

Demetrius and the Gladiators (20th. Fox) 
Dial M for Murder (W.B.). : 
Dragnet (W.B.) . 

Drive a Crooked Road (Col. ) 

Drums Across the River (U-I) 

Duel in the Jungle (W.B.). 

Duel in the Sun (S.R.O.) (Reissue) 


Egg and | (U-I} (Reissue)...... 
Egyptian, The (20th-Fox).... 
Elephant Walk (Par.)........ 
Executive Suite (MGM)....... 


Fireman, Save My Child (U-I) . . 
Flame and the Flash (MGM). 
Francis Joins the Wacs (U-l).... 


Gambler from Natchez 
Garden of Evil (20th-Fox). . 
Geraldine (Rep. 


Gone With the Wind (MGM) (Reissue)..... 
Gorilla at Large (20th-Fox)................ 
Greatest Show on Earth (Par.) (Reissue). ..... 


Hans Christian Andersen (RKO). . 
Hell Below Zero............. 
Hell's Half Acre (Rep.)....... 

Her Twelve Men (MGM)......... 
High and the Mighty ee 


Human Desire (Col.) 


Human Jungle 


Indiscretion of an American Wife (Col.)..... 


Iron Glove, The (Col.) 


1 Should Happen to You (Col.)............ 


tJesse James Women (U.A.)................ 


Johnny Guitar (Rep.).. 
Julius Caesar (MGM) . 
Jungle Man Eaters (Col. a. 


EX 


Nn 


> 


o 


AA AV 
1 5 
16 16 
16 17 
4 3 
i 8 

20 31 
12 28 
6 41 
2 12 
2 4 
9 

22 «13 

3132 
3 10 
| 

27-33 
~ 
«(15 
8 

51 24 

255 
7 4 
15 35 
3 22 
65 
17 18 
52 28 
3645 
14 28 

49 20 
3 24 

20 «9 
5 6 
20 30 
5 7 
13 46 
2 31 
6 

49 4 
3 
3 25 
3 3 

45 36 

45 29 
16 16 


This 


AA—Above Average; AV—Average; 
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King Richard and the Crusaders deiaiity 
Knock on Wood (Par.).... 


Laughing Anne (Rep.). 
Law vs. Billy the Kid (Col. ). 
Living It Up (Par.)..... 
Lone Gun, The (U.A.)... 
Long Wait, The (U.A.) 
Lucky Me (W.B.)........ 


Ma and Pa Kettle at Home (U-I) 
Mad Magician, The (Col.). 
Magnificent Obsession (U-!) 

Man With a Million (U.A.) 
Massacre Canyon (Col.).. 

Men of the Fighting Lady (MGM) 
Miami Story, The (Col.).... 


Naked Alibi (U-I) 


On the Waterfront (Col.). 
Outcast, The (Rep. 
Outlaw Stallion, The (Col.). 


Phantom of the Rue Morgue (W.B.) 
Pinocchio (Disney-RKO) (Reissue) 

Pride of the Blue Grass (A.A.) 
Prince Valiant (20th-Fox) ... 

Princess of the Nile (20th-Fox) 
Prisoner of War (MGM) 

Pushover (Col.) 


Raid, The (20th-Fox) 

Rails Into Laramie (U-!) 
Rear Window (Par.) 

Return to Treasure Island (U.A.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U- 1) 
Riding Shotgun (W.B.) 

Ring of Fear (W.B.).. 

River of No Return (20th- Fox) 
Rocket Man, The (20th-Fox) 
Rogue Cop 

Rose Marie (MGM) 


Sabrina (Par.) . 
Saracen Blade, The (Col.).. 
Saskatchewan (U-I) 


Secret of the Incas 


Seven Brides for Seven Brothers (MGM) 
Shanghai Story, The (Rep.)........ 
Siege At Red River (20th-Fox)... 

Sitting Bull (U.A.)........ 

Southwest Passage 

Star Is Born, A (W.B.).. 

Student Prince, The (MGM). 

Suddenly (U.A.) . 

Susan Slept Here (RKO)... 


Tanganyika (U-I) 

Them (W.B.) . 

Three Coins in the Fountain (20th. For) 
Three Hours to Kill (Col.).. 


Untamed Heiress (Rep.) .. 
Valley of the Kings (MGM) 


Weak and the Wicked, The anne 
Witness to Murder (U aS... 
Woman's World, A (20th- Fox) 


Yankee Pasha (U-I).. 
Yellow Tomahawk (U. A. ).. 
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FILM BUYERS RATING 


PR 


10 
19 
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n™ 


7 
27 35 
- 2 19 
2 10 22 35 
42 59 2 5 
= BA 3 
58 46 #12 2 ; 
ie 4 - - t 6 
7 5 21 37 
2 
: 10 <3 4 7 9 6 = 
23 @ 2 32 2 
9 - - 3 4 1 
2 
2 
- - 8 7 
= 18 #18 9 410 
31 | 20 7 & 
6 
14 
20 20 JI 
28 3 20 #17 25 «#413 
4 22 9 34 +I OS 
32 7 i) 22 28 «6 ; 
" 13 5 13 6 13 
a 7 7 2 - 
17 8 
15 7 2 - 
10 25 3 8 
62 9 
r 23. «15 
13 16 $3 
| 2 2 
22. «14 
3 16 16 22 
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THEY’RE SITTING! 


There they are...row upon row of 
patrons with their eyes glued to 
the screen...ready to give their 
100% attention to whatever pitch 


you want to make. 


It’s your “captive audience”’... 
an opportunity you can’t afford to 
overlook...an advantage offered 


by no other advertising medium. 


So sell everything you’ve got... 

your shows...contests...special events 
and merchant tie-ins...in advance... 
from your screen... with trailers that get 
the most out of your “captive audience” 


... trailers from National Screen! 
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PRIZE BABY OF THE DUSTRY 
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